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Duane Yarnell 


4/8/41 
“Twenty-one sales since your first check 
ten months ago. Four to slicks, three novel- 
ets, two full length magazine novels, editorial 
orders for two more novels, and more novelet 
and short story assignments than I can han- 


dle. Now I know that everything you adver- 


tise is understressed 


cession from an ex-advertising man!” 


and that’s a real con- 


Whether you are a beginner like Jerry Tyler, anxious to sell your first, a man like Yarnell, 


Jerry Tyler 

3/4/41 
“T used to think your ads sounded too good 
to be true—until I came to you and you 
showed me where and why my yarns failed 
and what to do to make them right. And now, 
within two weeks, three sales landing me in 
tha best market in the sports field. Mister, 
you're the McCoy.” 


desirous of increasing sales and opening new markets, or a successful short story writer who wants 
to sell novelets and serials, perhaps graduate from the pulps to slicks—I can help you, too. For 
eighteen years I've done all these things for others, have developed many of the leading names in 
every literary field. ,That experience, prestige and editorial contacts are ready to work for you. 


To New Writers 


Send me a manuscript and tell me about yourself, and I'll demonstrate what I can do for you. 


I will honestly appraise your 
work and recommend your sal- 


able scripts to actively buying editors. If a story is 
unsalable, I tell you why in full detail; if revision will 
make it salable, I explain how and for which specific 
market to rewrite. I analyze your ability and suggest 
markets for which you should work. Until I sell $1,000 
worth of your work, the above professional guidance 
costs $1 per thousand words on manuscripts up to 
5,000; on scripts 5,000 to 11,000 my fee is $5 for the first 
5,000 words and 75c for each additional thousand. Spe- 
cial rates on novelets and novels. 


My booklet, Practical Literary Help, and latest market 


To Selling Writers 


my regular commission of 10% on American, 15% on 


Canadian, and 20% on foreign sales. If you have sold 


$500 worth during the past year, I will handle your 
work at one-half reading fees. 


August Lenniger 


Literary Agent 
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Will You Let Me Show YOU? 


Both of these writers were skeptics.. Duane Yarnell had sold a few short 
stories himself and ‘‘wanted to be shown” that I could benefit him. And 
beginner Jerry Tyler thought my announcements sounded “too good to 
be true.’” But, let them speak for themselves: 


If you have sold $1,000 worth 
of magazine fiction or articles 
within the last year, I will handle your account on 


letter, free on request. 


56 West 45 Street 


New York, N. Y. 


WE CAN HELP You 


Twenty years’ experience in the judging of 
manuscripts as editor and authors’ agent; an 
intimate knowledge of present-day market con- 
ditions, gathered in the heart of the publishing 
world; a personal acquaintance with practically 
every editor of importance in the United States 
—these should be of service to our clients, 
shouldn’t they? We will give you intelligent 
sympathetic help and guidance, and you can 
count on us for absolute, straight-from-the- 
shoulder frankness. We want clients who have 
the will to go forward—we want to help them 
to go forward. 


Jane Hardy was formerly on the editorial 
staff of Macmillan Company. She is highly rec- 
ommended by Harold §. Latham, Ida Tarbell, 
Henry Goddard Leach, Hamlin Garland, and 
others. 


Send for circular, and for letters of recom- 
mendation from George Horace Lorimer, H. 
L. Mencken, John Farrar, William C. Lengel, 
H. E. Maule, William Allen White, Marie M. 
Meloney, H. C. Paxton, Fulton Oursler, 
Thayer Hobson, Marjory Stoneman Douglas 
and others. 
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tists; punctual printers; agents for 
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¢ If you have a typewritten book MS 
—on any subject, prose (30,000 
words and up) or poetry (book-size 
collections for Contemporary Poets 
Series)—you are cordially invited 
to submit it, with the complete cer- 
tainty on your part that it will be 
read without delay, and of course 
free. Write first if you prefer. 


¢ If unavailable, your MS will be re- 
turned promptly and carefully. If 
accepted, your book will be pub- 
lished promptly and adequately. 
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LETTERS 


Refugee Writers 


I have been told that 
some American writers view 
with misgivings the arrival 
of European writers. They 
feel that these refugees will 
provide serious competition, 
being ready to work for 
very little and quickly being 
exploited by publishers. As 
a refugee writer myself, 
coming a few months ago 
from Austria, I would like 
to comment on the situa- 
tion. 

Granted that the language 
problem nowhere else plays 
such an important part as in the field of writing, 
that insufficient mastery of the English language 
hampers even a would-be refugee teacher less 
than a writer—still, the number of refugee publi- 
cists who succeed in English, or even try to carry 
on with their profession, is astonishingly small. I 
except, of course, European Nobel prize winners 
and certain other celebrities of New York and 
Hollywood. 

Ninety-five per cent of the writers who could 
make a living, or even more, in Germany, Austria, 
Czecho-Slovakia, Italy and other European coun- 
tries, become dish-washers, elevator men, or, at 
best, office clerks, in America. 

The other five per cent soon become all too 
aware of the difficulties they confront. They know 
that America has already a tremendous number of 
writers, of whom perhaps no more than 10% 
write on a professional basis, earning a living. 
They realize that the make-up of their own stories 
and articles will probably remain alien forever, 
however hard they try to imitate the American 
way of choosing catchy titles and making the stvle 
amusingly alive. They soon learn that the topics 
they can hope to sell to American publications are 
rather limited, for obvious reasons. 

In my first six months here, I was able to sell 
about 60 articles. The other 60 pieces I wrote in 
the same period I could sell by no means. Person- 
ally, I believe the unsuccessful manuscripts were 
as good as the ones which sold. But for the most 
part they were fiction, written in the old-fash- 
ioned European way I cannot and perhaps do not 
wish to unlearn. That kind of fiction fitted into 
good literary magazines abroad. The slowness of 
the prose, its depth, its elaborateness—dqualities 
which, by more conservative European critics, 
were regarded good, until recently at least—are 
considered short-comings here. 

My successful manuscripts have dealt with 


Dr. Alfred Werner 
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facts: horrors in Nazi concentration camps, perse- 
ecution of minorities in Central Europe, the ref- 
ugee problem, Hitler’s Blitzkreig, the defense of 
England, the puzzle of the Balkan states—sub- 
jects I happen to know better than most American 
journalists because—shall I say, fortunately—I 
was a witness to all those European horrors or, at 
least, knew the hapless countries and peoples 
condemned to suffer so heavily. 

I found myself selling Europe in America. Per- 
haps the public wants such things because they 
are of documentary value; or just because they 
are as thrilling as a Wild West story. Long ago | 
became sick of these narratives myself. But 
whenever I had an interview with an editor and 
he requested me to tell him something of myself, 
he stopped me as soon as I mentioned my im- 


-prisonment at Dachau Concentration Camp: ‘“Ex- 


cellent! Write us an article about it!” 

I have had to live in the past, as though the 
shadow of the Swastika followed me right to 
America. I can appreciate the attitude of the 
American editors from the economic view; they 
import only what they cannot produce themselves 
(God forbid that they ever could!). 

The average American magazine reminds me of 
Europein children’s magazines, except. that 
finance-magnates, film-stars, gangsters, take the 
place of king and queen, of fairy and demon. 
Even the non-fiction often reads like fairy-tales; 
“facets” which are not facts, but the products of 
the imagination, are the modern fairies bewitch- 
ing the reader of many a “scientific” or “political” 
article. 

I am sort of a gambler. The stuff I still hold 
in stock will be exhausted in a year or less. By 
that time, I hope, this country will not need the 
warning finger any longer. By that time the ques- 
tion will have been decided whether, to quote an 
American statesman, Berlin or Washington will 
be the capitol of the world. 

In America, I was told in Europe, people grow 
old very early. That may be true for Americans. 
Newcomers from Nazi Europe turn young as soon 
as they walk on American soil. If I wish to suc- 
ceed in America I must get rid of my European 
heritage. I will not remain a dealer in European 
curiosities for the rest of my life. I am young 
enough to laugh off my European prejudices. And 
to start selling America to Americans. 

DR. ALFRED WERNER. 
143 W. 53rd Street, 
New York City. 
> Dr. Werner was fortunate—he had mastery of 
English before coming to America. The writer who 
must learn English, he tells us, can hope to be able in 
two years to write an essay acceptable in word usage 
and construction. “However,” he comments, ‘‘a third 
year seems necessary to acquire an understanding of 
American slant and this assumes the writer reads 
American publications assiduously, makes their man- 
ners—and mannerisms—fully his own.” 

Our correspondent has contributed to The Com- 
monweal, The New Leader, America, ang other 
publications. The Nation and Books Abroad have 
accepted articles on file. A. & J. calls Dr. Werner's 
record a mighty good one, admires his spirit. 


Canadian Pulps 
A 


With the banning of American pulps from Can- 
ada, the local field has surged forward, and we are 
one (the largest) of four or five houses. We no 
ionger publish the National Tattler. 

We publish three spicy magazines, and straight 


love, western, detective, Confession and _ true 
crime pulp magazines, as well as a couple of joke 
and cartoor publications of the Calgary Eye- 
Opener type 12 in all. 

We are interested in fiction for any of these 
magazines, short stories and novelettes; no seri- 
als, book-length novels or verse. Three to four 
thousand words for short stories and about 6,500 
words for novelettes. We are interested in car- 
toons, but not cartoon ideas or art work of any 
kind. We pay % cent a word on publication. New 
authors are particularly welcome. 

WILLIAM BROWN-FORBES, 
Managing Editor. 
Superior Magazines, 
104 Sherbourne St., 
Toronto, Ont. 
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ANOTHER APPROACH 
TO PLOTTING 


... By SEWELL PEASLEE WRIGHT 


IF YOU HAVE a bit of trouble with plot, 
just get your ideas from the editors of the 
magazines you're trying to make! 

You think you shouldn’t ask them for ideas? 
Well, maybe you’re right—particularly since 
most of them have been giving ideas to you, 
and to every writer, for years and years and 
years. 

Let’s not make any mystery about it. You 
know what a “blurb” is, I imagine: if not, let 
me explain very briefly that it’s the come-on 
line that the editor runs either on the contents 
page, under or in connection with the official 
title of the story, or upon the page where the 
story starts. 

So that you can spot them, here are a couple 
of typical, actual blurbs: “The women in 
John’s lite had hurt him deeply . . . so deeply 
he was afraid of the love Mary offered”; ‘He 
was young and generous and loving; she was 
experienced, darkly dangerous, careless of 
love.” 

Most magazines—not all, but most—blurb 
their stories in this fashion. The pulps started 
it, I believe, and the slicks followed suit when 
they found that it was a good idea to give the 
reader some quick facts about the story in this 
fashion. 

Obviously the editor would like to have 
every reader read every story in his magazine. 
So, naturally enough, he picks for the blurb 
what he thinks is the best thing about the 
story; the most intriguing, inviting thing . . . 
because the blurb is the “sample” which is 
supposed to sell the reader on the story. 
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Contributor of many articles to A. & J. 
(among which ‘‘The Detour Theory’’ is 
the most famous), Sewell Peaslee Wright 
has appeared in most of the slicks, in- 
numerable pulps: His home is 10 miles 
from Springfield, (Tl. ) ... on the lake of 
the same name; “a little white house, 
212 acres, most of it lawn, and 43 oak 
trees,’’ he tells us. 


Review the last ten or a dozen issues of any 
given magazine, study the blurbs, and you'll 
have some very definite, very practical, very 
useful ideas about the “‘slants’” which that 
editor likes. 

And when you've done that, you’ve just 
begun to make use of blurbs! 

The best way to show you how to use these 
blurbs in the delicate and fascinating business 
of plotting is to take you step by step through 
the whole affair, starting with the first phases 
of the activity, which are purely mechanical. 
When we have our material in usable form, 
we'll talk about using it creatively. 


Get yourself a flock of magazines; plenty 
of them; old ones you can cut up and discard. 
Slash out all the blurbs. Later you can throw 
away the worthless ones. 

Next, get yourself some filing cards—small 
ones, about 5x3—and a dime-store “‘recipe 
file” of wood or tin. Later on, if you like this 
idea, you can get a larger file. 

Now type the blurbs on the cards; one 
blurb to.a card. Here are the simple rules: 

1. If a name is mentioned, use ‘Mary’’ for 
all women and “John” for all men. That'll 
save confusion when we start putting things 
together. 

2. Whenever possible, reverse the sexes, 
and make two blurbs out of ove. For example 
(using the first specimen given you) “The 
women in John’s life had hurt him deeply 

. so deeply he was afraid of the love Mary 


x 
& 
; 
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offered” is transcribed exactly like that, and 
then, trom the same blurb, avother card is 
made, reading: “The men in Mary’s life had 
hurt her deeply . . . so deeply she was afraid 
of the love John offered.” Get it? That's 
another story entirely, isn’t it? 

When you get through, you'll have a lot of 
cards. You'll probably have a brain seething 
with story ideas, too, but we're not yet ready 
for that. Our next job is to classify our cards. 

Make three piles of your cards. In No. 1 
pile put those blurbs which deal with open- 
ings, basic situations, etc. In No. 2 pile, place 
those which seem to you to be middle-of-the- 
story incidents, developments, minor catastro- 
phies, etc. And in the third pile put the 
blurbs which seem to igdicate endings. 

Don’t worry about whether you are classify- 
ing the material correctly. If it suits you, it’s 
right. Someone else might disagree with you 
completely, but you're going to work with your 
own material, and whatever you think about 
the matter is right for you. 


I can, however, give you an idea as to what 
I think is Pile 1 material; here are a few 
actual examples: 


A. “Lashed by the courageous words of the 
woman he loves, John ruthlessly plots her 
financial destruction.” 

B. “A throbbing tale of peril and storm that 
brought peace to a lonely, hunted man.” 

C. “The story of Mary, who forgets her past 
and abandons her future, to live a delirious 
present.” 

And in Pile 2: 

A. ‘The question to be settled was, Whom 
to believe?” 

B. “Danger grimly closes in on two young 
hearts.” 

C. ‘He couldn’t forget the face of the 
girl.” 

And in Pile 3: 

A. “A bitter bargain is made.” 

B. ‘Mary discovers there are different kinds 
of love ... and different kinds of boys.” 

C. “His heart was all right; it was his 
imagination that beat him, and saved him, in 
the end.” 


It goes without saying that the reversed-sex 
version of each is filed under the same head 
as the original version, in most cases, but if 
you're in doubt regarding which pile to honor 
with a biurb, you might put the “Mary” ver- 
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sion in one classification, and the ‘‘John’”’ ver- 
sion in another. 

We come now to the lovely moment when 
we start using all this material. The procedure 
is simple. We select one card at random from 
No. i, two or three from No. 2, and one from 
No. 3. You may believe it or you don’t have 
to, but the examples I’ve given you above were 
so selected. As I write this, I don’t know 
what we'll get, but let’s see; we'll take A 
under No. 1, A and B under No. 2, and A 
under No. 3. That gives us: 

“Lashed by the courageous words of the 
woman he loves, John ruthlessly plots her 
financial destruction. This action brings up 
two matters of interest, Whom to believe? 
and what is the outcome when danger grimly 
closes in on two young hearts? And in the 
end, a bitter bargain is made.” 

If you have a creative mind that responds to 
suggestions of this type, the wheels are already 
going round. What did Mary say to make 
John wish to plot her financial destruction? 
How does he go about it? Then, who are the 
people who make opposite statements, only one 
of which may be believed? (That's pretty easy, 
with John playing the role he is, isn’t it?) 
What is the danger that closes in on Mary and 
John? Well, John is on a desperate course, 
and a desperate danger well might come as an 
unexpected repercussion. And out of such a 
resolve as was John’s at the outset, a bitter 
bargain might well result; a bitter bargain 
which would teach a needed lesson, and make 
for happiness at last. 

You don’t care for the suggested story? 
Why, that’s all right, friend; substitute B 
under No. 1, and it’s quite different; it sounds 
like a crook story, or a Mounted Police story 
to me. Or try C, under No. 1 (leaving all 
the other elements ‘‘as is’). That lines up at 
first glance like a good modern problem story, 
a story of an unhappy wife, the story of a 
gitl who has loved not wisely but too well, 
perhaps a war story... 


There isn’t space to develop any of these 
ideas into full-fledged plots, nor is it my 
thought even to attempt this. To some of you, 
the idea of plotting from blurbs will seem like 
a godsend; others of you will lift your brows 
in cool disdain and murmur “So what?” All 
creative minds do not respond to the same 
stimulus; that’s the first thing, I think, that 
any teacher of the craft learns about the busi- 
ness of getting ideas over to his pupils. 
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But, before you make any moves toward that 
pile of magazines yonder, with scissors or pen- 
knife in hand, play around with the nine ele- 
ments I have given you here, three under each 
of the three main heads. 

Work up various combinations, such as 


No. 1 No. 2 No. 3 
B 


The permutation of possible combinations 
makes it easy for you to plot scores of stories 
from just this exceedingly meager material, 
and this number can be doubled, or nearly 
doubled, by the sex-reversing idea. 

To the very cautious there may come a doubt 
as to whether there would not be too much 
similarity between a published story and a 
story written via the blurb route. The truth is 
that this is not anything to worry about; 
blurbed stories are created from ideas gleaned 
from at least three, and possibly as many as 
five or six stories (depending on the number 
of No. 2 elements used, of course), and the 
characters, locales, etc., will be so different 


“We've got things down pat now—Hicks does the 


synopsis, Jorgeson works out the characters 


Whipple handles narrative, and Purcell takes 


care of the dialog.” 


that there is no possibility of even remote simi- 
larity. 


If you are particularly anxious to make a 
given magazine, then concentrate on that 
magazine. Get all your blurbs from that one 
magazine. I'd say that there is no finer device 
in the world for “slanting” than the one with 
which I have just presented you, for instead of 
reading and reading and trying to figure out 
tor yourselt what the editor wants, you can 
take his own written words as to what he 
likes best about the stories he buys, and then 
build your own stories around that obviously 
accurate data! 

But for general use, I suggest a good, sound 
mixture. If you do pulps, and you create a 
mixture about 50/50 between slick and pulp 
blurbs, you may find yourself working into 
the smooth-paper field before you're conscious 
ot what's happening. If you do slicks, a good 
helping of pulp blurbs may well vitalize your 
plots, and enable you to cut down, possibly 
avoid completely, that damning editorial com- 
ment “Plot too thin”. 

Anyway, give it a whirl! It’s an idea which 
has clicked in actual practice, and it seems to 
me that’s a pretty sound recommendation. 

And if you have any specific questions about 
the idea, after you've tried it, I'll be glad to 
help, if I can . . . and if you'll enclose a 
stamped, addressed envelope! 


BOOKS RECEIVED 
NEWSPAPERMAN, by Morton Sontheimer. Whittlesey 

House. 336 pp. $2.75. 

Case history stuff of news-writing, told in a fast, 
vivid style, fills this book, frankly patterned by the 
author on Woodford’s ‘Trial and Error.” Sontheimer 
writes almost nothing merely because it is the thing 
to say. His unconventional discussion of telephone 
interviewing, expense accounts, executive jobs, picture- 
grabbing, tight writing (he calls the thesaurus “a 
curse,” says writers need to decrease, rather than 
enlarge, their vocabularies), writing slumps (he pulled 
himself out of one by having his tonsils removed), 
and a thousand other aspects of newspaper work— 
told in the first person—make this book a delight. 
Its helpfulness to most beginning writers, whatever 
their field, should be vast. 


Largely untapped by free-lance writers is the 
Anglo-Jewish Press, comprising about 100 publica- 
tions, mostly weeklies and monthlies. A. & J. covers 


these in the issue with a splendid directory 
compiled by J. 
Frontier. 


H. Pollack, of the staff of Jewish 
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ONE DAY some ten years ago, shortly 
after I had become editor of one of the series 
of children’s publications of Southern Bap- 
tists, publications which go regularly to three- 
quarters of a million children and their teach- 
ers, I was introduced to a rather prominent 
woman. 

“You aren't the new editor at the Baptist 
Board, are you?” she questioned wonderingly. 

“Yes,” I replied. 

“I can’t believe it,” she said. haven't 
a denominational voice.” 

“What on earth is a denominational voice?” 

“Oh,” said the lady, “it’s that ‘Oh, hush 
thee, my baby’ voice that religious workers use 
so much.” 

I think that is typical of the opinion held 
by many people of men and women who work 
under a religious label. This same feeling that 
there is a hushed sense of unreality about our 
work carries over to what people think we 
want in the way of writing. 

One of the first characteristics editors who 
work under religious labels seek in a manu- 
script is a sense of reality. If it is a children’s 
story, they ask, “Could this really have hap- 
pened with everyday boys and girls?” “Would 
Johnnie have said a thing like that?” “Would 
Susie have acted that way?” “Are the char- 
acters in the story normal, everyday boys and 
gitls like those we meet every day on the 
street 

e 


Recently I turned down a story that was 
fairly well written. It began well. It had a 
simple plot. The interest held up until the 
last page. A boy had given a crippled friend 
a large, yellow, glass marble—his treasured 
agate. That was all right. I have seen a boy 
do something like that when he thought no 
one was looking. But the author was writing 
matter which she hoped to see published under 
a religious label. She thought she must have 
an obvious moral, so she ruined her story by 
ending it: “My!” said Frank, “I certainly 
felt good about that. It pays to be kind.” 
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WRITING UNDER 
A RELIGIOUS LABEL 


The religious field offers a large market 
for free-lance writers. For names of 
publications, editors, specific current 
needs, see the HANDY MARKET LIST 
in this issue. 


Children don’t think subjectively. They don’t 
generalize. And no real boy pats himself on 
the back, even in his own mind. 

Increasingly, good writing under a religious 
label is coming to require all the general char- 
acteristics that go to make up good writing 
under any other label. If you are writing for 
young people and adults, you must know what 
young people and adults are doing today. If 
you are writing for children, you must know 
what boys and girls are doing, what problems 
they face, what forces are influencing them. 

How, then, does writing under a religious 
label differ from other writing? Has it any 
distinctive marks ? 


First, writing under a religious label de- 
mands some knowledge of, and experience in, 
religion. That does not mean that a man or 
woman must be a theologian if he is to write 
for religious periodicals. More and more we 
are trying to get away from a theological 
vocabulary and put basic religious philosophy 
into fresh settings and understandable termi- 
nology. 


People want help on practical problems. 
They want that help in the things that are 
published under a religious label. They want 
that help, not in theories, but in terms of what 
religion means to you and me and how it has 
helped us to solve our problems. 


Those who write and those who edit under 
a religious label need to take into account the 
constituency which reads their periodicals. The 
Southern Baptist constituency, for instance, is 
not a highbrow one. Among our more than 
three million people we have many well-edu- 
cated men and women. But the majority of 
our people do not read a great deal. Many of 
them live in rural sections. Many of them do 
not even have dictionaries in their homes. 
When they do read, they read the Ladies’ 
Home Journal and farm magazines. One sel- 
dom sees Harper's or the Atlantic Monthly on 
their tables. An article which is to interest 
them must take into account the rural back- 
ground. It must use simple language and be 
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so well written that the people will not lose 
interest as they read. 

Writers and editors under a religious label 
must take into account the flavor of the think- 
ing of the particular group for which they are 
writing. I had an interesting neighbor once 
with whom I discussed many things. When 
every other argument had been advanced, she 
had one unanswerable one. She would say, 
“But, you see, that is the Methodist psychol- 
ogy.” She was right. Every denomination has 
its flavor. 

Writing under a religious label offers the 
author a constituency which takes his work 
seriously. The folks believe what we say in 
our magazines. We use honest happenings, or 
we say, ‘There is a story,’ and so on. Once 
we had a new writer who did not know this. 
She wrote a pathetic story of a little, crippled 
boy who needed books and magazines to read. 
[t was a good illustration of the lesson she was 
writing. What happened? The editor was 
deluged with letters from people who wanted 
to help that little boy. Very hastily she hunted 
up a little boy who fitted the description and 
steered the help that way. 

What is the field for writing under a reli- 
z'ous label? Some time ago the Business and 
Professional Women’s Club of my city, in an 
effort to ascertain the amount of religious lit- 
erature published there, made a survey which 
included twelve organizations. That survey 
showed that in Nashville alone there are 
11 religious periodicals with weekly circu- 
lations of more than 300,000 and annual cir- 
culations of more than 16,000,000; 21 with 
monthly circulations of approximately 4,000,- 
000, and 135 with quarterly circulations of 
6,000,000. The total showed 170 religious 
periodicals published in the city of Nashville 
alone with an average annual circulation of 
more than 88,000,000 copies. 


© 

In the publishing house which I represent, 
about 2,000 free-lance manuscripts come in 
monthly, of which we accept about 10 per cent. 
Why do we turn down 90 per cent of the 
manuscripts submitted? It is not because they 
are not slanted right, not that the material is 
not Baptistic or religious in outlook, but be- 
cause it is not good writing. 

In comparison with other religious publish- 
ers the Sunday School Board of the Southern 
Baptist Convention pays a fairly good rate for 
lesson treatments and a low rate for other 
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“. ,. . Almost finished, and I can’t figure out who 
the murderer is myself!” 

material. One-half cent a word is the usual 

rate on submitted manuscripts. 

What particular fields do religious publica- 
tions ofter to writers, free lance, and other- 
wise? Of course they offer lesson writing. 
This is usually on assignment basis. This type 
of writing requires writers who have, in addi- 
tion to some knowledge of religion and some 
knowledge of writing, some experience with 
educational methods and with the particular 
ace group for which they write. Public school 
teachers usually make good in this field. It is 
not limited to them, however. Anyone who is 
really interested in folks and in religion can 
develop the necessary background. 

Publishers of religious material need well- 
written stories. They need good, interesting, 
fresh stories with real men and women and 
boys and girls doing real things in real places. 
Children’s editors are particularly interested in 
stories that promote world friendship by show- 
ing the good qualities of children of other 
countries. The “lo, the poor heathen’’ story is 
definitely out. 

Religious publications need, too, honest-to- 
goodness stories of American boys and girls 
who are sometimes good, sometimes bad, 
stories of home life, of school and of play 
time, stories which develop appreciation of 
home and of brothers and sisters, stories which 
take play times and picnics into consideration. 

Religious publications need feature articles, 
dealing with historic landmarks of organized 
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Christianity, perhaps, or with interesting things 
that Sunday schools and churches are doing, 
things that are really new and sane. 

Religious publications for teachers of chil- 
dren need articles based on experiences of chil- 
dren, articles which will help the teacher to 
remember that these are very real boys and 
girls who sit before her in freshly starched 
blouses and dresses on Sunday morning. They 
need articles that help us to think of and to 
relate the principles of religion to the every- 
day affairs of both adults and children. 


Religious publications need good verse. You 
know what that is as well as I do. 
Contrary to the usual idea, very few reli- 


IN a recent address before a ladies’ literary society 
on the subject of “Wild Editors I Have Met,” I 
drew the following generalized distinction between 
the editors of the three classes of magazines: quality 
magazine editors do a thorough job of editing, and 
then let the authors check; pulp magazine editors do 
a thorough job of editing, and do nor let the authors 
check; slick-paper magazine editors do no editing 
whatever. 

The question now arises as to what redress an 
author has, if an editor ruins his reputation by in- 
expert or intentional editing. 

In my article on “Legal Aspects of Payment on 
Publication” in The Author & Journalist for Oc- 
tober, 1938, I cited a line of Court decisions to the 
effect that an author who has sold a manuscript, nev- 
ertheless “retains a species of personal or moral right 
in the product of his brain,” and hence has the legal 
right to insist that his reputation be not jeopardized 
by any act or omission to act by the editor. 

The particular point stressed in that article in this 
connection, was that a magazine which buys a manu- 
script, thereby impliedly contracts to publish it with- 
in a reasonable length of time. 

The same considerations, it seems to me, should 
limit the right of an editor to edit. 


Yet Corpus Juris says (vol 13, p. 969): 

In the case of an absolute unrestricted transfer 
of the entire property right, the assignee . . . 
may publish with additions, changes, and re- 
visions, . . . 

But they cite only two American court decisions to 
this effect, and then considerably take the curse off 
of the above-quoted statement by going on to say: 

subject only to the rule that the original author 
must not be held out as being the author re- 
sponsible for the work in its changed or revised 
form. An author may maintain an action at law 
for the injury to his reputation as an author 
arising from . . . the publication of his work in 
a mutilated form. 


This last-mentioned principle may afford adequate 
redress to an author whose standing is such that his 
name is of value to the publisher. Edgar Rice Bur- 
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gious publishers need Bible stories submitted 
by free-lance writers. These are usually writ- 
ten on assignment. A submitted story does 
sometimes furnish clues to new possible writers. 


We want writers who are fresh and original, 
writers who can take suggestions, writers who 
will work. Our greatest joy comes in discover- 
ing a writer with possibilities and lending a 
helping hand. 

I have worked under the label of a daily 
newspaper. I enjoyed that. I have done some 
work on magazines. I like that. But for a 
good mixture of satisfaction, human interest 
and a feeling that possibly you are of some use 
in the world, mix in a bit of writing under a 
religious label. 


By ROGER SHERMAN HOAR 


roughs or A. Merritt could effectively put a stop to 
the mis-editing of a story, by threatening a suit under 
the above principle; but such a threat by a beginner 
would likely result merely in the editor substituting 
a fictitious name as author. Most beginners would 
rather have their stories appear with their names, than 
without, no matter how badly the text had been 
garbled. 
Furthermore (p. 959): 
Even in the case of a work which has been 
revised or altered, the original author’s name 
may be used without his consent, or against his 
protest, provided the fact of revision or altera- 
tion is plainly stated so that he is not held out 
as the author solely responsible for the work in 
its revised or altered form. 


But, as I stated in concluding my earlier article, 
It is my opinion that the law is still quite 
chaotic on this point. 

Any judge who has any appreciation of the field 
of authorship should easily be induced to protect even 
a beginning writer from a garbling of his manuscript, 
and to hold that such an author has other recourses 
than a mere lapse into anonymity. 


Southern Fisherman, Baronne Building, New Or- 
leans, La., needs correspondents in several more cities 
and fishing and packing centers along the southeastern 
shores, specifically in Maryland, Virginia, the Caro- 
linas, and some points in Florida. Prospective report- 
ers should communicate with Warren Gleason, editor. 

New Detective, (Fictioneers, Inc.) 210 E. 43rd 
Street, New York, newly launched, wants detective 
action stories up to 6500 words, novelettes to 12,000. 
Alden Norton is editor. 

New Love, (Fictioneers, Inc.) 210 E. 43rd Street, 
New York, is a new market for realistic love shorts 
from 2000 to 6000 words, and novelettes from 8000 
to 15,000. Peggy Graves is editor. 

Aviation News, 545 Fifth Ave., New York, is a 
new picture magazine, covering the field of military 
aviation progress and student pilot training. 
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Ml 
XXX—THE TWELVE BASIC THEMES 


LET us summarize briefly the conclusions reached in 
recent lessons leading up to this topic: 

The Master Theme of fiction, ‘the common de- 
nominator,” is the Law of Consequence. ‘‘For every 
cause there is a corresponding effect.” 

This Master Theme has many aspects or subdivi- 
sions. However, a majority of stories fall under 
twelve distinct headings, which may logically be 
termed the basic themes of fiction. 

The twelve basic themes, isolated by methods de- 
scribed in the preceding lesson, may be stated as fol- 
lows: 


1. Retribution.—Evildoing is inevitably pun- 
ished. 

2. Reward.—Right always triumphs in the end. 

3. Gratitude.—A good deed brings its logical 
repayment. 

4. Recognition.—True worth eventually stands 
revealed. 

5. Regeneration. — Character is developed 
through adversity. 

6. Achievement.—Determination conquers ev- 
ery obstacle. 

7.  Fidelity—True devotion disregards all ob- 
stacles. 

8. Forgiveness.—Love condones all. 

9. Repentance.—Atonement may be achieved 
through sacrifice. 
‘10. Saerifice.—It is good to renounce our own 
happiness for others. 

11.  Exposure.—Our weakness will find us out. 

12. Revenge.—An eye for an eye. 


This list confines itself to a key word and a single 
brief statement of the theme. As we study the themes 
individually, we will find that each may be stated in 
many different ways—in fact, that all the themes have 
been variously stated in numerous aphorisms handed 
down through the generations. 

Whether or not any significance attaches to the 
fact, it is interesting to note that half of the themes 
imply courses of action growing out of transgression 
and half imply courses growing out of virtue, thus: 


As a consequence of 


As a consequence of 
virtue follows: 


transgression follows: 


Retribution Reward 
Regeneration Gratitude 
Forgiveness Recognition 
Repentance Achievement 
Exposure Fidelity 
Revenge Sacrifice 


_ With this introduction, let us proceed to an exposi- 
tion of the twelve basic themes. 


1.—RETRIBUTION 


EVILDOING IS INEVITABLY PUNISHED. 


A greater wealth of aphorisms has been evolved 
around this theme than around any other: ‘‘Crime 
never pays.” “The way of transgressors is hard.” 
“Whoso diggeth a pit shall fall therein.” “The 
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wicked flee when no man pursueth.” ‘There is no 
peace for the wicked.’ “The wages of sin is death.” 
‘Sow the wind and reap the whirlwind.” ‘‘Chickens 
come home to roost.” “The mills of God grind slow- 
ly, yet they grind exceedingly small.” “Murder will 
out.” “Can a man take fire in his bosom and his 
clothes not be burned?” ‘““Whatsoever a man soweth, 
that shall he also reap.” 

As the great negative statement of the Master 
Theme, the law of consequence, this is outstandingly 
the dominant single theme to be found in all fiction. 
Even in stories dealing primarily with virtue re- 


warded, the contrasting theme of punishment for evil 
is likely to be involved to a greater or less degree. 


We find innumerable examples of it in ancient, 
classic, and modern fiction. It is essential to the 
great majority of crime and detective stories; though 
it should be noted that the real emphasis in a detective 
story usually is on the theme of Achievement. The 
determination or ingenuity employed in bringing the 
criminal to justice constitutes the raison d’etre for the 
yarn. 

Whatever the nature of our story, its villain rarely 
escapes some form of punishment—which means that 
the retribution theme is at least incidental to a large 
majority of all stories. 

The evildoing may consist of some clear-cut crime, 
or it may involve general depravity. It may consist 
merely of a ‘‘mistake’’-—an unfortunate act performed 
in a moment of weakness or confusion. It may be of 
a minor nature, involving faults such as unkindness, 
laziness, dissipation, vacillation, or timidity, and ex- 
emplifying aphorisms such as ‘‘A rolling stone gathers 
no moss,” “A fool and his money are soon parted,” 
“Unstable as water thou shalt not excel,’”’ “Those who 
dance must pay the fiddler.” Any yarn in which 
wicked, dishonorable, immoral, or even foolish traits 
and acts bring their logical punishment, involves this 
theme. Naturally, it is the favorite of all stories with 
a moral. 

The punishment may be brought about by human 
agencies, by natural law, or even by supernatural 
intervention. Frequently it is wrought by the trans- 
gressor’s Own conscience. 

Stories of futility, difficult to classify, seem to fall 
more nearly into this category than into any other. 
The chief character’s weakness, indecision, or lack 
of positive virtue results in some sort of an impasse 
or dissatisfaction corresponding to punishment. 

In many powerful stories involving this theme, the 
transgressor reaps a punishment seemingly out of pro- 
portion to the offense. De Maupassant’s The Neck- 
lace, furnishes an example. It depicts a luckless couple 
who pay with a lifetime of toil and hardship for los- 
ing a necklace borrowed in a moment of foolish 
vanity. Such apparently ill-apportioned retribution 
might suggest that the victim is paying a debt to 
“Karma.” This may also explain why in fiction, as in 
real life, the innocent so frequently suffer along with 
the guilty. 

Plot pattern: A character commits an act of wick- 
edness or folly, which is followed inexorably by pun- 
ishment. 
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EXAMPLES 


Adam and Eve. The fundamental nature of this 
theme is apparent in the fact that it is the basis of 
the first symbolic narrative relating to man. Adam 
and Eve are placed in the Garden of Eden under an 
injunction not to eat the fruit of a certain tree. Being 
tempted, they eat of the forbidden fruit and are pun- 
ished by expulsion. 

Bluebeard. In this legend, the young wife of the 
tyrant Bluebeard is given strict orders not to open 
a certain room. Tempted by curiosity, she unlocks 
the door and finds the room filled with the dead 
bodies of her husband’s former wives. Bluebeard, 
discovering her disobedience, condemns her to death. 
The terror which the bride undergoes no doubt sym- 
bolizes the punishment that ensues from yielding to 
curiosity concerning forbidden things. However, she 
is saved by the arrival of her brothers, and Bluebeard 
himself is punished for his dreadful crimes by death. 

Macbeth, by Shakespeare. Driven by ambition—his 
own and that of his lady—Macbeth murders King 
Duncan in order to succeed to his throne, and brings 
about the murder of Banquo. Disasters follow inex- 
orably: Banquo’s ghost haunts him; Lady Macbeth, 
conscience-harried, takes her own life; and Macbeth 
finally is killed by Macduff. 

Hatter’s Castle, by A. J. Cronin. The central figure 
causes every one within his sphere of influence to 
suffer because of his cruel, domineering, selfish dis- 
position. As a consequence, he himself comes to a 
most unhappy end. 

Coniston, by Winston Churchill. Jethro Bass, local 
“boss,” engages in corrupt political practices, which 
cost him the girl he loves and finally separate him 
from his daughter. 

The Wild Ass’s Skin, by Balzac. This symbolic nar- 
rative deals with a magic skin which insures the 
gratification of its owner's every desire, but shrinks 
with each wish granted. As it shrinks, so goes the 
life of the possessor. Raphael, owner of the skin, 
‘goes in for ‘‘a short life and a merry one.’ As the 
skin shrinks, he employs every device to stretch it, 
but the punishment for wasting his life in revelry and 
dissipation is unavoidable, and he dies prematurely. 

Virginia, by Ellen Glasgow. This illustrates the 
theme of retribution in a negative aspect. Virginia, 
flower of the early tradition of Southern womanhood, 
is trained to believe that a woman should know noth- 
ing about life, should be submissive, gentle, and self- 
effacing. At forty she has, to all intents, laid herself 
on the shelf. Her husband deserts her for a brilliant 
actress; her daughters do not need her. The punish- 
ment may be said to follow from adhering to false, 
outmoded ideals. 

Other examples: 


Dr. Jekyll and Mr. Hyde, Stevenson. 

Markheim, Stevenson. 

The Man Who Corrupted Hadleyburg, Mark Twain. 
King Lear, Shakespeare. 

Madame Bovary, Flaubert. 

The Marble Fawn, Hawthorne. 

The Pardoneres Tale, Chaucer. 

Nana, Zola. 

The Secret Agent, Conrad. 

The House of Mirth, Edith Wharton. 

The Murder of Roger Ackroyd, Agatha Christie. 
And Then There Were None, Agatha Christie. 
The Parable of the Talents (Bible) 

After Many a Summer Dies the Swan, Aldous Hux!ey. 
Frankenstein, Mary W. Shelly. 

The Wandering Jew, Eugene Sue. 

An American Tragedy, Dreiser. 

The Second Mrs. Tanquery, Pinero. 

The Song of Songs, Hermann-Sudermann. 

Tess of the D’Urbervilles, Hardy. 

The Wages of Sin, Lucas Malet. 

Hell-Bent for Heaven, Hatcher Hughes. 

The Ant and the Grasshopper, Aesop. 


PRACTICE SUGGESTIONS 
1. Study the twelve basic themes, as outlined at 
the beginning of this lesson; then see if you can think 
of stories illustrating each of them. 


The Author & Journalist 


2. Outline one or more original plots illustrating 
each of the twelve. 

3. Refresh your memory by rereading, or read for 
the first time, if possible, some of the pieces of fic- 
tion illustrating the theme of Retribution. 

4. Try to find additional stories illustrating the 
same theme. 

5. Devise several plot outlines illustrating this 
theme. Let one outline reveal the punishment for a 
terrible crime, another for an unfortunate act com- 
mitted in a moment of weakness, another for an act 
of folly, another for lack of courage to face life, etc. 

6. If you find yourself intrigued by one of the out- 
lines thus evolved, write a story based upon it. 


RADIO CORNER 


By WILL'AM L. KING 


First functional sheet of a radio script is the char- 
acter sheet, purpose of which is to give director and 
cast a quick yet comprehensive knowledge of the 
character required in the play. Every character should 
appear on it. 

Complete names are not always necessary. Minor 
characters require no greater listing than FIRST and 
SECOND SERVANT, or FIRST CAB DRIVER and 
SECOND CAB DRIVER. Names are preferably given 
in caps, followed by the required character sketch, in 
regular typing, single-spaced, with double spacings 
between each character in the list. 

Important characters demand thorough analyzation. 
Pertinent information should include sex (if inde- 
terminate), age, and general character type. Voice 
characteristics may be noted, although these must be 
subject to change on the part of the director should 
he so elect. Then should be tabulated more specific 
points of the individual, but only those points of 
character necessary to and utilized in the play. Finally, 
the relationship between the characters should be 
given. 

Although general designations usually suffice for 
minor characters, it is helpful if voice and other 
characteristics are noted. For instance, FIRST CAB 
DRIVER could be “twenty years old, drawling, lo- 
quacious”; SECOND CAB DRIVER, “old, philoso- 
phical, succinct.’ 

Listing for a major character would appear some- 
what as follows: 


Mae: The heroine. Age, twenty-one. Finishing- 
school product. At opening of play, she 
is necessarily a bit blasé, but her voice 
conveys an undertone of warmth and 
humaneness, so as not to chill the aud- 
ience toward her. Strong character, well 
poised. Daughter of Michael Strong. 


Names on the character sheet must be the same 
as names used in flagging the lines in the play. Thus, 
FIRST WOODSMAN on the character sheet must 
not appear under JERRY in the script, or vice versa. 
There must be no possibility of confusion. 


Real Detective, Crime Detective, and Crime Con- 
fessions, 1476 Broadway, New York, are now edited 
by George Scullin. Five dollars is being paid for all 
photographs. 


National Features, Inc., 101 Park Ave., N. Y. City, 
announces two new adventure publications: Stirring 
Adventures, using adventure stories with strong 
woman interest, and Daring Adventures, wanting 
fast-moving he-man adventure stories. Both of these 
are bi-monthly. Publisher suggests that no manu- 
script be submitted unless requested, as stories will 
be on assignment. Good rates will be paid. 
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The Handy Market List offers, in brief, convenient form, the information of importance to writers concerning 
periodical markets, Constant vigilance is exercised to keep this quarterly list accurate and up-to-date; it is appreciated 
when readers call our attention to errors or omissions. The magazines are grouped under classifications designed to 
assist the writer in locating the markets for specific types of material. A few abbreviations are employed. M-20 means 
monthly, 20 cents a copy; 2-M, twice monthly; W, weekly; Q, quarterly. Figures indicate preferred word limits. ‘‘Acc.”’ 
indicates payment on acceptance or shortly after; ‘‘Pub.’’ indicates payment shortly before or after publication. When 
specific word rates are not given, ‘first-class rates’’ indicates a general average around 5 cents a word or better; ‘‘good 
rates,’” around 1 cent a word; “fair rates,’ around % cent a word. The parenthetical statement following title of 
magazine indicates the banner or name of publishing house; “S. & S.”" stands for Street & Smith. ‘‘Macfadden’”’ for 
Macfadden Publishing Co., etc. The notation ‘‘Slow’’ or Unsatisfactory’ * is a warning that delays or non-payment for 
material have been reported by contributors, It should be obvious that The Author & Journalist can assume no respon- 
sibility for the periodicals here listed, but merely publishes the available information for the guidance of readers. Sub- 
mitted manuscripts should always be accompanied by return postage—preferably by stamped, addressed return envelopes 
—and copies should be retained as insurance against loss. 


A—GENERAL LIST 


Cecllege Humor, (Thrilling) 22 W. 48th St., New York. (Bi- 
STANDARD PERIODICALS M-15) Campus news items; action shots of co-eds; cartoons, 
Robert A. Pines. Good rates; photos, $5 and up, Acc. 

Collier’s, (Crowell), 250 Park Ave., New York. (W-5) Short 
America, 329 W. 108th St., New York. (W-15) Articles on stories up to 5000: ‘serials up to 60,000; articles on popular 


topics of current social and political interest; short modern 
Francis Talbot, S.J. $25 per 2-page article (about the cay ‘We. 
is Columbia, 45 Wall St., New Haven, Conn. (M-10) (Knights 
American Hebrew, 48 W. 48th St., New York. | (W-15) of Columbus) Articles of general interest for men 2500-3800; 
Articles on Jewish affairs, | short a, Jewish Fn peony action short stories; verse. John Donahue. 1 to 3c, Acc. 
t 
ommon Ground, 222 4th Ave. New York. (Q-50), Articles, 
> ction, and poetry on the — cultural situation and its prol 
American Legion Magazine, 9 Rockefeller Plaza, New York. lems in America, 1500-3000. Louis Adamic, Ed.; Margaret An- 
(M) 2000- fe approxi- derson, Man. Ed. % to 2c, Pub. 
= merican Legion age exander Gardiner. cc., no se Commonwealth, The, 386 4th Avex Naw York. cw). Catholic 
review. imely articles on literature, arts, public affairs, up to 
American Magazine, The, (Crowell) 250 Park Ave., New York. 2500; verse up to 16 lines. Philip Burnham, Edw. Skillin, Jr. t 
(M-20). Short stories 3500-6000; serials 50,000; short shorts %c, verse 40c line, Pub 
1500-1800; mystery novelettes 20,000-25,000; ‘“‘Vignettes’’ under 
500. Articles usually arranged for. Sumner N. Blossom; Al- Coronet, (Esquire, Inc.) 919 N. Michigan Ave., Chicago. r 
bert Benjamin, fiction Ed. First- class rates, Acc. (M-25) High-calibre short stories. Articles on events, organi- 
N ake zations and personalities of general interest, up to 2500; artistic é 
American Mercury, 570 Lexington Ave., New Yor photos. Arnold Gingrich, Bernard Geis. $100 up per story or 
—. short stories, up article. Fillers, 200 words or less, Acc. 
to verse. ugene Lyons, up, Acc. 
: Cosmopolitan Magazine, (Hearst) 959 8th Ave., New York. 
American Review, The, 231 W. 58th St., New York. (M-25) (M-25) Outstanding short stories 5000-7000; short shorts 1000- 
Reviews, articles, comment. Prefers query. Seward Collins, Ic. 2000; novelettes 10,000-20,000; serials 50,000-60,000; book-length 
Pub. (Slow reports.) novels, non-fiction features. ' Articles of cosmopolitan interest 
erican Swedish Monthly, The, 630 Sth Ave., New York. 2000-4000. Harry Payne Burton. First-class rates, het. 
(M-20) _ Illustrated articles dealing with Sweden, relations be- Current History and Forum, 366 Madison Ave., New York. ; 
tween Sweden and U. S., or success stories Americans of (Semi-M-25) Articles on current political, industrial, economic i 
Swedish stock, 1000-2500. Victor O. Freeburg. 1c, photos $3, sociological trends, foreign affairs, personalities, national and 
Pub. international. 2000-3000. Photos, cartoons. E. T. Hill. 2-4e, 
matoese . E. Rayburn. ‘Ac up, Pub. Verse. prizes only Desert Magazine, The, El Centro, Calif. (M-25) Illustrated 
Army Laffs, (Crestwood) 1790 Broadway, New York. (M-15) feature Pram 2 from the desert Southwest; hobbies, history, 
Two-line jokes, storiettes, 100-150, cartoons, all pointed to mining, desert homes and gardens, Indians, recreation, person- % 
peacetime army service. M. R. Reese. Good rates, Acc. alities, travel, etc., marked human-interest slant. Desert pic- E 
Asia, 40 E. 49th St., New York. (M-35) lanererotetive ar- tures. (Oversupplied | with poetry.) Randall Henderson, Ic 
ticles on oriental life, politics, art, culture, ration and prose. Photos $1 to Acc. 
thought. Asiatic Russia included. 800-3400. Oriental fiction. Design for Living, 353 4th Ave., New York. (M) Articles on 2 


Richard J. Walsh, $15 a printed page, Acc. clothing, cosmetics, foods, interior decorating, child care, ap- 


Atlantic Monthly, 8 Arlington St., Boston. (M-40) Essays, pealing to women 17-25. Rates not at hand. 
human-interest articles; sketches, short stories, verse; high lit- Direction, Darien, Conn. (M-15) Significant articles, short 
erary standard. Edward Weeks. Good rates, Acc. stories, 1000-2000, progressive viewpoint. M. Tjader Harris, 

Beaver, The, Hudson’s Bay Co., Winnipeg, Canada. (Q-25) W. L. River, lc, Pub. ; 
Articles on travel, exploration, trade, anthropology, natural Elks Magazine, 50 E. 42nd St., New York. (M-20) Adven- { 
history in the Canadian North, pe to 2500, illustrations essen- ture, romance, Western, mystery, historic short_stories; articles ; 
tial. Clifford P. Wilson. 1%c, Pub. on up-to-date subjects, 5000; cartoons. Coles Phillips. $100 to ‘ 

Better Living, 19 W. 44th St., New York. (Bi-M-25) Inspi- $500, Acc. 
rational articles, hobbies, sports, 2500. Theodor Swanson. Esquire (Esquire-Coronet) 919 N. Michigan Ave., Chicago. 
l4ac up, Acc. (M-50) Sophisticated unsentimental articles; masculine view- 

Calif point; essays, sketches, short stories, 1500-3000; cartoons, car- 


ane Miscellany with yy PP Fogg A 1200. toon ‘ideas. (No women writers.) Arnold Gingrich. 3 to 10c, 
Harvey Foreman. poetry 10c line, jokes 25c, Acc. ‘ Phe N. A 

Bow, 16612 Normandy, Detroit, Michigan. (Q-25) Short Events, Scotc ins, N. J. ) rticles on world af- : 
stories to 5000. No politics, no propaganda. Consider juveniles fairs by experts only, 2500-3500. Spencer Brodney. Rates by 
in August for Xmas issue. Marguerite Clark. Profits divided arrangement. 
among contributors after each issue. N. Ave., ago. 30) Short 
The California Highway Patrolman, 1213 H Bee Sacramento, stories 00- y ; romance, ac venture, detective, umorous; six 
Calif. (M) Stocked up on shorts and serials for next 2 years. instalment serials, 5000. Eileen O'Hayer. $25-$100 each, Acc. 
Russell B. Tripp. Fair Winds, 173 Fiske Ave., Westerleigh, S. I, N. Y. (Q-25) 

Authentic stories of old sailing ships and sailors, harbor views, 


Canadian Geographical 49 Metcalfe St., Ottawa, Coe an 
ada. (M-35) Illustrated geographical articles 1500-2500. Gord log books, etc. W. M. Williamson. Yc, Pub. 
sion features largely staff-prepare yuys brief stories wi 
Christian Century, The, 440 S. Dearborn St., Chicago. (W-15) authentic Catholic background; authentic travel and human- 
Articles on economic and social topics. Indefinite rates. interest articles on China, Japan, etc. Rev. Patrick O’Connor. 
_Christian Science Monitor, 1 Norway St., Boston. (D-5) Ar- $15, Acc. 
ticles, essays, for editorial and department pages, up to 800; Fireside Chatter and Fiction, W. Albany, New York. (Bi-M) 
forum to 1200; poems; juvenile serials, not over 12 installments Experimental magazine paying only in prizes and contests. 
1200 each; verse, art work, cartoon ideas. $7 column, Acc. or ilean, wholesome material appealing to both men and women. 
Rut Jietz 
The Coast, 447 Sansome St., San Francisco. (M-10) Short Foreign Service, (V.F.W.) Broadway at 34th. St., Kansas 


1800; articles; verse. cartoons. T. W. Anderson. By City, Mo. (M) Short stories of interest to A. E. F. veterans 


stories, 
up to 2500. Barney Yanofsky. 2c up, Acc. 


arrangement, Pub. 


> 
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(M-$1) Articles 


Fortune, Time & Life Bldg., New York. 
Some source mate- 


with industrial tie-up. 95% staff-written. 
rial purchased. Eric Hodgins, Ed.-in-chief. 

Free America, 112 E. 19th St., New York. (M-15) 
economic, oo decentralist ‘articles up to 2000. 
Havell. 2c, P 

Future, 134 N. LaSalle St., 
U. S. Junior Chamber of Commerce. Sta 
brief achievement stories of men under 35, 
Felix B. Streyckmans. 1 to 2c, photos $2, Pub. 


Gourmet, 330 W. 42nd St., New York. (M) Anecdotes, true 
experiences, informative articles, connected with gourmet eating 
and living, slanted to male readers. Pearl V. Metzelthin. 

Grit, Williamsport, Pa. (W-5) Clean short stories, adven- 
ture, mystery, love, Western, etc., 1000-5000; serials. Odd, 
strange pictures, brief text; household articles; short illustrated 
articles for women’s and children’s pages. Howard R. Davis. 
$3.50 to $6 per short story, articles $2 to $3, photos $2, Acc. 


Harper’s Magazine, 49 E. 33rd St., New York. (M-40) Hu- 
man-interest articles; essays; short’ stories 4000-7000; serials 
up to 60,000; verse. Lee F. Hartman. First-class rates, Acc. 

Hollywood (Fawcett) 1501 Broadway, New York.  (M-5) 
Light, amusing “‘angle’’ stories on Hollywood personalities and 
films, on assignment. Joan Votsis. Liberal rates, Acc. 


Judge, Brady Bldg., Ambler, Pa. (M-15) Humorous material, 
under 1000. W. Newbold El y. Ind., 30 days after Acc. 


Leatherneck, Marine Barracks, 8th and I Sts., Washington, 
D. C. (M-25) Articles of military interest, to 3000. J. O. 
Butcher. %c ($50 maximum), Pub. 

Liberty, (Macfadden) Chanin Bldg., New York. (W-5) Ro- 
mantic, adventure, humorous short stories, youthful appeal, 
1000-5000; serials about 42,000; timely human-interest articles. 
Fulton Oursler. First-class rates, Acc. 

Literary Universalist, The, Midlothian, Ill. (Q-25) Character 
delineation short stories up to Robert Eugene Andre. Ad- 
dress Western contributions to Georgia Nicholas, Box 174, 
Venice, Calif. ‘%c, after Pub. 

Maclean’s, (Maclean) 481 University Ave., Toronto, Canada. 
(2M-5) Short stories, Canadian interest—love, romance, sea 
mystery, adventure, outdoor, up to 5000; serials 30,000-65, 000: 
Articles of Canadian interest. . Napier Moore. lc up, Acc. 

Menorah Journal, The, 63 5th Ave., New York. Q-$1) Jewish 
short stories, sketches, one-act plays, essays, poetry. Henry 
Hurwitz. lc up, Pub. 

Montrealer, The, 11!1 Beaver Hall Hill, Montreal, Que., 
Canada. (M) Light, satiric, smart short short stories 1400. 
L. Roberts. 1c, Pub. 


Nation, The, 55 5th Avenue, New York. (W-15) 
meen literature, economics, up to 2400. lc, Pub. 
mg on hic Magazine, 1156 16th St., N. W., Wash- 
ington, D. M-50) Official journal National Geographic 
Society. A, on travel and geographic subjects up to 7500 
photographs. Gilbert Grosvenor. First-class rates, Acc. 
National Historical Magazine, Memorial Continental Hall, 
Washington, D. C. (Published by Nat. Society D.A.R.) (M-25) 
American historical articles, 1500-3000, especially of Revolution- 
ary period. Virginia P. Allen, Sec. Indefinite rates, Pub. 
Jewish Monthly, The, 1003 K St., N. W., Washing- 
(M-15) Short stories, ———, essays, Jewish inter- 
lc, Pub. 
New York. (W-15) Economic, 
proletarian short 
No payment. 
(M-15) Illustrated 
to $15 per 


Political- 
George F 


Chicago. (M) Official publication 
; written except for 
with photos, 200. 


Articles on 


National 
ton, D. C. 
est, 1000-3000. Edward J. Grusd. 


New Masses, 461 4th Ave., 
sociological articles, progressive, anti-war, 
stories, reportage, sketches, poems, cartoons. 

New Mexico Magazine, Santa Fe, N.M. 
articles on New Mexico. George Fitzpatrick, $10 
article. Pub. Verse, no payment. 

New Yorker, The, 25 W. 43rd St., New York. (W-15) Short 
stories and humor 400 to 2000; factual and biographical ma- 
terial up to 2500; cartoons, cartoon ideas. Good rates, Acc. 

North American Review, The, 424 Madison Ave., New York. 
(Q-$1) Short stories 6000-8000; articles, essays, poetry. Rates 
not announced. 

Old Time New England, 141 Cambridge St., Boston. (Q-75) 
Authoritative, well-illustrated articles with New England anti- 
quarian tie-up. W. S. Appleton. $5-$15 

Opinion, 122 E. 42nd St., New York. 

00; short stories 2500; verse; fillers; 
Stephen S. Wise. ic, Pub. 

~~ unity. A Journal of Negro Life, 1133 Broadway, New 
y (M-15) Short stories, articles, poetry; Negro life and 
Elmer Anderson Carter. No payment. 

11 Park Place, New York, N.Y. 
lating military articles; short 
1200 (no World War fiction); jokes; cartoons; 
background. Carl Gardner. Up to %c, Pub. 

Our Dumb Animals, 180 Longwood Ave., Boston, Mass. 
(M-10) S. P. C. A. organ. Animal welfare articles, short 
stories, fillers up to 500; verse up to 24 lines, photos. Guy 
Richardson, %c up, poems $1 up, Acc. 

Our Navy, | Hanson PI, Brooklyn, N.Y. (2M-25) Articles on 
modern naval subjects 2000- 4000; action naval short stories; 
photos. Varying rates, Pub. 

Outwitting Handicaps. 12716 Tuller Ave., Detroit, Mich. (Bi- 
M-25) Personal recovery stories, first person 1500-2000. Articles 
contributing to mental uplift of sick 500-1000. Interviews with 
prominent people on their health philosophies. Harry E. Smith- 
son. “ec, Acc. 

People & Places, 3333 N. 
illustrated articles featuring De Soto car as 
features built around unusual people. Frederick O. 
Varying rates. 

Philippine Magazine, 217 Dasmarinas St., Manila, P. 1. (M- 
20) Articles, essays, short stories 1500-3000 on Philippine, Far- 
Eastern subjects; verse. A. V. H. Hartendorp. lc up, Pub. 

Pieter Psychology Guide, 114 E. 32nd St., New York. (Q- 
25) spirational satides 1100-1200. Maxine Smith. “ec, Pub. 


Railroad Magazine, (Munsey) 280 Broadway, New York. 
(M-15) Technically accurate railroad material. Fiction, 2500 
to 10,000 words (usually overstocked); true tales, 1500-2000, 
first-person railroad experiences, actual names, dates, places; 
fact articles—query editor en statin ng subject and quali- 
fications for handling. Freeman H. Hubbard. Good rates, Acc. 


(M-25) Articles 2500- 
Jewish interest. Dr. 


problems. 

Our Army, (M-25) Stimu- 
stories 1000 to 
regular army 


Racine Ave., Chicago. (M) Well- 
‘hero’; also general 
Schubert. 


The Author & Journalis: 


Reader’s Digest, Pleasantville, N.Y. (M-25) Digests of pub- 


lished articles; occasionally original articles. Good rates, Acc 

Redbook. (McCall) 230 Park Ave., New York. (M-25) Short 
stories, serials, complete novels, novelettes, feature articles 
Edwin Balmer. First-class rates, Acc. 

Rotarian, The, 35 E. Wacker Drive, Chicago. (M-25) Authori 
tative articles on business and industry, social and economic 
problems, travel sketches, humor, essays, 1500-2000. Little 
fiction used. Leland D. Case. First-class rates, Acc. 


Saturday Evening Post, The, (Curtis) imnonaente Sq., Phil 
adelphia. (W-5) Articles on timely topics 3000-5000; short 
stories 4000-6000; ent sg to 90,000; lyric and humorous. verse; 
skits, cartoons. Wesley Winans Stout. First-class rates, Acc 

Saturday Night, 73 Richmond St., W., Toronto, Canada. (W) 
Articles of Canadian interest up to 2000; light, humorous 
articles, satire. K. Sandwell. % to le, photos $2-$3, Pub. 

Scribner’s-Commentator, Lake Geneva, Wis. (M-25) Factual 
articles on comnpes events and personalities, 1500-2500. George 
T. Eggleston. Good rates, Acc. 

Southern Review, La. State Univ., University, La. (Q-75) 
Literary criticism, social, economic affairs; short stories, verse. 
$6.65 page, verse 35c line, Pub. 

Story, 432 4th Aye., New York. 
stories, Whit Burnett, 
rates, Pub. 

_ Swank, (Fox Publications) 247 Park Ave., New York. (M-25) 
Fast, smart, slightly racy stories, articles, features, cartoons. 
Abner J. Sundell. Acc. 


(Bi-M-40) Distinctive short 
Martha Foley. Moderate 


This Week, 420 Lexington Ave., New York. (W-newspaper 
supplement) Romance, mystery, adventure, humorous shert 
stories to 3500; short stcries under 1500; short articles on 
popular science, adventure, glamorous personalities, sports, 
news, subjects making for a better America, to 1500; inspira- 
tional editorials 800-1000; fillers, cartoons, short animal ma- 
terial; appealing animal photos. Mrs. William Brown Meloney 

T. N. T., 1450 Broadway, New York. Humor magazine using 
prose, caitoons; no fiction or gags. Frank Vreeland. Excellent 
rates. 

Tomorrow, 11 E. 44th St., New York. (M-25) Articles on 
psychology, philosophy, religion, creative arts, metaphysics, 
1500-3000; verse. Florence Brobeck, Mng. Ed. Articles $50 up, 
verse $5-$10. 

Toronto Star Weekly, The, 80 King St., W., Toronto, Canada. 
(W-10) Feature artic es, aneeee appeal. Novels and serials, 
45,000 or over; serials 18-40,000; short stories 500-3500, love- 
adventure, romantic, Western, mystery, detective, sport, etc., 
themes. No _“‘defeatist’’ material. J. Bryan Vaughan, Fiction 
Ed.; Harry Clarke, Article Ed. Varying rates, Acc. 

Town and Country, 572 Madison Ave., New York. (M-50) 
Articles with photos on personalities, travel, sports, satire, 
unusual subjects and places, -3 Harry A. Bull. Varying 
rates. 

Travel, 
trated travel, 
photos. Coburn Gilman. 


Unbelievable, 114 E. 
behind the news.”” Mrs. Daniel S. 


(McBride) 116 E. 16th St., New York. (M-35) Ilius- 
exploration, adventure articles 1500 to 5000; 
lc, $3 to $5 per photo, Pub. 


32nd St., New York. (Q) ‘“‘The truth 
i Gillmor. 


Virginia Quarterly Review, 1 West Range, Charlottesville, Va. 
(Q-75) Exceptional literary, scientific, political essays 3000-5 ; 
short stories of high standard; little verse. Archibald Shepper- 
son. Prose, $5 a page; verse ’50c line, Pub. 


Welcome News, 404 W. 9th St., Los Acesion. (M-10) 
ticles on travel, history, biography, 200-1500; essays on 
operatives, 1000-1200; varied verse. T. G. Mauritzen. Payment 
by arrangement, generally Acc. 

Westways, 2601 So. Figueroa St., Los Angeles, Calif. (M-20) 
Articles 1500, photos of out-of-door California, natural science, 
history, biography. Phil Townsend Hanna. %c, payment by 
negotiation, Acc. 

Who, 420 Lexington Ave., New York. Articles on the great 
and the near-great of the day in every field, 2000-4000; shorts 
350-850. 3c, Acc. 

World Opinion, 35 West 32nd St., New York. (M-i5) Nov- 
elettes, articles, essays, 500-1000; cartoons and cartoon ideas; all 
reflecting current opinion. Richard I. Moses and Saul Feder. 
No payment at present. 


Yale Review, Box 1729, 
on current political, literary, 
William Clyde DeVane, Edward S. 
Good rates, Pub. 

Yankee, Dublin, N. H. 

cles, essays, 1200-2500; 


New Haven, Conn. (Q-$1) Articles 
scientific, art subjects 5000-6000. 
Furniss, Arnold Wolfers. 


(M-25) Short stories up to 2500, arti- 
es fillers, photos, all of Yankee flavor. 
Robb Sagendorph. 1c, Acc. or Pub. (Overstocked on fillers.) 

Your Life, The Popular Guide to Desirable Living, 354 4th 
Ave., New York. (M-25) Inspirational, helpful articles on 
living, 1200-2500; fillers. Douglas Lurton. First-class rates, Acc. 

Your Persorality, 354 4th Ave., New York. (Bi-M-25) Not an 
open market. Douglas Lurton. 

Yourself (Dell), 149 Madison Ave., New York. Self-help 
magazine; brief humorous fiction, realistic, sharp, recognizable, 
designed to point out human weaknesses by reverse process. 
Re wisecracks, jokes or fillers; no irony, sarcasm. Grant 
ewi. 1c. 


WOMEN’S AND HOME MAGAZINES 


221 Columbus Ave., Boston 17. (M-15) 


American Cookery, 
000; essays 1000-2500; 


Short articles on domestic science 2000-3! 
short stories 1000-3000. le up, Acc. 


The Better Home, 161 8th Ave., N., Nashville, Tenn. (Q-10) 
Short stories and articles to 2500; editorials to 900. Elizabeth 
Denmark. “c, Acc. Poetry slightly higher. 


Canadian Home Journal, 73 Richmond St., Toronto, Ont. 
(M-10) Short stories to "5000, 4 te 6-part BP articles of 
interest to Canadian women, 2500, . Daw son. Good rates, Acc. 

Catholic Women’s World, The, Pen Michigan Ave., Chicago. 
(M-25) Entertaining short stories 2000- 3000, novelettes 5- 10,000, 
serials 20-40,000; domestic feature articles 1500-3000; cartoons. 
Florence E. Cox. About 1c, Pub. (Slow.) © 


E 
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Chatelaine, (Maclean) 481 University Ave., Toronto, Canada. 
(M-10) Short stories, love, married-life, parental problems, 
mystery, adventure, 3500-5000; short serials. Articles, Canadian 
interest, up to 2000. Byrne Hope Sanders. lc up, Acc. 

The Christian Family and Our Missions, 365 Ridge Ave., 
Evanston, Ill. (M-10) Catholic family magazine using whole- 
come short stories, 1000-2500, and suitable verse. Frederic M. 
Lynk, S.V.D. 1c, verse, 5-10c a line, Acc. 

Club Women’s Digest, 401 Berger Bldg., Pittsburgh. (Q) Do- 
mestic and feature articles. Mary S. Powell. ‘“%c, Acc. 


Everywoman’s Magazine, 1790 Broadway, New York. (M-3) 
Love, romance, humor short stories up to 6000; serials, 3-4 
parts, 6000 each; articles 1000-1500; short short stories, 1500; 
short verse. Elita Wilson. $35 to $150, Acc. 


Family Circle Magazine, The, 400 Madison Ave., New York. 
(W-gratis) Overbought; not in market. R. R. Endicott. Good 
rates. 

Fan Fare, Balfour Bldg., 351 California St., San Francisco, 
Calif. (Bi-W) Short stories 3000; illustrated articles, 1500 to 
3000, domestically slanted, ‘‘fan’’ theme—radio, movies, Yas 
travel, hunting, adventure, etc. Shorts $5, longer $10, 


Glamour, (Conde Nast) 420 Lexington Ave., New York. 
(M-15) A fashion and beauty magazine; light articles also about 
Hollywood and young career women. 

Good Housekeeping, (Hearst) 57th St. and 8th Ave., New 
York. (M-25) Young love short stories up to 5000; serials. 
Article ideas, articles, verse. Herbert R. Mayes. 5c up, Acc. 


Harper’s Bazaar, 572 Madison Ave., New York. (M-50) Dis- 
tinguished short stories oy not popular magazine material. 
Prefers articles in outline for Mary Louise Aswell. Good 
rates, Acc. 

Holland’s, The Magazine of the South, Main and 2nd Sts., 
Dallas, Tex. (M-10) Articles of interest to Southern women, 
1000-5000; love, outdoor, domestic short stories, 4000- 
ge 60-80,000; verse. Claude Wier. 1%c up, photos $3 
up, Ace. 

Household Magazine, 8th and Jackson Sts., Topeka, Kans. 
(M-20) Household and general articles, short stories about 1000, 
also 2500-5000; serials 20,000-30,000. Nelson Antrim Crawford. 
2c up, verse 50c line, Acc. 

Independent Woman, 1819 Broadway, New York. (M-15) 
Articles expressing woman’s viewpoint on social and economic 
matters, business and professional women’s problems, stories 
of women’s success in business. 1200-2000. Verse 2- stanzas. 
Winifred Willson. $10-$35 per article, verse $2-$3, 


Ladies’ Home Journal, (Curtis) Independence “app Philadel- 
phia. (M-10) Articles 1000-5000; short stories 3000-6000, serials, 
one-parters, short lyric verse. Bruce Gould, Beatrice Blackmar 
Gould. First-class rates, Acc. 


Mademoiselle, (S. & S.) 1 E. 57th St., New York. (M-25) 
Short stories of smart young women, ages 17-30, 1500-3000; 
articles up to 2500; light, brisk, personality sketches; cartoons. 
Betsy Talbot Blackwell. 

Mayfair, (MacLean) 481 University Ave., Toronto, Canada. 
(M-25) Society, fashion, sport articles, Canadian interest. J. 
Herbe1t Hodgins, lc, Pub. 

McCall’s Magazine, (McCall) 230 Park Ave., New York. 
(M-10) Serials, complete novels, short stories, short-short 
articles (850 wds.). Otis L. Wiese. First-class rates, Acc. 


National Home Monthly, (Home Pub. Co.) Bannatyne and 
Dagmar Sts., Winnipeg, Man., Canada. (M-10) Illustrated 
feature articles; short stories, 5000; novelettes, 25,000; serials, 
60,000; verse. L. E. Brownell. Good rates, Acc. 


Parents’ Magazine, The, 52 Vanderbilt Ave., New York. 
(M-25) Articles on family relationships, child care, homemak- 
ing, etc., 200- . Clara Savage Littledale. 1%c, Acc.; jokes, 
reupes, shorts on childhood and teen-age problems, $1 each, 
’ub. 

Smart, 730 5th Ave., New York. (M) Pictorial digest for 
women; articles, 1,000, women’s interests. Marion White. 
Indef. rates. 

Vogue, Incorporating Fair, (Conde Nast) 420 Lex- 
ington Ave., New York. (2M-38) Articles on unusual travel, 
social activities, fashionable women’s interests; essays on fads, 
foibles, etc., 1500-2000; photos. No poetry, no fiction. Edna 
W. Chase. Good rates, Acc. 

Western Woman, 1144 S. Grand Ave., Los Angeles. (Bi-M) 
Domestic-problem, young- love, home- mother type of fiction up 
to 4000. uth Waterbury. Good rates. 

Woman, 420 Lexington Ave., New York. (M-10) Non- 
fiction of interest to women, 2000. Lorna Farrell. Varying 
rates, Acc. 

Woman’s Day, 19 W. 44th St., New York. (M) Fiction, 3000- 
6000, with human interest appeal to American housewives and 
mothers; 5-part serials, 35,000-50,000; articles, 1000. Eileen 
Tighe. Rates on arrangement. 

Woman’s Home Companion, (Crowell-Collier) 250 Park Ave., 
New York. (M-10) Women’s and household interests. Articles, 
short stories, 2500-6000; serials to 60,000. Gertrude B. Lane. 
First-class rates, Acc. 

You and Your Child, Harrison, N. Y.(M-25) Articles on 
child care; verse; fillers; photos. Eric Kent. Up to 2c for 
original matter; “%c for reprint; $2 photos, Pub. 

Yours Truly, 309 W. Jackson Blvd., Chicago. (Free through 
IGA stores.) Short fiction to 5000; short shorts to 1200; ar- 
ticles to 1500; slanted for women’s interests. Good emotional 
quality; light humor. No serials. Phyllis M. Hammond. Rates 
above average. 


ALL-FICTION OR “PULP”? MAGAZINES 


GENERAL ADVENTURE 
(Also Special Classifications not Grouped Elsewhere) 
Adventure, (Popular) 205 E. 42nd St., New York. (M) Dis- 
tinctive adventure short stories, novelettes. Kenneth White. 
Yc up, fillers lc, Acc. 
Argosy, (Munsey) 280 Broadway, New York. (W-10) Good 
fiction, every variety, sound characters, romantic elements, 
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ory ape, Short stories, 1000-7000; novelettes, 10,000- 
7,000; serials 75,000 (installments, 10-12,000). George W. 
kee Good rates, Acc. 


Blue Book, (McCall) 230 Park Ave., New York. (M- = 
Mystery and adventure short stories, novelettes, serials; 
length novels. Real-experience contests. Donald 
Good rates, Acc. 


Daring Adventures, (National Features, Inc.) 101 Park Ave., 
New York. (Bi-M-15) Fast-moving adventure stories on as- 
signment. Good rates. 

Doc Savage Magazine, (S. & S.) 79 7th Ave., New York. 
(M-15) Action adventure = stories about 4000, American 
heroes, any locale. John L. Nanovic. 1c up, Acc. 


Five Novels, (Dell) 149 Madison Ave., New York. (M-20) 
Western adventure, sport, mystery novels, 15-20,000, love in- 
terest. F. A. McChesney. 1%c, Acc. 


Jungle Stories, (Fiction House) 461 8th Ave., New York. 
(Q-20) Adventure_ short stories, novelettes of the African 
jungles. Malcolm Reiss. 1c, Acc. 


Sea Novel Magazine, (Munsey) 280 ee 
Novelettes; short stories; fact articles. 
rates, Acc. 

Short Stories, 9 Rockefeller Plaza, New York. (2-M-25) Ad- 
venture, mystery, action short stories up to 6000; novelettes, 
10,000-12,000; complete novels; serials, 25,000-60,000; fillers, 
50-500. True adventures to 1000. Dorothy Mcllwraith. Good 
rates, Acc. 

Stirring Adventures, (National Features, Inc) 101 Park Ave., 
New York. (Bi-M-15) Adventure stories with strong woman 
interest, on assignment only. Good rates. 


Thrilling Adventures, (Thrilling) 10 E. 40th St., New York. 
(M-10) Action short stories, 1000-6000. Foreign locales; Amer- 
ican heroes; slight woman interest. Leo Margulis. lc up, Acc. 
Adventure Stories, (Ace Mags.) 67 W. 44th St., New 
York. Bi-M-15) Adventure short stories. Harry Widmer, %c, 
Acc. (Stocked at present.) 
Wi The, (S. & S.)_79 7th Ave., New York. (Bi-M-10). 
Novel by arrangement. Fast paced shorts of money making 
schemes, promotions, 3100 to 5000. Charles Moran. Ic up, Acc. 


DETECTIVE—CRIME—MYSTERY—GANGSTER 


Ace G-Man Magazine, (Popular) 205 E. 42nd St., New York. 
(Bi-M-10) Short stories, novelettes 9000, novels 15,000, in- 
volving activities of G-Men. John Bender. ic, Acc. 

Angel, The, (Red Circle) 330 W. 42nd St., New York. Detec- 
tive shorts to 7000. Lead novel on assignment. Robert O. 
Erisman. “%c, Acc. 

Avenger, The, (S. & S.) 79 7th Ave., New York. (Bi-M-10) 
Complete novel by arrangement. _Fast-paced, modern short 
stories, detective heroes. John L. Nanovic. Ic up, Acc. 


Y. (Bi-M) 
naedinger. Good 


Black Book Detective, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Book- a. novel arranged for. Fast-action detec- 
tive short stories eo Margulies. “4c, Acc. 

Black Mask, (Fictioneers, Inc.) 210 E. 43rd St., New York. 
(M-15) Crime-detective fiction. Kenneth S. White. 1c, Acc. 


Clues-Detective Stories, (S. & S.) 79 7th Ave., New York. 
(Bi-M-10) Fast-paced, lively detective stories, woman interest, 
strong menace, unusual conditions; short stories to 5000; nov- 
elettes 8-20,000. John L. Nanovic. le up, Acc. 

Detective Fiction Weekly, (Munsey) 280 Broadway, New 
York. (W-10) Detective, crime, a short stories 1000- 
7000; novelettes 9-15,000; serials 40-80,000. Fact stories of 
murder mysteries 2000-6000. Paul Johuston. Good rates, Acc. 

Detective Novels, (Thrilling) 10 E. 40th St., New York. (Bi- 
M- 1m Detective novels, 25,000; short stories. Leo Margulies. 
7 Ye, cc. 

Detective Short Stories, (Red Circle) 330 W. 42nd St., New 
York (Bi-M-10) Detective short stories te 7000. Robert O. 
Erisman. % to 1%c, Acc. 

Detective Story, (S. & S.) 79 7th Ave., New York. (M-10) 
Detective short stories 2500-5000; novelettes up to 12,000. Ruth 
Miller. le up, Acc. 

Detective Tales, (Popular) 205 E, 42nd St., New York. (M) 
Emotional short stories, crime background, up to 4000; detec- 
tive-mystery-menace novelettes 9000; novels 15,000; dramatic 
situations, glamorous ——— action. Loring Dowst. 1%c up 
to 3000, Ile up over 3000, 

Dime Detective iain: (Popular) 205 E. 42nd St., New 
York. (M-20) Mystery, action short stories 5000, emphasizing 
menace and horror; novelettes 10-15,000. Kenneth White. Ic up, 

ce. 

Double Detective, (Munsey) 280 Broadway, New York. (M-10) 
Mystery, crime, detective short stories 1000-6000, -novelettes 
10,000-12,000. Paul Johnston. Good rates, Acc. 

Exciting Detective, (Thrilling) 10 E. 40th St., New York. (Q- 
10) Detective short stories 1000-6000; novelettes 7000-10,000. 
Leo Margulies. up, Acc. 

Green Ghost Detective, The, (Thrilling) 10 E. 40th St., New 
York. (Bi-M-10) Book-length novel oe assignment. Short de- 
tective and crime stories 1000-6000. Leo Margulies. “ec, Acc. 

G-Men Detective, (Thrilling) 10 E. 40th St., New York. iM. 
10) Glamorous, fast-action detective short stories 1000- 
novelettes 7000-10,000. Leo Margulies. lc up, Acc. 

The Masked Detective, (Thrilling) 10 E. 40th St., New York. 
(Q-10) Book-length novels arranged for. Fast-action detective 
short stories. Leo Margulies. “%c up, Acc. 

Mystery Novel of the Month, 1476 Broadway, New York. (M) 
Now considering cctapeat mystery material, 40-45,000. Lionel 
White. Up to $500, 

Phantom Detective, The, (Thrilling) 10 E. 40th St., New York. 
(M-10) Fast-action detective, crime short stories 1000-6000, 
Leo Margulies. lc up, Acc. 

Popular Detective, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Detective short stories, 1000-6600; novelettes, 7000- 
10,000. Leo Margulies. Acc. 

Private Detective, (Trojan) 125 E. 46th St., New York. 
Short stories to 6,000, with some girl interest. Fair rates, Pub. 
(Overstocked. ) 
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Red Hood Detective Stories (Albing). (Same as Stirring De- 


tective S.ories.) 


Secret Agent “‘X"’, (Ace Mags.) 67 W. 44th St., New York. 
(M-10) Detective, -man short stories. Harry Widmer. '“c 
up, Acc. (Stocked at present.) 


Shzedow Magazine, (S. & S.) 79 7th Ave., New York. (2M-10) 
Action detective short stories, 00-6000, detective or police 
heroes. John L. Nanovic. lc up, Acc. 

Spider, The, (Popular) 205 E. 42nd St., New York. (M-19) 
Short stories of volunteer crime fighters to 5000; novel ar- 
ranged for. Rogers Terrill, Ed. director; Loring Dowst, Ed. 
le up, Acc 

Stirring Detective Stories, (Albing) 19 E. 48th St., New York. 
(Bi-M) Adult detective fiction, 3000-6000. Jerry Albert. Up 
to %c, Ace. to known, Pub. to new writers. 

Strange Detective Mysteries, CPnpetes) 205 E. 42nd St., New 
York. (Bi-M- 10) Bizarre mystery-detective short stories up to 
6000, novelettes 9-10,000, novels 15,000. Rogers Terrill, Ed. 
Dir.; John Bender, Ed. lc up, Acc. 

Street & Smith’s Mystery Magazine, (S. & S.) 79 7th Ave. Ps 
New York. (Bi-M-10) Short stories, novelettes up to 15,000, 
jealing with crime, with a strong mystery background and 


menace. John L. Nanovic. lc up, Acc. 

Detective, 125 E. 46th St., New York. (M) Short 
stories, 3000-5000; novels, 10-20,000, with preferred lengths 
nearer 10,000. K. . Hutchinson and Matthews, joint 
editors. 


Ten Detective Aces, (Ace Mags.) 67 W. 44th St., New York. 
(M-10) Dramatic detective, mystery short stories, 1500-5000 
novelettes, 10-12,000; woman interest welcome. Harry Widmer. 
tc, Acc. or shortly after. 


10-Story Detective, (Ace Mags.) 67 W. 44th St., New York. 


(Bi-M) Short stories 3000-5000, novelettes 10-12,000. Harry 
Widmer. “%c up, Acc. 

Thrilli Detective, (Thrilling) 10 E. 40th St., New York. 
(M-10) ction-detective short stories, 1600-6000; novelettes, 


7000- 10,000; novels, 15-20,000. Leo Margulies. 1c up, Acc. 

Whisperer, The, (S. & S.) 79 7th Ave., New York. (Bi-M-1() 
Complete novel by arrangement. Short stories, fast detective 
action. John L. Nanovic. lc, Acc. 


WESTERN: MALE INTEREST 


High, (Fictioneers, Inc.) 210 E. 43rd_St., New York. 
(Bi-M) Western short stories, novelettes. Willard Crosby. “c, 


cc. 
All-Novel Western, (Ace Mags) 67 W. 44th St., New York. 
M-15) Western short stories 3000-5000, novelettes 12,000. 


arry Widmer, “ec, Acc. 


Best Western, (Red Circle) 330 W. 42nd _St., 
Bi-M-10) Short stories, 5000-10,000; novels, 30,000. 
risman. % to Acc. 

hyo he (Popular) 205 E. 42nd St., New York. 
Hy 15) few short stories, 5000. Western novelettes, 

0,000 ; oll 20,000, Western iact articles 1500. Rogers Terrill, 
Ba director; Willard Crosby, Ed. Up to %c, Acc. 

Blue Ribbon Western, (Double Action) 60 Hudson St., New 
York. (Bi-M) Western short stories, novelettes, 2000-15,000; 
noveis 20,000-40,000. Cliff Campbell. % to 1%c, Pub. (Slow.) 


Complete Western Book, (Red Circle) 330 W. 42nd St., New 
ca (Bi-M-15) Western short stories, 5000-7500; novels, 
60,000. Robert O. Erisman. ™% to 1%c, Acc. 

Crack Shot Western, (Munsey) 280 Broadway, New York. 
Bi-M) pe fiction; novelettes; short stories. M. Gnaeding. 

rates, Acc. 


Dime Western Magazine, (Popular) 205 E. 42nd St., New 
York. (M-10) Vigorous, human Western short stories, 2000- 
6000; novelettes, 9000-10,000; novels, 18,000; emotional interest, 
realistic characterization. Rogers Terrill, Ed. director; Michael 


New York. 
Robert O. 


Tilden, Ed. 1c up, Acc. 

Exciting Western, (Thrilling) 10 E. 40th St., New York. 
(Q-10) Western action-packed short stories, 1000- ; novel- 
ettes, 7000-10,000. Leo Margulies, %c up, Acc. 

44 Western, (Popular) 205 E. 42nd St., New York. (Bi-M-10) 


Western short stories, 4000-6000; novelettes, 9000-15,000. Willard 
Crosby. lc up, Acc. 

Frontier Stories, (Fiction House) 461 &th Ave., New York. 
(Q-20) Western historical short stories, novelettes, cf covered- 
wagon days. Malcolm Reiss. Ic, Acc. 


Lariat tay? Magazine, (Fiction House) 461 8th Ave., New 
York. (Bi-M-20) Fast moving, colorful stories, ranch-and- 
range locals, good woman interest 10,000. Malcolm Reiss. Ic, 
ce. 

Masked Rider Western, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Bcok-length novels arranged for on assignment. Leo 
Margulies. “%c, Acc. 

Movie Western, (Albing) 19 E. 48th St., New York. (Bi-M) 
Western action, romance acceptable. No heavy melodrama; 
refer casual, adult treatment. Jerry Albert. “c up, Acc. to 

ncewn writers, Pub. to unknown. 


New Western, (Fictioneers, Inc.) 210 E. 43rd St., New York. 
(Bi-M) Western short stories, to 6000; novels 12,000-15,000; 
novelettes, 9000-12,000. Willard Crosby. “ec, Acc. 


Popular Western, (Thrilling) 10 E. 40th St., New York. (Bi- 
M-10) Western short stories, 1000-7000; novelettes, 8000- 10,000; 
short novels up to 15,000. Leo Margulies. %c, Acc. 


Range Riders Western, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Book-length novels on assignment; short stories 
1000-6000; novelettes 8000-10,000. Acc. 


Rio Kid Western, The, (Thrilling) 10 E. 46th St., New York. 
(Bi-M-10) Book-length novel on assignment. Pioneer and 
frontier short stories 1-6000. Leo Margulies. “%c, Acc. 

Star Western Magazine, (Popular) 205 E. 42nd St., New 
York. (M-15) Dramatic, emctional, colorful stories of the old 
west, girl interest, to 14, Rogers Terrill, Ed. director; 
Michael Tilden, Ed. lc up, Acc. 

Sure-Fire Western, (Ace Mags.) 67 W. 44th St., New York. 
(Bi-M) Western short stories, novelettes 10-15,000. Harry 
Widmer. %c up, Acc. (Stocked at present.) 


The Author & Journalis: 


0 Story Western, (Popular) 205 E. 42nd St., New York 
Me 10) Dramatic human-interest Western short stories up + 
5000; novelettes 9000; novels 15,000. Rogers Terrill, Ed. di 


rector; Willard Crosby, Ed. lc up, Acc. 
Texas Rangers, (Thrilling) 10 E. 40th St., New York. (Bi-M 
10) Fast-moving, action-packed short stories, Western lay 


1000-6000. Leo Margulies. lc up, Acc. 

10 E. 40th St., New York 
(M- 10) Action-packed thrilling Western short stories, 1000-6001 
novelettes 8000-10,000; novels, 15-20,000. Slight girl 
permissible. Leo Margulies. lc up, Acc. 


Two-Gun Western Novels, (Red Circle) 330 W. 42nd St., New 


man’s viewpoint, 
Thrilling Western, 


interest 


York. Western novelettes, short stories; novels up to 30,001 
Robert O. Erisman. % to 1%c, Acc. 

West, (Thrilling) 10 E. 40th St., New York. (Bi-M-15 
Book-length novels arranged for on assignment. Leo Mar 


gulies. Yc, Acc. 

Western Aces, (Ace Mags.) 67 W. 44th St., New York 
(Bi-M) Emotional Western short stories up to 5000; novelettes 
10,000 and 15,000, with strong human interest—range, outlaw, 
railroads, frontier, etc. Harry Widmer. “%c up, Acc. or 
after. 

Western Action, (Double Action) 60 Hudson St., New York 
(Bi-M- ach Dramatic Western short stories, novelettes, 2000 
15,000; novels, 20-40,000. Cliff Campbell. ™% to lc, Pub. 

Western Adventures, (S. & S.) 79 7th Ave., New York. 
(Bi-M-10) Fast action shorts up to 5000; novelettes, 10-15,000; 
condensed novels, 15,000. John Burr. Ic up, Acc. 

Western Fiction, (Red Circle) 330 W. 42nd St., 
(Bi-M-10) Western short stories, 3000-7000; novelettes, 
Robert O. Erisman. % to 1%c, Acc. 

_Western Novel and Short Stories, (Red Circle) 330. W. 42nd 
St., New York. (Bi-M-15) Western short stories, 5000-7000; 
novelettes, 10-20,000; novels to 60,000. Robert O. Erisman. 
to 1%c, Acc. 

Western Novel of the Month, 1476 Broadway, New York. (M) 
One book-length Western novel monthly, 40-45,000. Lionel 
White. Up to $500, Acc. 

Western Short Stories, (Red Circle) 330 W. 42nd St., New 
York. (Q-10) Needs Western ext stories from 1500 to 8000. 
Robert O. Erisman. % to 1%c, Acc. 

Western Story, (S. & S.) 79 7th Ave., New York. 
Western short stories up to 5000; complete novels 
serials up to 65,000, 12,000-word installments. John 
rates, Acc. 

Western Trails, (Ace Mags.) 67 W. 44th St., New York. 
(M-10) Western action short stories up to 5000; novelettes 
10-12,000. Harry Widmer. “%c up, Acc. or shortly after. 


New York. 
20,000. 


(W-16 
20,000 
Burr. 


Wild West Weekly, (S. & S. pF A 79 7th Ave., New York. (W-10 
Western short stories 1000-4000, novelettes 8000- 10,000; novels 
15,000. John Burr. Good rates, Acc. 

SPORT 

Ace Sports, (Ace Mags.) 67 W. 44th St., New York. (Bi-M) 
All sports, college and pro, months in advance of season. 
Shorts 5000 or less, novelettes 10-12,000; strong character 


conflict. Harry Widmer. boy up, Acc. or gO after. 


All American Athlete, 922 Hoe Ave., New York. (M) Factual 
sports articles, 375-1200. Pawlyshn. 1%c, Pub. 


Baseball Stories, (Fiction House) 461 8th Ave., New York. 
(Twice yearly-20) Short stories, to 4,000, novelettes to 10,000, 
all with baseball theme. Malcolm Reiss. lc, Ace. 


Complete Sports, (Red Circle) 330 W. 42nd St., New York. 
(Bi-M-15) Sport short stories, novelettes. Robert O. Erisman. 
¥% to Acc. 


Dime Sports, (Popular) 205 E. 42nd St., New York. (M-10) 
Sport short stories 4000-6000; novelettes 10-12,000, youthful 
collegiate or professional players, actual games featured. No 
woman interest. Submit 3 months ahead of season. Alden H. 
Norton. lc up, Acc. 


Fight Stories, (Fiction House) 461 
Q-20) Ring-action short stories, novelettes. 


8th Ave., New York. 
Malcolm Reiss. 


lc, Acc. (Overstocked except on current-interest ring articles.) 
Popular Sports, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Sport short stories 1000-6000. Book- ‘length novels 


by arrangement. Mature angle, slight woman interest. Leo 
Margulies. Acc. 


ig News, The, 10th & Olive Sts., St. Louis. (W-10) 
Feature stories, 2000-3000, with = on organized baseball 
and players. Edgar C. Brands. $6 col., Acc. 

Sports Action, (Red Circle) 330 W. 42nd St., New York. 
(Bi- M- 10) Short stories up to 15,000. Robert O. Erisman. 
to 1%c, Acc. 

Sports Fiction, (Double Action) 60 Hudson St., New York. 
(Bi-M-15) Sport short stories, novelettes 2000-15,000. Cliff 
Campbell. “%c, Pub. (Slow.) 

Sports Novels, (Popular) 205 E. 42nd St., New York. (Bi-M- 
10) Sport novelettes, 10-13,000; short stories, 5000-6000. Alden 
Norton. Ic up, Acc. 

Magazine, (S. 


Sport Story & S.) 79 7th Ave., New York. 
(M-10) Commetitive sport short stories up to 5000; 


novelettes 


10-12,000. (Query on articles.) Charles Moran. Good rates, 
ce. 

Sports Winners, (Double Action) 60 Hudson St., New York. 
(Bi-M-10) Sport short. stories, novelettes 2000-15,000. Cliff 
Campbell. 4% to 1%c, Pub. (Slow.) 


Ten Story Sports, (Double Action) 60 Hudson St., New York. 
(M) Sport short stories, novelettes 2000-10,000. Cliff Campbell. 
% to 1%c, Pub. (Slow.) 

‘Thrilling Football, (Thrilling) 10 E. 40th St., 
(Semi-An-15) Gridiron stories, woman interest allowed. 


New York. 
Shorts 


1000-6000; novelettes 8000-10,000; short novels 15-30,000. Leo 
Margulies. “%c up, Acc. 
Thrilling Sports, (Thrilling) 10 E. 40th St., New York. 


-6000, novelettes 7500-10,000; 
le up, 


(Bi-M- 10" Sport short stories 1000 
Ree angle, woman interest allowed. Leo Margulies. 


Sports Aces, (Ace Mags.) 67 W. 44th St., New York. 
( Be M-10). Sport ne stories 3000-5000, novelettes 10,000. 
Harry Widmer. ‘Mec, Acc. 


= 


June, 1941 


WAR—AIR—AIR-WAR 


Air War, (Thrilling) 10 E. 40th St., New York. (Q-10) 
Stories of today’s war in the air. Shorts 1000-6000; novelettes 
7000-10,000. Leo Margulies. “ec up, Acc. 

Battle Birds, (Fictioneers, Inc.) 210 E. 43rd St., New York. 
(Bi-M) Moderna and First World War air-war short stories, 
4000-6000; novelettes, 10,000. Alden Norton. “%c, Acc. 

Dare-Devil Aces, (Popular) 205 FE. 42nd St., New York. 
(M-10) Thrilling Western-front air short stories 3000-6000, 
aovelettes 10-12,000. Alden Norton. lc up, Acc. 

Fighting Aces, (Fictioneers, Inc.) 210 E. 43rd St., New York. 
(Bi-M) Modern and First World War air-war stories, 4000- 
5000; novelettes, 10,000. Alden Norton. ‘%c, Ace. 

G-8 and His Battle Aces, (Popular) 205 E. 42nd St., New 
York. (M-10) Closed market. Alden Norton. 

Lone Eagle, The, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Thrilling old-war and today’s war-air and commercial 
air short stories 1000-6000. Leo Margulies. lc up, Acc. 

Sky Aces, (Ace Mags.) 67 W. 44th St., New York. (Bi-M-15) 
Not now in market for MSS. David Cooke. 

Sky Fighters, (Thrilling) 10 E, 40th St., New York, (Bi-M-10) 
No more war stories. Stories of Americz an soldiers-of-fortune in 
he air, all over the worid; modern commercial flying; sabotage; 
fifth Column activities in aviation industry, etc., 1000- ; 
aovels, 15,000. Leo Margulies. 1c up, Acc. 

Wings. (Fiction House) 461 8th Ave., New York. (Q-20) 
Modern, up-to-date war air novelettes, 15,000. Wallace T. 
Foote, 1c, Ace. 


SUPERNATURAL—WEIRD—HORROR 


Dime Mystery, (Popular) 205 E. 42nd St., New York. (M-10) 
(hrills, fantastic detective-mystery action in novels 17,000; 
novelettes 9000-10,000; short stories up to 5000; love interest. 
Rogers Terrill, Ed. director; John Bender, Ed. lc up, Acc. 

Thrilling Mystery, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Horror-terror stories, detective-mystery angle, woman 
interest, 1000-10,000. Query on 20,000-word lead novels. Leo 
Margulies. lc up, Acc. 

Weird Tales, 9 Rockefeller Plaza, New York. (Bi-M-15) 
Supernatural, bizarre, weird, pseudo-scientific short stories up 
to 6000; novelettes to 15,000; verse to 30 lines. D. Mcllwraith. 
(ec, verse 25c line, Pub. 


SCIENCE FICTION—FANTASY 


Amazing Stories, (Ziff-Davis) 608 S. Dearborn St., Chicago. 
(M-20) Science fiction short stories 2000-5000, novelettes 10- 
12,000 ; none 15-30,000; non-fiction science articles 500-1500. 
B. G. Davis, Ed.; Raymond A. Palmer, Mng. Ed. le up, Acc. 

Astonishing Stories, (Fictioneers, Inc) 210 E. 43rd St., New 
York. (Bi-M) Science short stories to 6000; novelettes, 8000- 
10,000. Frederick Pohl. “ec, Acc. 

Astounding Science Fiction, (S. & S.) 79 7th Ave., New 
York. M-20) Science short stories up to 6000, novelettes 10- 
12,000, 15-18,000; serials 24-60,000. John W. Campbell, Jr. lc 
ap, Acc. 

Captain Future, (Thrilling) 10 E. 40th St., New York. (Bi-M- 
15) Book-length novel on assignment. Short pseudo-science 
stories 1-6000. Leo Margulies. Mec, Acc. 

Comet, The, 215 4th Ave., New York. (M)_ Psuedo-scientific 
stories, 5000-6000; novelettes, 8000-16,000, Orlin Tremaine. lc, 
cc. 

Cosmic Science-Fiction, (Albing) 19 E. 48th St., New_York. 
(Bi-M) Science-fiction, preferably adult and off-trail. Donald 
Wolheim. Up to %c, Ace. to known writers, Pub. to unknown. 


Famous Fantastic Mysteries, (Munsey) 280 Broadway, New 
York. (M-10) Fast-moving science-fiction, space-adventure, 
weird short stories 4000-9000. Miss Mary Gnaedinger. G 
tates, Acc. 

Fantastic Adventures, (Ziff-Davis) 608 S. Dearborn St., Chi- 
cago. (M-20) Pseudo-scientific short stories "2500-6000, novelettes 
10-12,000, 15-30,000. Definite air of fantasy, not straight science. 
B. G. Davis, Ed.; Raymond A. Palmer, Mng. Ed. 1 to 2c, Acc. 

Future Fiction, (Double Action) 60 Hudson St., New York. 
(Bi-M-15) l’seudo-science, fantasy short stories, novelettes. 
Yc up, Pub. (Slow.) 

Marvel Stories, (Red Circle) 330 W. 42nd St., New York. 
(Bi-M-15) Stories with future science or fantastic background 
2000-10,000. Robert O. Erisman. % to 1¥%c, Acc. 


Planet Stories, (Fiction House) 461 8th Ave., New York. 
{Q- 20) Thrilling short stories, novelettes, of future worlds. 
ood adventure feel. Malcolm Reiss. lc, Acc. 


Science Fiction, (Doubie Action) 60 Hudson St., New York. 
(Bi-M-15) Pseudo-science short stories, novelettes. %c up, Pub. 

Startling Stories. (Thrilling) 10 E. 40th St., New York. 
(Bi-M-15) Book-length science-fiction novels, Short stories. 
Leo Margulies. Yc up, Acc. 

Stirring Science Stories, (Albing) 19 E. 48th St., New York. 
(Bi-M) Science-fiction and fantasy-fiction, 2000-20,000. Donald 
Wolheim. Up to %c, Acc. to known writers, Pub. to unknown. 

Super Science Novels Magazine, (Fictioneers, Inc.) 210 E. 43rd 
St., New York. (Bi-M) Science-fiction short shorts, to 2000; 
shorts, 2,500 to 6,000; novelettes, 12-20,000; book- lengths, 
25-40,000. Frederick Pohl. %c, Acc. 

Thrilling Wonder Stories. (Thrilling) 10 E. 40th St., New 
York. (Bi-M-15) Pseudo-scientific adventure stories to 10,000. 
Leo Margulies. lc up, Acc. 

Uncanny Stories, (Red Circle) 330 W. 42nd St., New_York. 
Weird, fantastic, pseudo-science. All lengths to 15,000. Robert 
O. Erisman, % to le. 

Unknown, (S. & S.) 79 7th Ave., New York. (Bi-M-20) Short 
stories, novelettes, novels, of pure fantasy. Off-trail verse to 
16 lines. John W. Campbell, Jr. lc up, Acc. 


WESTERN LOVE FICTION 


North West Romances, (Fiction House) 461 8th Ave., New 
York (Q-20) North-West short stories, novelettes, romantic 
flavor. Wallace Foote. Ic, Acc. (Overstocked. ) 

Ranch Romances, (Warner) 515 Madison Ave., New York. 
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(Bi-M-15) Western love short stories 4000-6 novelettes 
10-12,000; novels 25-30,000; serials under 60,000; fillers to 
500; verse. Fanny Ellsworth. 1c, Acc. 

Rangeland Romances, (Popular) 205 E. 42nd St., New York. 
(M-10) Emotional love short stories, old West, woman's 
viéwpoint 5000, novelettes 9000, novels 15,000. Rogers Terrill, 
Ed. director; Willard Crosby, Ed. le up, Ace. 

_ Rangeland Sweethearts, (Fictioneers) 205 E. 42nd St., New 
York. (Bi-M-10) Western iove stories, modern or period, told 
from heroine’s viewpoint. Novels 15-20,000; short stories and 
nevelettes to 9,000; shorts to 5,000. Rogers Terrill, Ed. direc- 
tor; Willard Crosby, Ed. Up to lc, Acc. 

Romantic Range, (S. & S.) 79 7th Ave., New York. (M-10) 
Stories of the modern West, 3000-5500; novelettes, 6500. Daisy 
Bacon. le up, Acc. 

Thrilling Ranch Stories, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-15) Romantic action Western short stories, novelettes 
1000-10,000, novels 20,000; mostly girl’s viewpoint. Leo Mar- 
gulies. lc up, Acc. 


ROMANTIC LOVE 


All Story Love Magazine, (Munsey) 280 Broadway, New York. 
(S-M- 10) Romantic fiction based on emotional conflict; short 
stories 4000-6000; novelettes up_to 10,000; serials, 20,000-40,000, 
by arrangement. Miss Amita Fairgrieve. Good rates, Acc. 


Complete Love, (Ace Mags.) 67 W. 44th St., New York. 
(M-10) Love short stories, novelettes, up to 10,000. Rose 
Wyn. Mc up, Acc. 


Exciting Love, (Thrilling) 10 E. 40th St., New York. (Q) 
Frage novel, 30,000; short stories 1000-6000. Leo Margulies. 
ec, Pub. 


Love Book Magazine, (Popular) 205 E. 42nd St., New York. 
(M-10) Glamorous young love short stories, novelettes, 3000- 
10,000; little verse. Jane Littell. 1 to 2c, Acc. 

Love Fiction Monthly, (Ace Mags.) 67 W. 44th St., New 
York. (M-10) Plausible, well-written love short stories 2000- 
7000; strongly dramatic novelettes 8000-12,000. Romantic verse. 
Rose Wyn. Ic up, verse 25c line, Acc. 

Love Novel of the Month, (Munsey) 280 Broadway, New 
York. (Bi-M) Novels 45,000, "short stories. Novel by arrange- 
ment only, Amita Fairgrieve. le up, Acc. 

Love Short Stories, (Fictioneers, ). 210 St., New 
York. (M) Romantic fiction, 3000-10,000. %ec, Acc. 

Love Story Magazine, (S. & S.) 79 7th Ave., New b Cage 
(W-10) Modern love short stories, to 5500; novelettes 6500; 
to 4-part serials, installments 5000-7000; verse up to 16 A 
Daisy Bacon; Esther J. Ford. Good rates, Acc. 


Modern Love, (Red Circle) 330 W. 42nd St., New York. 
(Bi-M-10) Love stories, slight] daring. Shorts up to 7000; 
novelettes to 15,000. Robert O. visemes’ Yc to lc, Acc. 


Movie Love Story, (Albing) 19 E. 48th St., New York. 
(Bi-M) Straight love fiction, fairly sophisticated. Leslie Perri. 
Y%c up, Acc. to known writers, Pub. to unknown. 

New Detective, (Fictioneers, Inc.) 210 E. 43rd St., New York. 
Detective action stories to 6500; novelettes to 12,000. Alden 
Norton. 

New Love, (Fictioneers, Inc.) 210 E. 43rd St., New York. 
crore love shorts 2000-6060; novelettes 8000-15,000. Peggy 

raves. 


lar Love, (Thrilling) 10 E. 40th St., New York. (Bi-M- 
10, ook-length girl angle love novels; will look at detailed 
synopsis. Around 40,000; shorts, 1000-6000. Leo Margulies. Ic, 
ce. 


Romantic Love, (Double Action) 60 Hudson St., New York. 
(Bi-M) Third person love short stories, novelettes up to 15,000. 
Lois Allen. % to lc, Pub. 


Sweetheart Stories, (Dell) 149 Madison Ave, New York. 
= 10) Modern young-love short stories, strong conflict, 45C0- 

No short shorts or serials. Novels 25,000, novelettes 
iO 20,000. Jeanne Hale. 1 to 1%c, Acc. 


Ten Story Love, (Ace Mags.) 67 W. 44th St., New York. 
(M-10) Love. short stories, novelettes, up to 10,000. Rose 
Wyn. Ic up, Acc. 

rilling Love Mag (Thrilling) 10 E. 40th St., New 
(M-10) stories 1000-6000; novelettes, 8000- 
r 0,000; novels 15,000, girl’s viewpoint. Leo Margulies. 1c up, 
ce. 


Variety Love, (Ace Mags.) 67 W. 44th St., New York. (M-10) 
Love short stories, novelettes, up to 10,000. Rose Wyn. “ec up, 
ce, 


TRUE CONFESSION 


Confession Novel of the Month, (Munsey) 280 Broadway, 
New York. (Bi-M) short stories, novels, 45,000 up. Marion 
Shear. Good rates, Acc. Novel by arrangement only. 

Life Story, (Fawcett) 1501 Broadway, New York. (M-25) 
First-person, confession short stories, 6000-7 ;. no serials; 
book-length confessions, 22,000; accent on biographical details. 
Miss Beatrice Lubitz. 2c up, Acc. 


Modern Romances, (Dell) 149 Madison Ave., New York. 
(M-10) First-person on life short stories up to 6000; 3 and 
4-part serials 5000-5500 per installment; short shorts under 
3000; bhook-lengths 15,000; frequent contests for cash prizes. 
Hazel Berge. 2c, Acc. 

Personal Romances, (Ideal) 122 E. 42nd St., New York. 
(M-10) First-person romances, confession type, strong emo- 
tional problem; development of character through experience, 
2000-5000, light verse. Ethel M. Pomeroy. Ic, Acc. 

Red Star Secret Confessions, (Munsey) 280 Broadway, New 
York. (Bi-M-10) Dramatic first-person stories, 7000-10,000. 
Marion Shear. Good rates, Acc. 

Romantic Story, (Fawcett) 1501 Broadway, New York. (M-10) 
First-person, confession short stories, strong romantic-sex 
angles 4000-7000, articles 3000-4000; short shorts 1000-2500 
Miss Beatrice Lubitz. 2c up, Acc. 

Secrets, (Ace Mags.) 67 W. 44th St., New York. (M) Dra- 
matic, first-person_ stories from real life. Shorts 3000-60C0, 
novelettes 15,000. Rose Wyn. Up to 2c, Acc. 
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Confessions, (Fawcett) 1501 Broadway, New York, 
(M-10) First person, confession short stories 4500-6000, based 
on sex and romance problems; novelettes 22,000; serials to 
25,000; articles covering social problems, love, marriage, divorce. 
Miss Beatrice Lubitz. 2c up, Acc. 
Experiences, (Macfadden) 
True first-person short stories, 
Based on 2c, Acc. 


True 


True Chanin Bldg., New York. 
(M-10) serials 15,000-45,000. 
Henry Lieferant. 
Chanin Bldg., New 


True Love and Romance, (Macfadden) 
York. (M-15) True, first-person short stories 1000-8000; ‘serials 
15-45,000. Henry Lieferant. Based on 2c, Acc. 

True R (Macfadden) Chanin Bldg., New York. 
(M-20) True first-person short stories 1000-8000; true-story 
serials 15-35,000. Henry Lieferant. Based on 2c, 


True Story Magazine, (Macfadden) Chanin Bldg., New York. 
(M-15) True first-person short stories; serials 20-45,000. Wil- 
liam Jourdan Rapp. Based on 2c, Acc. 


TRUE DETECTIVE 
Actual Detective, 731 Plymouth Ct., Chiengn, 


detective stories of crimes involving women. 
2c, Acc. 


M-15)_ Fact 
. A. Keller. 

Amazing Detective Cases, (Red Circle) 330 W. 42nd St., New 
York. (Bi-M) Fact articles on crime cases with sex, horrcr, 
and gore elements. 1500 to 5000. Official by-lines preferred. 
Robert Levee. 1c up, photos $3, Acc. 

Complete Detective Cases, (Red Circle) 330 W. 42nd St., New 
York. -(Bi-M) Fact articles on crime cases with sex, horror, 
and gore elements. 1500-5 Official by-lines preferred. 
Robert Levee. lc up, photos $3, Acc. 

Crime Confessions, 1476 Broadway, New York. (M-15) First- 
person stories by persons involved in current crimes, 3000- 
8000; particularly convicted women criminals. Query. George 
Scullin. 1%c and up, photos $5, Atc. 

Crime Detective, 1476 Broadway, New York. (M-25) Fact de- 
tective stories, current, human emotion, sex angle 3000-5000; 
gy oo dealing with crime. 1%c up, photos 

, Ace 


George Scullin. 


Daring Detective, (Ccuntry Press) 1501 Broadway, New York. 
(M-15) Solved murder mysteries with accent on woman angle 
and sex. All fact stories. Only minimum number of photos 
needed. Always query editor. Leonard Diegre. 2c up, photos 
$3, Acc. 

ic Detective, (Country Press) 1501 Broadway, New 
York. (M-10) Dramatic fact stories of crime, chiefly solved 
murders. Must supply photographs. Always query editor. 
Leonard Diegre. 2c up, photos $3, Acc. 

Feature Detective Cases, (Manton) ; 
York. Stories stressing good police work, 5000-7000. Good 
old as well as recent cases will be considered. Robert T. 
Gebler, $50 per story, additicnal for pictures, depending on cost. 

Front Page Detective, (Dell) 149 Madison Ave., New York. 
(M-10) True stories of detective investigations, preferably 
under official by-lines; strong woman and mystery elements 
necessary, 5000-6000. Hugh Layne. 2c, photos $3, Acc. 

Headline Detective, (Dell) 149 Madison Ave., New York. 
(M-10) True stories with pictures involving crimes of passion, 
to 5000. Good mystery angle necessary. — by-line pre- 
ferred. West F. Peterson. 2c, photos $3, 

Inside Detective, (Dell) 149 Madison “i . c= York. (M-10) 
True stories of crime investigation under official by-line, 10vU0- 
6000; preferably with woman interest. W. A. Swanberg. 2c up, 


photos $3 up, Acc. 

Master Detective, The, (Macfadden) 
York. (M-15) True crime stories 4000-7000. 
2c, photos $1 to $5, Acc. 

National Detective Cases, (Red Circle) 330 West 42nd St., 
New York. (Bi-M) Fact articles on crime cases, with sex, 
horror, and gore elements. 1500-5000, official by-lines preferred. 
Robert Levee. lc up, photos $3, Acc. 

Official Detective, 731 Plymouth Ct., Chicago. (M) True de- 
tective crime-detection stories under official by-line 5000-7000; 
photos. H. A. Keller. 2c, Acc. 

Real Detective, 1476 Broadway, New York. (M-25) True illus- 
trated crime stories, 5 6000; official by-lines preferred but 
not imperative. George Scullin. 1%c, photos $5, Acc. 


122 E. 42nd St., New 


Chapin Bldg., New 
John Shuttleworth. 


Startl Detective, (Country Press) 1501 Broadway, New 
York. (M-15) Dramatic fact stories of crime, chiefly solved 
murders. Must supply photographs. Query editor. Leonard 
Diegre. 2c up, $3 for every photograph used, Acc. 

True, (Country Press) 1501 Broadway, New York. (M-25) 
Unusual, exciting and sensational true stories of crime, adven- 
ture and mystery, | -6000; book-lengths, 20,000. Photo- 
graphs must be supplied. Query editor. orace Brown. 3c up, 
photos $3, Acc. 


True Detective Mysteries, (Macfadden) Chanin Bldg., New 
York. (M-25) True detective, crime stories with actual photos, 
under official by-line, 4000-7000; serials, installments of 6000- 
7000. Send for detailed instructions and case cards. John 
Shuttleworth. Basic rate 2c, photos $2 to $5, Acc. 

Undercover Detective Stories, 1614 N. Broad St., Philadelphia. 
(M) Illustrated fact-fiction detective stories 1500- 5000; fillers on 
crime topics 50-250. Send synopsis first. J. Clark Samuel. 
Ind. rates, Acc. 


RURAL—AGRICULTURAL 


BROAD GENERAL APPEAL 
Agriculturist, Bank Bldg. Ithaca, N. Y. 
(Bi-W) Poems $2 apiece, Pub. artoons. R. Eastman. 

Aviculture, 201 Progress-Bulletin Bldg., csc Calif. (M) 
News, articles, 1000-2500, of interest to foreign cage and aviary 
bird breeders, photos, short poems. Halley Stewart. No pay- 
ment. 

Canedian Countryman, 204 Richmond St., W., Toronto, Can- 
ada. (Bi-W) Short stories to 3000. Daniel McKee. Varying 
rates, Pub. 

Capper’s Farmer, Topeka, Kan. (M) 
perience articles 300-800; jokes. Ray Yarnell. 

ce. 


Authenticated farm ex- 
le up, jokes $1, 


tleman, (Curtis) Independence Sq., Philadelphia. 


Country Gen 
(M-5) Short stories 1500-4500; full-length serials; general ar- 


The Author & Journalist 


ticles 1500-3000; articles for women; humorous sketches; jokes. 
Ben Hibbs. First-class rates, Acc. 

Country Guide and Nor’ West Farmer, Winnipeg, Manitoba, 
Canada. (M-5) First or second rights to serials 50-80,000, 
short stories 2500-4500, rural appeal. Girl’s page items, house- 
hold photos; verse. Amy J. Roe. %c up, Acc. 

Family Herald and Weekly Star, P. O. Box 4005, Place 
D’Armes Postal Sta., Soumeni, Que., Canada. (W-5) Farm 
and rural home magazine. Short stories; featurettes on live or 
curious topics, 600-1500, photos; agricultural articles of interest 
to Canadian farmers. R. S. Kennedy. $3.15 column, Pub. 


Farm Journal and Farmer’s Wife, Washington Square, Phila- 


delphia. (M-5) Agricultural articles with photos 300-600; 
woman-interest short stories, 3000; cartoons, Arthur H. Jen- 
kins. 2c up, fiction 5c up, Acc. 

Home and Farm, Rm. 412, 75 E. Wacker Dr., Chicago. 


How-to-do-it material of practical value to the farmer 
improvement of farm home and living and working 
photos; cartoons. 


(M-free) 
and his wife; 
conditions through building and modernization; 
Louise M. Comstock. 1%c, photos $2.50, Pub. 
Michigan Farmer, 1632 W. Lafayette Blvd., Detroit, Mich. 
(BLW_S) Short articles of special interest to Michigan farmers, 
cartoons, photos, artwork. Milon Grinnell. $3 column, Pub. 


Progressive Farmer, Commercial Realty Bldg., Birmingham, 
Ala. (M)_ Short stories, 1500-4000, (submit to Dallas, Tex., 


office, 1105 Insurance Bldg.) Eugene Butler. 2c, Pub. (Over- 
stocked. ) 

Southern Agriculturist, Nashville, Tenn. (M-5) Articles; 
western, detective, mystery short stories, 800-4000; miscellany 


of Southern rural interest; photos, cartoons, cartoon ideas, chil- 
dren’s stories, cover designs. J. E, Stanford. Fair rates, Acc. 
for fiction, cartoons; Pub. for articles. 

Successful Farming, (Meredith) Des Moines, Ia. (M-5) Agri- 
cultural articles; farm building and remodeling; jokes, news 
items, photos, cartoons. Kirk Fox. Articles, etc., 1¥%c, verse, 
25c line, Acc. 

HORTICULTURAL—LIVE STOCK—ETC. 


American Fruit Grower, Ontario St., Cleveland, Ohio. 
American Poultry Journal, S. Clark St., Chicago. 
Breeders’ Gazette, Spencer, yy 

— Farm & Poultry Journal, 110 7th Ave., N., Nashville, 
enn 
Electricity on the Farm, 24 W. 40th St., New York. 

Every’ ’s Poultry Magazine, Hanover, Pa. 

Hoard’s Dairyman, Fort Atkinson, Wis. 
(National Livestock Producer, 160 N. La Salle St., Chicago. 
M-5) 

Poultry Item, Sellersville, Pa. 


MISCELLANEOUS 


ART—PHOTOGRAPHY 


Camera Craft, 425 Bush St., San Francisco, Calif. (M) Ar- 
ticles on technical and artistic aspects of photography for ad- 
vanced ami ateurs 1500-2500; good photos necessary. George Allen 


Young. %c up, $1 per illustration, Pub. 

Camera, The, 153 N. 7th St., Philadelphia. (M-25) Practical 
illustrated articles on photography. and amateur cinematography 
500 to 2000; illustrations extra. . V. Wenzell. %c, Acc. 

Good Photography, (Fawcett) “1501 Broadway, New York. 
(Twice yearly, 50c.) Salon pictures, $5. Photo features of gen- 
eral interest. Query. Good rates, Acc. Norman C. Lipton. 


Home Movies, 6060 Sunset Blvd., a yg" Calif. (M-25) 
Illustrated articles on amateur movie making, 100-2000; sketches 
and descriptions of movie making gadgets, lc, photos $1, Pub. 

Minicam Photography Magazine, 22 E. 12th St., Cincinnati. 
(M-25) Entertaining, instructive, inspiring articles on amateur 
photography, with illustrations. Query. Will Lane. lc up, 
photos $3 up, Acc. 

Photo Technique, (McGraw-Hill) 330 W. 42nd St., 
(M-50) Technical photography articles to 2000, photos. 
Henney. Ic, photos $5, Pub. 

Photography Handbook, (Fawcett) 1501 Broadway, New York. 
(Twice yearly, 50c.) Articles of interest to amateur photogra- 
ph > good illustrations. Norman C, Lipton. Good rates, kinks 
$4 ce. 

Pictures, The Snapshot Magazine, 
N. Y (M-free) snaps, all subjects; no ‘‘candid’’ 
shots; no enlargements. Wyatt Brummitt. $3, 

Popular Photography, (Ziff-Davis) 608 S. Dearborn St., Chi- 
cago. (M-25) Unusual articles on still photography and ama- 
teur movie making, 1000-2500, semi-technical features, photo- 


New York. 
Keith 


343 State St., Rochester, 


graphic success stories, how-to-make-it; brief articles 100-75C, 
ae photos. B. G. Davis, A. B. Hecht. 1 to 2c up, photos 
$3-$5 ce. 


_ Prize Photography, 67 W. 44th St., New York. (M-15) Ar- 
ticles with photos slanted to help amateur photographers, to 
1500; exposure data must accompany. Thomas A. Blanchard. 
lc, photos $3 up, Pub. Query. 

Professional Art Magazine, 320 W. Doty St., Madison, Wis. 
(Bi-M-25) How-to-do-it articles on art techniques 500-1500 or 
series for commercial artists; cartoons. Ben Duggar. ™“%c or ad 
exchange, Pub. 

U. S. Camera Magazine, 122 E. 42nd St., New York. (M- +d] 
Articles on photography; photos. T. J. Maloney. $25 to $100 
per feature, Pub. 


ASTROLOGY—OCCULTISM 


American Astrology Magazine, 1472 Broadway, New York. 
(M-25) Astrological articles, essays, short stories 3000; novel- 
ettes, serials, verse, news items. Paul G. Clancy. 1c, Pub. 

Astrology Guide (Astro. Dist. Corp.) 114 E. 32nd St., New 
Fork. (B-M-10) Astrological material 1500. Dal Lee. % to lc, 

Astrology—How It Affects Your Life (Astro Dist. Corp.) mf 
W. “ath St., New York. (Q-25) Astrological material 1200. 1500 
Hugh Howard. ™% to lc, Pub. 

Everyday Astrology (Thrilling) 22 W. 48th St., 
(M) Astrological articles, largely staff-written. 
ce. 


New York. 
Good rates, 

Horoscope, (Dell) 149 Madison orn, New York. (M) Astro- 
logical a1ticles, 2500-3000. 2c, Acc. 
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International Astrology Magazine, 122 E. 42nd St., New York. 
Articles on astrological subjects. David Lee Norman. Payment 
by arrangement. 

Today’s Astrology, (Magna Pubs.) 183 N. Columbus Ave., 
Freeport, ee A (Bi- M-25) Astrological articles written for 
laymen. Irvin Ray. %c, Pub. 

World Astrology Magazine, 480 Lexington Ave., New York. 
(M-25) Only material which is submitted by —— and ex- 
perienced astrologers. R. C. Roberts. Rate not stat 


AVIATION 


Air Trails, (S. & S.) 79 7th Ave., New York. (M-15) Air 
articles, 1500-2500. C. B. Colby, le up, Acc. 

Flying Aces, (Ace Magazines) 67 W. 44th St., New York. 
(M-15) Dramatic aviation articles with photos, particularly per- 
sonal experiences; semi-technical articles, 1600-3000; peo on 
unusual angles of flyin written = popular style. Pertinent 
protographs. David Cooke. lc, Acc. 

Flying and Popular Aviation, (Ziff-Davis) 608 S. Dearborn 
St., Chicago. (M-25) Popularized, accurate non-fiction aviation 
feature articles, any i of present-day aviation; must have 
good Photos, 2500. Also seeking “‘scoop’’ photos. Max Karant. 
1 to 2c, Acc. 

Sportsman Pilot, 
Articles on all phases 
Gale. le, Pub. 


515 Madison Ave., New York. (M) 
private aviation 1500-2500. Charles H. 


BOATING 


Motor Boat, Combined with Power Boating, 63 Beckman St., 
New York. (M- 20) Practical articles for boat owners, written 
by expert owners with years of experience, naval architects or 
other engineers, No general articles, nor articles not_ technical 
nor semi-technical in nature. No poetry. Gerald T. White. 
Yc, Pub. 

Rudder, The, 9 Murray St., New York. (M-35) Illustrated 
how-to-do-it articles on every phase of boating, 1500. Wm. F. 
Crosby. lc, photos $3, Pub. 


DANCING 


American Dancer, 250 W. 57th St., New York. (M-25) Fea- 
ture articles on the dance, interviews with famous people in 
the dance field, 1000-1500. Ruth Eleanor Howard. Ic, Pub. 

Dance, 30 Rockefeller Plaza, New York. (M-25) Articles on 
dance- teaching and stage, 1200; news items. Prefers query. 

R. Tedford. 1c, Pub. 


EDUCATIONAL 


Better English, 570 7th Ave., New York. (M-25) Articles on 
Better English (speech correction from physicians only), 1500- 
2500. Low rates, sometimes offers subscription, Pub. (No ma- 
terial required.) 

Grade Teacher, The, (Educ. Pub. Corp.) Darien, Conn. (M-30) 
Articles on methods in elementary grades; short stories for 
little children to 500. Florence Hale. %c, Pub. (Uses little ma- 
terial from general writers.) 

Industrial Arts and Vocational Education, 540 N. Milwaukee 
St., Milwaukee, Wis. (M except July and Aug.-35) Industrial 
arts, vocational, and school shop articles. John J. Metz. Mc, 
Pub. (Overstocked. ) 

Instructor, The, (F. A. Owen Pub. Co.) Dansville, N. Y. 
(M-30) Prefers articles by teachers on school-room helps. Helen 
Mildred Owen. Good rates, Acc. 

Practical Home Economics, 468 4th Ave., New York. (M-20) 
Articles on nutrition, foods, homemaking, clothing, child care, 

‘home management and consumer education, for home economics 
teacher, 1200-1500. Blanche M. Stover. % to lc, Pub. 

School Activities, Topeka, Kans. (M-25) Money-making 
plans, stunts, entertainment material, up to 2000. H. C. 
McKown. Author should mention if payment expected. 


HEALTH—HYGIENE—PHYSICAL 


Baby Talk, 424 Madison Ave,, New York. (M) Articles on 
young babies and prenatal subjects 1000-2000. Irene Parrott. 
le ($15 min., $20 max.), Pub. 

For Married People Only, (Your Guide Pubs.) 67 W. 44th St., 
New York. (Q-25) Articles solving marital problems, 1200- 
1500, by medical doctor-writers. Yc, Pub. 

Hygeia, The Health Magazine, 535 N. Dearborn St., Chicago. 
(M-25) Short stories with health angle, medical background; 
authentic articles on nutrition, mental hygiene; verse, photos, 
cartoons. Dr. Morris Fishbein. 1c up, Acc. 

Industrial Medicine, 540 N. Michigan Ave., Chicago. (M-50) 
Material on occupational diseases, traumatic surgery. A. D. 
Cioud, Mng. Ed. Ic, Pub. 

Modern Medicine, 84 S. 10th St., Minneapolis. (M-25) Terse, 
crisp, vivid news abstracts of medical subjects; photos, illus- 
pots pg of medical interest. A. E. Hedback, M.D. Rates not 
state 

Physical Culture, (Macfadden) 122 E. 42nd St., New York. 
(M-25) Health articles, self-told adventures in health, personal 
problems, happiness, power of achievement, 3-4000; 12-15,000; 
Ann Gurley. Good rates, photos $3 to $5, Acc. 

R. N., a Journal for Nurses, Rutherford, N. J. (M-controlled) 
Articles, factual or human-interest, pertaining to nursing, 
1000-1500. Dorothy Sutherland, Mng. Ed. %c up, Pub. 

Guide, (Your Guide Pubs.) 114 _E. 32nd St., New York. 
(Bi-M-25) Informative, scientific articles on sex and life con- 
duct, 1000-1500, by medical doctor-writers. Jules Carter Salt- 
man. %c, Pub. 

a, (Gernsback) 20 Vesey St., New York. (M-25); 
Sexology Quarterly. (Q-50) Medical, psychological articles, 
orotate by physicians. Dr. M. D. Jacoby. % to 1c, Pub. 

Trained Nurse & Hospitai Review, 468 4th Ave., New York. 
(M-20) Articles on nursing, yublic health subjects 500 
to 2800. Christmas fiction, Aug. Meta Pennock. $4 to $5 
per page (725 wds.), after Pub. 

You Can’t Eat That, Emmaus, Pa. Articles by and of. indi- 
viduals who have cured themselves of physical and mental ills. 
Rodale. %c, Pub. 

HOME—GARDENING—BUILDING—LANDSCAPING 

American Home, The, 444 Madison Ave., New York. (M-10) 
Practical articles with illustrations pertaining to home, interior 
decorating, building, gardening, food, 800 to 1000. Mrs. Jean 
Austin. Varying rates, Pub. 
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Arts and Decoration Combined with The Spur, (Artspur Pubs., 
Inc.) 116 E. 16th St., New York. (M-35) Articles dealing with 
distinctive homes, the arts, decorating, furniture, household 
equipment, sports, travel. Henry S. Adams, editor. Varying 
rates, Pub. 

Better Homes & Gardens, (Meredith) 1714 Locust St., Des 
Moines, Ia. (M-10) Practical garden, building, foods, furnish- 
ings, home-improvement articles, 1500, Frank McDonough. 2c 
uP. Acc. ‘‘Whims and Hobbies’’ squibs with proof $2 each, 

ub. 


Canadian Homes & Gardens, (Maclean) 481 University Ave., 
Toronto, Canada. (M-25) Home and garden articles to 
photos. Canadian interest only. J. Herbert Hodgins. 1c, Pub. 

Country Life, 1270 6th Ave., New York. (M-50) Illustrated 
gardening, sports, interior decorating, country estates, travel 
ok 1500-2060; geod photos. Peter Vischer. Varying rates, 


Home Desirable, The, 75 E. Wacker Dr., Chicago. (M-con- 
trolled) Articles on home modernization through plumbing and 
heating, 900; homemaking material, well illustrated. uman 
interest features for family. Louise M. Comstock. 2%ec, Pub. 

House and Garden, (Conde Nast) Lexington Ave., New York. 
(M-35) Home decoration, landscape, unusual travel 
and architectural articles. ichardson Wright. Good rates, Acc. 

House Beautiful Combined with Home and Field, (Hearst) 
572 Madison Ave., New York. (M-25) Illustrated articles on 
home-building, planning, decorating, mw ardening, 1500- 
1800; fillers, art work, photos. K. K. Stowell sod rates, Acc. 

Sunset, 576 Sacramento St., San Franclact, (M-10) News 
items, photos, about Pacific Coast gardens, foods, home build- 
ing, modernization, travel, outdoors, to 500; personalities; how- 
to-do and how-to-make Western out-door material, from West- 
erners only. Walter Doty. Moderate rates, Pub. 


MOTORING 


Automobile & Trailer Travel, 35 E. Wacker Dr., Chicago. 
(M) Articles for automobile and trailer tourists. Karl Hale 
ixon. 


MUSICAL 


Diapason, 306 S. Wabash Ave., Chicago. (M-15) Highly spe- 
cialized articles on organs, organists, church music, recit 
en reviews, 100-1000. S. E. Gruenstein. $2 to $4 col., 


Down Beat, 608 S. Dearborn St., Chicago, (2M-15) Feature 
matter, “‘hot’’ news _of modern dance music and bands, 1500. 
Carl Cons. “%c up, Pub. 

Etude Music Magazine, 1712 Chestnut St., Philadelphia. 
(M-25) Articles on musical pedagogics, 200-2000; photos, car- 
toons. James Francis Cooke. $4 column (600 words), Pu 

Jacobs’ Orchestra Monthly, also Jacobs’ Band Monthly, 120 
Boylston St., Boston. (M) Educational articles for school and 
community orchestras, bands. Arthur C. Morse. Indefinite 
rates, 

Metronome, 119 W. 57th St., New York. (M-25) News of pop- 
ular bands and_ orchestras, staff written. Geo. T. Simon In- 
definite rates, Pub. 

Musical Forecast, 514 Union Trust Bldg., Pittsburgh, Pa, 
(M-20) Articles and news items of interest to musicians. David 
H. Light. $1 per column, Pub. 

Swing, 67 W. 44th St., New York. (M-25) Articles in popular 
music field, personality sketches, 1000-1500, with photos; car- 
toons. Richard M. George. Rates not stated 


®UTDOOR—HUNTING—FISHING—FORESTRY 


Alaska Sportsman, The, Ketchikan, Alaska. (M-15) True 
stories, Alaska interest, 2000-5000; outdoor fact Alaska 
spert cartoons, photos. Emery F. Tobin. %c, F 

American Forests, 919 17th St., N.W., 
(M-35) Articles on trees, forests, outdoor recreation, travel, ex- 
ploration, 2500; outdoor photos. Ovid Butler. lc up, Acc. 

American Rifl The, 1600 Rhode Island Ave., Washington, 
D. C. (M-25) Authentic illustrated gunsmithing, shooting, am- 
munition, ballistic articles, hunting stories, preferably 3000. 

F. Shadel. About lc, Pub. 

ield and Stream, (Warner) 515 Madison Ave., New York. 
15) camping, fishing, hunting articles, 2500-3000. 
Ray P. Holland. lc up, Acc. 

Fur-Fish-Game, 174 Long St., Columbus, O. (M-15) Fishing, 
hunting, fur-raising articles by authorities; true Indian and 
frontier stories 2000-2500. A. V. Harding. %c up, Acc 

Hunting and Fishing, 275 Rosary St., Boston. (M-5) Ar- 
ticles and stories on ggg forage unting, fishing, camping, 
skeet, 2000; short stories, 1500; short poems; fillers, 100-150; 
action photos; cartoons. Tapply, 1%c, photos $3, Pub. 

Natronal Sportsman, 275 Newbury St., Boston. (M-10) Hunt- 
ing and ae 2 articles; short stories up to 2000; photos, car- 
toons. Hugh Grey. Varying rates, usually Pub. 

North American Trapper, P. O. Box 663, Charleston, W. Va. 
(M) Practical articles on hunting, fishing, trapping, fur farming, 
up to 1000 (preferably arourid 500), photos, cartoons, outdoor 
verse. Charley Roy West, % to lc, photos 50c up, Acc. 

Outdoor Life, 353 4th Ave., New York. (M-15) Articles relat- 
ing to fishing and hunting, sportsmen’s interests, to 3 
a shorts, etc. Raymond J. Brown. Up to 10c, photos $3 
up, Acc, 

Outdoorsman, Columbus, Ohio. (M-15) Illustrated outdoor 
sports articles (fishing, boating, gunning) 500- . Submit 
Mss. to W. L. Rarey or R. E. Greenlee. %-2c, photos $1-$5, 
ce. 

Outdoors Magazine, 729 Boylston St., Boston. (M-15) Articles 
on outdoor life, hunting and fishin 

Pacific Sportsman, 580 Market St., San Francisco. (M-15) 
Illustrated articles on hunting and fishing limited to 7 Western 
states, Canada and Mexico. Payment on special arrangement. 

Ski Illustrated, 112 19th St., New York. (Jan., Feb., March, 
June, Dec.) Illustrated articles on skiing and snow sports. Al 
Nydin. Good rates, Pub. 

Southern Fisherman, Baronne Bldg., New Orleans, La. (M) 
Needs regular correspondents along ‘the southeastern shores: 
specifically Maryland, Virginia, the Carolinas, and some points 
in Florida. Warren Gleason. 
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Southern Sportsman, Austin, Tex. (M-10) Illustrated Southern 
hunting and fishing articles, 1000-3500; short kinks; brief hu- 
man-interest, believe-it-or-not material; short short stories on 
hurting and Sching. O. Henry ending, $5. Cover photos $5, 
Pub. (Overstocked. 

Sports Afield, co Phoenix Bldg., Minneapolis. (M-15) Stories 
of actual fishing, hunting trips 1500-20 000, good photos. Paul 
K. Whipple. 1 to 2c, Acc. or Pub. 

Western Sportsman, (Waterman Pub. Co.) 1009 17th St., 
Denver, Cclo, (M-15) Articles on all phases of outdoor sports 
in Rocky Mountains, photos, cartoors. Joseph Emerson Smith. 
¥% to lc, photos $1, Pub. (Overstocked. ) 


PICTURE MAGAZINES 


Aviation News, 545 5th Ave., New York. 
aviation progress and student pilot training. 

Click, 400 N. Broad St., Philadelphia, Pa. (M-10) Photos, 
czrtoons. Photo series; noteworthy pereons. Each month one 
short short, 1000 words, $100, Acc. Robert Rogers. $5 per 
picture, Acc. 

Close-Up, 60 Hudson St., New York. Single photos and strips 
that tell a story. Norman Fallon. Ind. rates. 

College Life, 22 W. 48th St., New York. (Q) Photographs of 
all phases of college life and activities, accompani by suffi- 
cient text to explain the specific pictures. Robert A. Pines. $5 
up, Acc. 

Collegiate Digest, 323 Fawkes Bldg., Minneapolis, Minn. 
(W-5) Photos of college activities, complete captions; no ar- 
ticles. $3 Acc. Norman Lea. 

Friday, 114 E. 22nd St., New York. (W) Stories told in 
ictures. Send outline of pictures which incorpcraté a story. 

an Gillmor. No fixed rate. 

Friends Magazine, General Motors Bldg., Detroit. (M) Pic- 
ture features of general interest. Published in_behalf of Chevro- 
let dealers for car-owners. F. Koether. Good rates. 

Jest, 330 W. 42nd St., New York. Photos of pretty girls 
that tell a story. David Goodman. $5, each photo. 

Life, Time and Life Bldg., New York. (W-10) Photos of na- 
tional and world news events, human-interest picture series, 
ecver photos, photo fillers. $5 up, Acc. 

Look, 551 Sth Ave., New York. (Bi-W-10) Photos of intense 
human interest and action. Vernon Pope. $5 up, Acc. 

Peek, (Bilbara) 122 E. 42nd St., New York. (M-10) Humorous 
photos. Wm. H. Kofoed. $5 each, Pub. 


Covers military 


“Pic,” 79 7th Ave., New York. (Bi-W-10) Photos on all sub- 
jects. A. L. Holmes. $5 per print, Pub. 
(Fawcett) 1501 Broadway, New York. 
pictures on entertainment, sports, hobbies, 
clubs, fairs, 
Pub. 


(M-10) Unusual 
vacations, night 


Broadway, Hollywood, etc. Fred Feldkamp. $5 


True Pictorial Stories, (Macfadden) 122 E. 42nd St., New 
York. (M) Stories of fact, told in pictures; particularly, dra- 
matic stories of glamorous women who have figured in the 
news. Query. Harold Hersey. 2c up, Acc. 


RELIGIOUS—ETHICAL—HUMANITARIAN 


Ave Maria, The, Notre Dame, Ind. (W-10) Short stories 
2800-3000; series 15-20 3000-word chapters; articles on Catholic 
and other themes 3000; poems under 24 lines. Wholesome 
juvenile adventure shcrt_ stories, serials. Rev. Patrick J. 
Carroll, C.S.C. $5 page (700 wds.), poems $5 and $3. 

Canadi M ° 160 Wellesley Crescent, Toronto, 
Ont., Canada. (M-10) Short stories, Catholic atmosphere, 
bright, pointed, but not preachy, 3000; no love stories; articles, 
essays, Catholic interest, 1000-3000. Rev. J. L. Bergin, S.J. 
Yac, Acc. 

Christian Advocate, The, (Methodist Pub. House) 740 Rush 
St., Chicago. (W-10) Religious, outdoor, rural, missionary short 
stories, articles, essays, 1200; verse. T. Otto Nall. “ec, Pub. 

Christian Herald, 419 4th Ave., New York. (M-25) Interde- 
nominational religious, sociological articles 2500; short stories 
2500; serials 50,000; verse. Daniel A. Poling. About lc, Pub. 

Cradle Roll Home, The, (Baptist Sunday School Board) 161 
8th Ave., N., Nashville, Tenn. (Q) Articles for parents of 
pre-school age children, 150-800, fact items. No MSS._ pur- 
chased during July, Aug. Agnes Kennedy Holmes. Yc, Acc. 

Crosier Missionary, The, Onamia, Minn. (M) Short stories 
fo 3000; verse. Rev. Richard Klaver. $1.50, Acc. No payment 
or verse. 


Improvement The, 50 N. Main St., Salt Lake City, 
Utah. (M-20) General magazine of Mormon Church. Short 
stories 750-2000, wholescme, conventional. General and moral 
essays 500-2000. Poetry to 30 lines. Photos. Richard L. 
Evans. “%c, verse 12%c, Pub. 

Lamp, The, Ringgold St., Peekskill, N. Y. (M-10) Articles 
on religious (Catholic) , topics to 2000; short stories with Cath- 
olic slant, same length . O'Connell. %e, Acc. 

Light, 405 Bergen St., Brooklyn, N. Y. (M-20) Religicus 
articles for Catholics and non- Catholics; short stories, to 2000, 
verse. William J. E. Clark. 1c, Pub. (Slow.) 

Living Church, The, 744 N. Fourth St., Milwaukee. (W-10) 
Short illustrated articles on religious and social subjects. 
Episcopal viewpoint, 1000-2000, $1.50 column, Acc. Occasional 
short stories 2000, $10 each, Acc.; serials 12,000. Religious 
verse, no payment. C. P. Morehouse. 

Lookout, The, (Standard Pub. Co.) 8th and Cutter Sts., Cin- 
cinnati. (W-5) Articles on Christian education, adult Sunday 
school work 1750-2000; wholesome short stories 1750-2000, 
serials to 10 chapters, 1750-2000 each. Photos upright, 8x10, 
scenic, human interest. No poetry. Guy P. Leavitt. %c, photos 
$3 to $5, within 1 month after Acc. 

Magnificat, 131 Laurel St., Manchester, N. H. (M-25) Cath- 
olic articles, short stories, serials, verse.’ Indefinite rates, Acc. 

Messenger of the Precious Blood, Carthagena, Ohio. (M-10) 
Catholic short stories, articles 2000-2500; verse. Father Chas. 
J. Davitt, C.PP.S. “ec, verse 25c line, Ace. 

essenger of the Sacred Heart, 515 E. Fordham Rd., New 
York. (M-10) Catholic short stories to 4000; religious verse. 
Rev. Charles J. Mullaly, S.J. Good rates, Acc. 

Miraculous Medal, The, 100 E. Price St., Philadelphia. (Q) 
Catholic articles 1500-2500, short. stories 1200-2400. oseph A. 
Skelly, C.M. %c, Pub. (Overstocked. ) 


The Author & Journalist 


: ork, The, (Jesuit Fathers) 3742 W. Pine Blvd., St. 
Louis, Mo. (M-10) Catholic interest short stories, illustrated 
articles, 1800-2000; biographical articles 500; cartoons. Rev. 
Daniel A. Lord, S.J. 1c, Ace. 

St. Anthony Messenger, (Franciscan Fathers) 1615 Republic 
St., Cincinnati. (M) Catholic family magazine. Illustrated 
articles on accomplishments of contemporary Catholic _ per- 
sonages, institutions, 2500-3000; short stories with mature 
wholesomeness, 2000-3006. Rev. Hy Blocker, O.F.M. 1%ec up. 
— ee poetry, 25c line. Write for sample copy. 

Joseph Magazine, St. Benedict, Ore. (M) Articles dealing 
an topics of current interest. Catholic slant referred, but not 
necessary, 1500-3000. Rev. Luke Eberle, O.S.B. % to le, for 
articles; % to “ec for stories, Pub. 

Sign, The, Union City, N.J. (M-20) Catholic articles, essays, 
short, Stories to 3200; verse. Rev. Theophane Maguire, C.P. 
c, Pub. 

Sunday School Times, 325 N. 13th St., Philadelphia, (CW) 
Religious articles, verse. Philip E. Howard, Jr. “%c up, Acc. 

Sunday School World, 1816 Chestnut St., Philadelphia. (M-10) 
Articles for teachers in one-room rural Sunday-schools, to 
1200. Arthur M. Baker. Yc, Acc. 

Union Signal, The, Evanston, Ill. (W-5) Short stories, short 
serials, on value of total abstinence 1000-1500; also on peace. 
About %c, Pub. 


SCIENTIFIC—POPULAR SCIENCE—NATURE—MECHANICS 


..,flome Craftsman, The, 115 Worth St., New York. (Bi-M-25) 
‘How-to-make-it” articles of interest to home craftsmen, 300 
to 1200; photos or drawings essential; home improvement fillers, 
150. H. J. Hobbs. 1 to 2c, photos $2 up, Pub. 

Mechanix Illustrated (Fawcett) 1501 Broadway, New_York. 
(M-16) New, lively features and shorts on all scientific and 
mechanical subjects, also how-to-build projects _for the home 
workshop and tips for photographers. Maxwell Hamilton. Good 
rates, Acc. 

Model Airplane News, 551 Sth Ave., 4 work. 
airplane construction articles 1500. ic, 

Natural Hist Magazine, 79th St. i Central Park W., 
New York. (M-50 except July and August) Popular articles to 
5000 ov natural science, exploration, wild life; photo series. 
Edward M. Weyer, Jr. 1%c, Acc. 

Nature Magazine, 1214 16th St., Washington, D. C. (M-35) 
Illustrated nature articles 1000-2000; fillers with pictures 100 
to 400, short verse. R. W. Westwood. 1 to 3c, Acc. (Over- 
stocked. ) 

Popular Homecraft, 919 N. Michigan Ave., Chicago. (Bi-M) 
wen to build articles of wood, metal, leather, etc., with de- 
tailed drawings, or at least 1 photo. R. S. Davis. Indef. rates. 

Popular Mechanics, 200 E. Ontario St., Chicago. (M-25) Illus- 
trated articles on scientific, mechanical, industrial, discoveries ; 
human interest and adventure elements, 306-1500; fillers to 250. 
H. W. Magee. Ic to 10c; photos $5 up, Acc. 

Popular Science Monthly, 353 4th Ave., New York. (M-15) 
Non-technical illustrated articles on _ scientific, mechanical, 
labor-saving devices, discoveries, under 2000. Chas. McLendon. 
le to 10c, photos $3 up, Acc. 

Radio News, (Ziff- Davis) 608 S. Dearborn St., Chicago. 
(M-25) Technical and semi-technical articles dealing ‘with ama- 
teur radio operators and servicemen. Constructicnal articles for 
amateur _radiomen and servicemen. Diagram need only be in 
pencil. Good photos. No fiction or poetry; no publicity “puffs.’’ 
Any unusual application articles on electronics, 1000- 3500, also 
considered. %_to 2c, photos $1 to $5. Gag cartoons, $3 to $5. 
B. G. Davis, Ed. ; K. A. Kopetzky, Mng. Ed. 

Science & Mechanics, 800 N. Clark St., Chicago. (Bi-M-15) 
All depts. handled by staff specialists. V. D. Angerman. 

Scientific American, 24 W. 40th St., New York. (M-35) 
Humanized articles on science, industry, engineering. O. D. 
Munn. Varying rates, Acc. 

Science in Pictures, (Horel) 565 5th Ave., New York. Pro- 
fusely illustrated articles on science, 500-2000, written for the 
layman. High rates. $5 per photo, used with or without text. 
No “‘hcw-to-do-it’” stuff. Helen Arlington. 


SPORTS (COMPETITIVE)—RACING—HORSES 


Baseball Magazine, The, 175 5th Ave., New York. (M-20) 
pear league baseball articles, verse. Clifford Bloodgood. %c, 


Queen’s W. 


(M-20) Medel 


_ Golf, 52 Vanderbilt Ave., New York. (7 times yr.—25c) 
Smart, sophisticated short stories—golf, country-club back- 
ground, 2000; other sports in season; fillers; verse. Richard 
E. Lauterbach. 2c, Pub. 

Horse Lover, The, 154 Borica Way, San Francisco, Calif. 
(9 times a year) Articles on riding, dude ranches, breeding; 
stories with horse background. 500-1800. J. Hartford. 7c 
printed inch, Pub. 

National Bowlers Journal and Billiard Revue, 506 S. Wabash 
Ave., Chicago. (M-25) Articles on bowling, billiards, lawn 
bowling; short stories; photos; news items; cartoons. ‘ 
Deupree. 1c, Pub. 

Rider and Driver, The, 
Articles on horses, racing, etc. 
rates, Pub. 

Scholastic Coach, 250 E. 43rd St., New York. (M-25) Tech- 
nical articles on football, basketball, track, field, 1000, for high 
and prep schools; photos, drawings. Owen Reed. ic, Pub. 


THEATRICAL—MOTION 
“FAN” MAGAZIN 


Actor, The, 49 Geary St., San Francisco. (W-5) Theatrical 
short stories, articles, editorials, verse, jokes, news items, 
photos, cartoons and cartoon ideas. Louis R. La Fonteese. 
Pub. 

Billboard, The, 1564 Broadway, New York; 25 Opera P1., 
Cintamani. oO. (W- 15) Amusement articles on assignment only. 

Hartmann, E. E. Sugarman. Space rates, Pub. 

Greater Show World, 1547 Broadway, New York. 
Articles, short stories, novelettes, fillers, on show 
theatrical business. Johnny J. Kline. “%c, Pub. 

Hollywood Magazine, (Fawcett) 1501 Broadway, New York. 
(M-5) Film articles on assignment; fillers, photos. Joan 
Votsis. Liberal rates, Acc. 


342 Madison Ave., New York. (M-35) 
Samuel Walter Taylor. Good 


(2-M-10) 
people, 


June, 1941 


odern Szreen, (Dell) 149 Madison Ave., New York. (M-10) 
Movie fan personality, general articles 1500-2000; fillers, news 
items. Finley. Good rates, Acc, 

Motlon Picture Magazine, (Fawcett) 1501 Broadway, New 
York. (M-10) Articles on motion pictures and stars, usually 
on assignment, 1800-2500. Larry Reid. Good rates, Acc, 

Movies, (Ideal) 122 E. 42nd St., New Gets (M-10) Photos 
of motion-picture interest. Mrs. May C. Kelley. 

Movie Story Magazine, (Fawcett) 1501 Broadway, New York. 
(M-10)  Fictionizations of current motion pictures on assign- 
ment only. Dorothy Hosking. 

National Tattler, The, 73 Adelaide St., W., Toronto, Ont., 
Canada (Bi-M-10) Theatrical articles; articles on love, exposes 
of rackets, 600; theatrical news items, girl and theatrical 
photos. Al Palmer. Mec, Pub. 

Photoplay-Movie Mirror, (Macfadden) Chanin Bldg., New 
York (M-i0) Motion picture articles and smash news stories. 
Ernest V. Heyn. Good rates, Acc. 

Radio Mirror, (Macfadden) Chanin Bldg., New York. (M-10) 
Radio fan features on stars and programs. Fred R. Sammis. 
$50 up, according to merit, Acc. 


BUSINESS, ADVERTISING, SALESMANSHIP 


Advertising Age, 100 E. Ohio St., Chicago (W-5) Spot news 
only, with illustrations. 1c, Pub. 

American Business, (Dartnell Pubs.) 4660 Ravenswood Ave., 
Chicago. (M-35) Buys frequent concrete examples of business 
success in manufacturing, wholesale, financial fields; especially 
interested in office and accounting short cuts. Query. Eugene 
Whitmore. $35 and up for 2000 words, Pub. 

Bankers Magazine, 185 Madison Ave., New York. (M-50) 
Authoritative bank management articles, 2000. Robin E, Doan. 
Yc up, Pub. 

Bankers’ Monthly, 536 S. Clark St., Chicago. (M-50) Short 
technical articles from bankers’ standpoint; preferably signed 
by banker. John Y. Beaty. Good rates, Pub. (Buying little 
now.) 

Baron’s, 44 Broad St., New York. (W-25) Authoritative busi- 
ness and financial articles 500-2500. George E. Shea, Jr. In- 
definite rates, Acc. 

Burrough’s Clearing House, 6071 2nd Blvd., Detroit. (M) 
Query editor on bank operating and management articles, 
Henry J. Boone. 2 to 3c, Acc. 

Commerce, 1 N. LaSalle St., Chicago. (M-25) Invites queries 
on feature business articles. Alan Sturdy. lc up. 

Credit & Financial Management, 1 VPark Ave., New York. 
(M-25) Articles on general credit and financial problems of 
manufacturers and jobbers. Chester H. McCall. 1c, Pub. 

Forbes Magazine, 120 5th Ave.. New York. (2M-25) New 
developments in business and finance—management, selling, 
merchandising, accounting, etc., 1500-2000. Frequently buys 
from outside writers. B. C. Forbes. Good rates, Pub. 

Good Business, 917 Tracy St., Kansas City, Mo. (M-15) 
Unity articles on businesses conducted according to teachings 
of Christ. Francis J. Gable. 1c, Pub. 

How to Sell, 168 N. Michigan Ave., Chicago. (M-10) Articles 
about direct selling, unusually successful salespeople, 800-2000. 
R. C. Remington. % to 1%c, Pub. 

Institutional Finance and Purchasing, 617 N. Wabash Ave., 
Chicago. (M-35) Authoritative articles about operation and 
paeore management of higher education institutions. 1 to 2c, 

_Mail Order Journal, 62 W. 45th St., New York. (M-10) Case 
histories, fact stories about mail-order and direct mail busi- 
ness, 600. A. E. Calver. lc, Pub. (Query.) 

Nation’s Business, The, 1615 H. St., N. W., Washington, 
D. C. (M-25) Business articles 2500. Merle Thorpe, Ed.; Ray- 
mond C. Willoughby, Mng. Ed. Query. Good rates, Acc, 

Opportunity, 620 N. Michigan Ave., Chicago (M-10) Inspira- 
tional and biographical features with broad human interest and 
inspirational appeal; fillers. Geo, F. Peabody. %c up, Pub. 

Printers’ Ink, 185 Madison Ave., New York. (W-10) (Also 
Printers’ Ink Monthly-25) Advertising and business articles. 
G. A. Nichols, Ed.; B. Larrabee, Mng. Good rates, Pub. 

Purchasing, 205 . 42nd St., New York. (M-15) Query on 
articles _on_industrial buying; methods, personalities; materials. 
Stuart F. Heinritz. Indefinite rates. 

Sales Management. 420 Lexington Ave., New York. (2-M) 
Articles on marketing, national scope, signed by executive. 
Buys little. Raymond Bill. 1 to 3c, Pub. 

Savings Bank Journal, 110 E. 42nd St., New York. (M-35) 
Operation, advertising and promotion articles 1500-2000. Milton 

Harrison. 1c, Pub. (Seldom buys from free-lances. ) 

Signs of the Times, P. O. Box 1171, Cincinnati. (M-30) 
Electrical advertising, outdoor advertising and sign articles, 
illustrated, 1000 to 1500. E. Thomas Kelley, % to Ic. Pub. 

Specialty Salesman, 307 No. Michigan Ave., Chicago. (M-10) 
Inspirational articles related to direct selling; fact success 
articles of direct salesmen, 350 to 1500. H. J. Bligh. %c, Acc. 

Trained Men, 1001 Wyoming Ave., Scranton, Pa. (Q) Articles 
on industrial relations and training for foremen, executives, 
1000 to 2500; interviews 1000 to 2500. F. B. Foster, 1c, Acc. 


TRADE JOURNALS 


Aero Digest, 515 Madison Ave., New York. (M-35) News and 

features on the aviation industry, aeronautical engineering, 
airy aeronautics, air travel. Geo. F. McLaughlin. “ec up, 
ub. 

Air Conditioning and Refrigeration News, 5229 Cass Ave., 
Detroit, Mich. (W-20) Informative articles on servicing re- 
frigerating successful ideas for promoting and _sell- 
ing electrical appliances and air conditioning installations; 
nows: human-interest photos. George F. Taubeneck. 6c line, 
ub. 


Air Conditioning—Oil Heat, 232. Madison Ave., New York. 
(M) News on manufacturing, selling, installing and operation 
of oil burners, air conditioning, heating fuel oil. A. E. Coburn. 
30c inch, Pub. (Overstocked.) 
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Screen Life, (Fawcett) 1501 Broadway, New York. (M-10) 
Feature stories and interviews on popular screen favorites 
usually on assignment. Llewellyn Miller. Liberal rates, Acc. 

Screenland, 45 W. 45th St., New York. (M-10) Motion-pic- 
ture feature articles. Miss Delight Evans. Fair rates, Pub. 

Screen Romances, (Dell) 149 Madison Ave., New York. 
(M-10) Fictionization of picture plays, by assignment. A. P. 
Delacorte, E. Van Horne. Rates by arrangement, Acc. 

Silver Screen, (Screenland Mag., Inc.) 45 W. 45th St., New 
York. (M-10) Fan material about movie stars and pictures; 
photos. Lester C. Grady. First-class rates, Pub. 

Theatre Arts, 40 E. 49th St., New York; 2 Ladbroke Rd., 
London, W. 11, England. (M-35) Articles on theatrical and 
associated arts 1800-2500; news items; photos. Edith R. 
Isaacs. 2c, Pub. 

Your Charm Magazine, (S. & S.) 79 7th Ave., New York. 
(M-15) Articles 1500-1800, on fashion, beauty, charm and mo- 
tion pictures, usually on assignment, Eliz. D. Adams. 
rates, Acc. 

Variety, 154 W. 46th St., New York. (W-25) Theatrical 
articles, news, staff-written. Sidne Silverman. Space rates. 


American A 6 N. Michigan Ave., Chicago. (M- 7? 
Illustrated merchandising articles on experiences in warm 
heating and sheet metal work. J. D. Wilder. $3.50 to $10 
page. 

American Baker, The, 118 S. 6th, Minneapolis. (M-10) 
Articles on baking innovations; examples of good merchandis- 
ing. “%c up, Acc. 

American Builder and Building Age, 105 W. Adams St., 
Chicago. (M- Articles on activities of home-building con- 
tractors. B. Johnson. $10 page, Pub. 

American he Sana 572. Madison Ave., New York. (M-25) 
Pictorial features of — drug-stores operation, up to 500. 
K. Bonham. 1%c, A 

American nana 309 W. Jackson Blvd., Chicago. 
(M-35) Items of unusual interest to beauty shops; advertising: 
promotional schemes, etc. Hazel L. Kozlay. 1c, Acc. 


American Horologist, 3226 E. Colfax Ave., Denver. (M) 
Illustrated articles, 500-1000, pertaining to horology, watch 
and clock repair service, unusual creations = happenings, 
historical material. Orville R. Hagans. ‘ec, Acc. 

American Lumberman, 431 S. Deasborn St., Chicago. (Bi-W) 
New merchandising ideas used building dealers; photos of 
new lumber yards, or fine en ow displays of building ma- 
terials. 500-750. C. Hole, $3.50 column; photos, $1, Pub. 


American Paint & Oil Dealer, 3713 Washington Blvd., St. 
Louis. (M) Retail paint selling articles, illuserated. Arthur A. 
Poss. Good rates, Pub. (Overstocked.) 

American Painter & Decorator, 3713 Washington Blvd., St. 
Louis, Mo. (M-20) Accurate, technical and semi-technical 
how” articles on unusual decorating jobs, to 800, photos. 
Query. George Boardman Perry. Up to Ic; photos, amateur, 
to professional, $2, Pub. 

Paper Merchant, 2009 Conway Bldg., Chicago. 
and regarding paper merchants. P. A. 
Howard, publisher. G. E. Jaenicke, Mng. Ed. “ec up, Pub. 


American Perfumer he Essential Oil Review, 9 E. 38th St., 
New York.( M-30) Technical articles on perfumes, cosmetics, 
soaps, etc., articles on merchandising of same from manufac- 
turer’s standpoint; news items on manufacturers. Wm. Lam- 
bert. Indefinite rates, features, Acc.; fiews, 


American Wine & Liquor Journal, 220 FE. 42nd St., New York. 
(M) Wholesale Lew Schwartz. Ye, Pub. 

Autobody and Reconditioned Car, 15 E. 8th St., Cincinnati. 
(M-20) Trade stories on commercial bodies, passenger bodies, 
Painting, car appearance illustrated with photos, 
drawings. Elmer J. Murray. %c, Pub. 

Automobile Digest, 22 FE. 12th St., Cincinnati. (M-25) 
Methods and management articles, write-ups of ideas of in- 
terest to independent service garage men, to improve service 
business, stimulate trade, reduce operating costs, 500-1500. 
as lers. Rates according to merit, Acc. 


Automotive News, 2751 E. Jefferson Ave., Detroit, Mich. 
News correspondents in towns and cities of importance. Chris 
Sinsabaugh. 40c inch, photos $1.50, Pub. 

Automotive Merchandising, 97 Horatio St., New York. (M) 
Articles of interest to car dealers, garage, service stations, in- 
— shops, to 2000. Photos. Stanley P. McMinn. Ie, 


Automotive Retailer, 30 E. 20th St., New York. (M) News 
and features pertaining to auto supply stores, both chain and 
independent. Wm. J. Roseberry. lc, Pub. 

Aviation, 330 W. 42nd St., New York. (M-35) News, fea- 
tures, on aviation activities, technical articles, photos. L. E. 
Neville. Good rates, Pub. 


Bakers’ Helper, 330 S. Wells St., Chicago. (B-W-15) Busi- 
ness-building plans for bakers, technical articles, chiefly supplied 
by staff. V. E. Marx. 35c¢ inch (73 words), Pub. 

Bokers Weekly, 45 W. 45th St., New York. (W-10) News 
correspondents in principal cities. Bakery features, selling ideas, 
window displays. Peter G. Pirrie. Space rates, Pub 

Bar & Grill Journal, 105 W. 40th St., New York. (M 20) 
800-1200 word merchandising features on outstanding bars, 
a cafes and restaurants with photos. Philip Slowe. %c 
up, Pub. 

Barrel & Box & Package, 431 S. Dearborn St., Chicago. 
(M-25) Articles and news items —- with manufacture and 
yee of weoden containers up to 3000. rank Coyne. 25c¢ inch, 
‘ub. 

Beer Distributor, 43 E. Ohio St., Chicago. (M) Success- 
method stories of beer wholesalers east of Rockies 500-1000, 
with illustrations. R. H. Hopkins. $10-$20 per article. 

Black Diamond, The, 431 S. Dearborn St., Chicago. (Bi-W- 
20) Practical method articles in the coal industry. A. T 
Murphy. %c up, Pub. 

Bookbinding & Book Production, 50 Union Square, New York. 
(M) News of hook printing and bookbinding trade. Query on 
features. D. M. Glixon. % to Ic, Pub. 

Boot & Shoe Recorder, 100 E. 42nd St., New York. (W-25) 
“‘Success’”’ stories from retail shoe stores; news. Regular corre 
spondents. Arthur D. Anderson. Ic, Pub. 
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Brake Service, 31 N. Summit St., Akron, Ohio. (M) Techni- 
cal articles on brakes and brake servicing; interviews with suc- 
cessful operators of brake stations. Ed. S. Babcox. lc, Pub. 

Brewers’ Journal, 431 S. Dearborn St., Chicago. (M) News 
and features of the brewing industry. David B. Gibson. Indefi- 
nite rates, Pub. 

Brick & Clay Record, 59 E. Van Buren St., Chicago. (M-50) 
News and features of brick and clay industry. Regular corre- 
spondents. J. M. Lange, Mng. Ed. Ic up, Pub. 

Building Supply News, 59 E. Van Buren St., Chicago. (M-30, 
Jan. $1.00) rticles on yard operation and management; yard 
handling equipment, concrete products manufacture; ports of 
conventions; 200-300 word articles for departments; *ractical 
Aids to Profits,” and ‘“‘Yard Kinks.” John W. Parshall. 40c 
inch, Pub. 

Bus Transportation, 330 W. 42nd St., New York. (M- = 
Practical bus operation articles 1500, 2 or 3 photos. C. 
Stocks. 4c, Acc. News items, first 100 words 2c, bal. oak 
item “%c, Pub. (Query.) 

Carpet Trade Review, 45 W. 45th St., New York. 
News and features of interest to floor covering dealers. 
rates, Pub. 

Ceramic Industry, 59 E. Van Buren St., Chicago. 
News items, pottery, glass, enamel plants, executives, 
campaigns, production activity. R. Newcomb. lc, Pub. 

Chain Store Age, 185 Madison Ave., New York. 
Feature articles. G. M. Lebhar. About 1%c, Pub. 

Church M t, Auditorium Bite. Cleveland. (M) Illus- 
trated articles on administration problems of church manager 
and pastor. Dr. Wm. Leach. %c up, Pub. 

Cleaning & Laundry World, 2 Park Ave., New York. (M) 
Technical articles on cleaning and dyeing; sales, promotion and 
merchandising articles of — and laundry trade. Geo. B. 
Webster. “c, Pub. 

Coffee & Tea est, 106 Water St., New York. (M) 
selling plans on coffee and tea 250- 500. “%c, Pub. 

Coin Machine Review, 1115 Venice Blvd., Los Angeles. (M‘ 
News and stories of coin machine industry. Local corresoond- 
ents. P. W. Blackford. Fair rates, Pub 

al Car Journal, Chestnut and ‘56th Sts. Philadelphia. 
(M-40) Articles on servicing and operating methods of truck 
fleet rators, ue | methods for effecting economies, 
2000. George T. Hook. $25 minimum, Pub ; 

Confectioners Journal, 437 Chestnut St., Philadelphia. (M-25) 
Illustrated articles on wholesale and retail candy manufacturing 
companies; on jobbing confectionery businesses; also good retail 
merchandising stories. Up to lc, photos $1-$3, Acc. 

Confectionery and Ice Cream World, 99 Hudson St., New 
York. (W-20) Correspondents in principal cities provide news 
coverage. Fair rates, Pub. 

Converter, The, 111 W. 
Articles on new products, 


(M-25) 
Good 


(M-50) 
sales 


(M-35) 


Brief 


Chicago. (M-35) 


Washington St., 
efficiency operations 


new processes, 


of envelope manufacturers and other paper converters, including 
manufacturers of , paper containers, cartons, boxes. P. A. How- 


ard, publisher. Jaenicke, Mng. Ed. “ec up, Pub. 


& Underwear Review, 1170 Broadway, New York. 
Buyer news feature articles for corset and brassiere 
Louise Campe. %c, Pub. 

Cracker Baker, The, 45 W. 45th St., New York. (Chicago 
office, 360 N. Michigan Ave.) (M-20) Stories pertaining to 
biscuit and cracker industry; plant writeups; sales stories, 
practical or technical articles; human-interest and _ success 
stories. Query. L. M. Dawson. 30c inch, Pub. 

Croc! and Glass Journal, 1170 Broadway, New York. (M) 
Tilustrat articles on china and glass sales promotion stunts in 
retail stores, 1000; interviews with buyers; merchandising 
stories; news items; photos; sales training articles. John 
Regan. %c, Pub. 

Curtain & 
New York. (M) 
that would interest buyers of these departments. 
Small. Indefinite rates, Pub. 


Dairy Produce, 110 N. Franklin St., Chicago. (2M-15) Lim- 
ited market for ‘illustrated features on processing and merchan- 
dising of dairy products. C. S. Paton. Up to Ic, Pub. 

Dairy World, 608 S. Dearborn St., Chicago. (M-10) Factual 
articles on new or remodeled fresh-bottled milk plants; new or 
improved products; merchandising ideas of prov merit, on 
milk and milk products, 500-2000, with photos, ads. FE. C. 
Ackerman. Ic, ads 50c up, photos $1 up, Pub. 

D and W, 100 E. 42nd St., New York. (M-30) Articles cov- 
ering transportation, materials, handling, water ways and ter- 
minals, factory migration, warehouse taxes, regulation, etc. 
F. Eugene Spooner. ic, photos $1.50, Pub. 

Department Store Economist, 100 E. 42nd St., New York. 
(Semi-M-25) Articles on department stores—management, sys- 
tems, operations, merchandising, modernization, to 750. Longer 
by special arrangement. Factual copy ghosted by store execu- 
tive if possible. D. Allyn Garber. 1%c, photos $2, within six 
of receipt. 

iesel Digest, (Occidental Pub. Co.) 304 S. Broadway, Los 
Ps a (M-25) News of new or unusual diesel engine appli- 
cations, illustrations. 25c col. inch, Pub. (Query on features.) 


Diesel Power, 192 Lexington Ave., New York. (M-35) Ar- 
ticles on economics of Diesel plant operation 2000; photos. 
Lacey H. Morrison. 1c, Pub. 

Diesel Tran: tion, (Supplement to Diesel Power) 192 Lex- 
ington Ave., New York. Illustrated articles on use of Diesel 
engines in locomctives, rail cars, tractors, etc. Lacey H. Mor- 
rison. Ic, Pub. 

Diner, The, 400 Park Ave., Plainsfield, N. J. (M-20) Ar- 
ticles on food servicing in the dining car field 600-5000; news 
items; cartoons. Arthur E. Neumann, % to 2c, cartoons $2.50 
— fillers and news items $1 each, photos $1.50 to $2, 


Corset 
(M-35) 
departments, specialty shops. 


Buy: & Drapery Profits, 373 4th Ave., 
Thustrated features on curtains and draperies 
Alice M. 


Domestic Engineering, 1900 Prairie Ave., Chicago. (M-25) 
Plumbing, heating, and air conditioning trade merchandising 
and technical articles up to 30 Wm. W. Gothard. lc, Pub. 
Drug Topics, 330 W. 42nd St., New to. (W-10) 
drug trade. Dan Rennick, Edit. Dir. Ic, Pu 
Trade News, 330 W. 42nd St., Seg York. (Bi-W-15) 
News of manufacturers in drug ond toilet goods fields. Dan 
Rennick, Edit. Dir. 1c, Pub. 


Retail 


The Author Journalist 


Editor & Publisher, 1700 Times Bldg., New York. (W-10 
Daily newspaper trade articles, news items. Arthur T. Rob! 
$2 a column up, Pub. 

Electrical Dealer, 360 N. Michigan, Chicago. (M-35) Sale 
promotions on electric appliances and housewares. Frank E 
Watts. lc, Pub. (Query before submitting.) 

Electrical South, Grant Bldg., Atlantic, Ga. (M-10) News 
and features of interest to = power companies, Southerr 
contractors, dealers, wholesalers. Carl W. Evans. Ic, Pub. 

Excavating Engineer, S. Milwaukee, Wis. (M-25) Semi 
technical oR gy on excavation by power shovel, dragline, 
dredge, clam shell, bull dozers and tractor-drawn scrapers; ex 
cavating contracts, open pit mining quarry, drainage, 500-2000. 
Arnold Andrews. Ic, photos $1, cartcens $1-$2, Pub. (Query.) 

Factory Management & Maintenance, 330 W. 42nd St., New 
York. (M) Query editor on articles on factory management 
and maintenance methods. L. C. Morrow. Good rates, Pub. 

Farm-Town Hardware, 10th & Wyandotte Sts., Kansas City, 
Mo. (M) Limited market for articles on farm town hardware 
merchants in territory between Mississippi River and Rocky 
Mtns. Willard S. Johannsen. '%c, Acc. 

Feed Bag, The, 741 N. Milwaukee St., Milwaukee. (M-25) 
Illustrated articles on outstanding merchandising ideas used hy 
feed dealers, 200 to 1000, specifically from Middle West and 
North East. David K. Steenbergh. 1c, Pub. 

Feedstuffs, 118 S. 6th St., Minneapolis. (W-5) Articles on 
merchandising, cost accounting, general business practices, ap- 
plicable to the feed trade. Harvey E. Yantis. “ec, Acc. 

Film Daily, 1501 Broadway, New York. (D-10) News of the 
film industry. J. W. Alicoate. Space rates. 

Fishing Gazette, 461 8th Ave., New York. (M-25) _ Iilus- 
trated articles on all branches of commercial fishing (no sport 
fishing). Prefers preliminary outline. Carroll E. Pellisier. Ar- 
ticles $5 page, news 25c inch, photos $1, Acc. 

Flooring, 45 W. 45th St., New York. (M) News _and fea- 
tures of interest to flooring cortractors. Good rates, Pub. 

Food Field Reporter, 330 W. 42nd St., New York. (Bi-W) 
News of the food and grocery product manufacturers. Dan 
Rennick. 1c, Dept. items 8c line, Pub. 

Ford Field, 407 E. Michigan, Milwaukee. (M-25) Illustrated 
articles, under 500, on Ford dealers, Ford super-service station 
operators, Ford tractor dealers; also Ford truck experience 
stories from owners. Walter W. Belson. Ic, Acc. 

Ford News, Dearborn, Mich. (M) Trade articles with Ford 
tie-in on subjects of general interest, 800-1000. Wm. A. Si- 
monds. $20-$40 article, Pub. 

_F. T. D. News, 550 W. Lafayette Blvd., Detroit. (M) Ar- 
ticles on floriculture; salesmanship, store “decoration, delivery, 
ge. of interest to florists. Robert B. Powers. Fair rates. 
-ub. 

Fuel Oil News, 1217 Hudson Ave., Bayonne, N. J. (Twice 
Monthly) News and illustrated features on retailers and mar- 
keters of fuél oil. Oliver C. Klinger. “%c up, Pub. 

Furniture Age, 2225 N. Lakewood, Chicago. (M-50)  Illus- 
trated home furnishing trend articles 300 to 1000 on furniture, 
rugs, draperies, bedding, toys; featuring outstanding promo- 
tions, new stores, model rooms, unusual merchandising meth- 
ods. J. A. Gary. 1c, photos, $2, Pub. 

Garrison’s Magazine, 40 Worth St., New York. (M) Out- 
standing features on department store merchandising; illustrated 
shorts pertaining to small retail stores especially acceptable. 
Flint Garrison. Excellent rates, Acc. 

Gas Age, 9 E. 38th St., New York. (Fortnightly) Articles 
and news of gas companies; interviews with public utility heads. 
H. O. Andrews. Ic, Pub. 

Gas Appliance Merchandising, 9 E. 38th St., New York, (M) 
Illustrated features on merchandising of gas appliances, includ- 
ing gas-filled air conditioning units. H. O. Andrews. lc, Pub. 

Geyer’s Stationer and Business anon gos Topics, 260 5th 
Ave., New York. (M)_ Bricf, illustrated articles on stationery, 
office equipment and furniture, allied fields, 
based on actual interviews. Thos. V. Murphy. $5 each, Pub. 

Gift & Art Buyer, 260 5th Ave., New York. (M) Brief in- 
terviews, illustrated, on gift and art, home decorative acces- 
sories, greeting cards, allied fields, promotion methods, adver- 
tising, etc. Thomas V. Murphy. $5 each, Pub. 

Golfdom, 14 E. Jackson Blvd., Chicago. (M except Nov.- 
Dec.) Articles on any phase of golf and country club operation 
and management, 1500. Herb Graffis. 1c, Pub. 

Hardware Age, 100 E. 42nd St., New York. (2-M-15) Illus- 
trated features on retail hardware stores. Charles J. Heale. $12 
page (about 1% to 2c per word), Pub. 

Hardware Retailer, 333 No. Pennsylvania St., 
(M-25) Illustrated hardware merchandising features. 
Hackney. Ic, Pub. 

Hardware World, Burnham Bldg., 160 N. LaSalle St., Chi- 
cago, (M) Limited market for hardware merchandising stories, 
also sporting goods, housewares, china, glass, 100-1000. Ic, 
photos $1, after Pub. 

Hat Life, 1123 Broadway, New York. (M) Query on men’s 

hat trade features. Ernest Hubbard. Good rates, Acc. 
Heating, Piping and Air Conditioning, 6 N. Michigan Ave., 
Chicago. (M-25) Articles covering design, installation, opera- 
tion, maintenance, of heating, piping and air-conditioning sys- 
tems in industrial plants ard large buildings up to 2000; mostly 
by engineers. C. E. Price. Good rates, Pub. 

Hide and Leather and Shoes, 300 W. Adams St., Chicago. 
(W-15) Feature tannery and shoe manufacturing articles; brief 
news articles on new products, proteins methods, sales pro- 
motion a by manufacturers. Ralph B. Bryan. ic, Pub. 
(Query.) 

Highway Magazine, Armco Drainage Products Assn., Middle- 
town, O. (M) Articles on drainage, operation, improvements 
on public highways, etc., use of roads and streets, 800-1200; 
cartoons. W. H. Spindler. 1c, photos $1, Acc. 

Hospital Management, 100 E. Ohio St., Chicago. (M-20) 
Features, news, on various aspects of hospital management. 
Ponton, M.D. Ic, Pub. 

Hotel Bulletin, 260 Tremont St., Boston. (M) Short items 
and articles on hotel maintenance and management, food_prepa- 
ration, food and beverage service. Wm. C. Pank. %c, Pub. 

Hotel Management, 71 Vanderbilt Ave., New York. (M-25) 
Articles on hotel financing, mplntenence, operation; remodeling. 
Action photos. Short ideas. J. O. Dahl. 1% to 5c, Acc. 


advertising, etc., 


Indianapolis. 
Glendon 


June, 1941 


Hotel World-Review, 71 Vanderbilt Ave., New York. (W-5) 
Mostly hotel news. Query on news and features. R. T. Hunt- 
ington. ™% to le, Acc. 

House Furnishing Review, 1170 Broadway, New York. (M) 
Illustrated news, feature, promotional articles from housewares, 
bath shops and major appliance departments 300-700. Julien 
Elfenhein. %c, $1 for photos, Pub. 

Ice & Refrigeration, 435 N. Waller Ave., Chicago. (M-35) 
Ice-making, cold-storage, refrigeration articles and news; ar- 
gictes on ice merchandising. *, Nickerson. Indefinite rates, 
Pub. 

Ice Cream Field, 19 W. 44th St., New York. (M-25) Mer- 
chaniising and promotion ideas used or planned, for greater 
eales of ice cream, wholesale or retail. Howard Grant. ‘Me, 


Ice Cream Trade Journal, 305 E. 45th St., New York. (M-25) 
Convention reports (on order) ; articles on management, manu- 
facturing, distribution and sales activities cf special wholesale 
ice-cream companies, 500-2000. V. Rabuffo. lc, Pub. 

I'linois Editor, 306 W. Main St., Mascoutah, Ill. (M-10) 
Fact articles on increasing subscriptions, special edition ion 


tions, etc. Arthur D. Jenkins. “c, Pub. (Overstocked. 
Implement Record, 1355 Market St., San Francisco. pra Ma- 
terial mostly secured direct _ from trade, but occasional news 


purchased. (Query.) Chas. T. Post. Varying rates, Acc. 

India Rubber World, 420 Lexington Ave., New York. (M-35) 
Technical articles and news items relating to rubber, 2500. 
S. C. Stillwagon. $8 per 1000, Pub. 

Industrial Finishing, 802 Wulsin Bldg., Indianapolis. (M-20) 
Articles of interest or value to industrial users of finishing ma- 
terials, equipment, supplies in factories, 100-1500. W. H. Rohr. 
% to lc, Pub. 

Industrial Marketing, 100 E. Ohio St., Chicago. (M) News 
and features on industrial marketing and advertising. Ralph 
O. McGraw. 1c, Pub. 

Industrial Retail Stores, Southern Bldg., Washington, D. C. 
(M-20) Merchandising articles and success stories on ‘‘company 
store’’ operations, 500-1000. Hull Bronson. “%c, Pub. 

Industry & Welding, Industrial Pub. Co., 812 Huron Rd., 
Cleveland. _(M-Free) Constructive articles for the welder. 
Irving B. Hexter. 1c, Pub. 

Infants’ & Children’s Review, 1170 Broadway, New York. 
(M) Articles on merchandising of infants’ and ‘children’ Ss gar- 
ments; news of buyers and sales promotion events in children’s 
wear field. Mrs. Crete Dahl. %c, Pub. 

Inland Printer, 309 W. Jackson Blvd., Chicago. (M-40) Con- 
structive articles on production, selling, management problems 
of printing industry. J. L. Frazier. Indefinite rates, Pub. 

Institutions, 1900 Prairie Ave., Chicago. (M) Articles on 
maintenance and management of institutions. Photos. Ernest 
Reveal. 1c, photos $2 up, Pub. 

Insurance Field, 322-28 W. Liberty St., Louisville, Ky. (Life 
Edn., W-15; Fire Edn. W-25) Correspondents covering_ fire, 
casualty, life insurance news in all principal cities. Elmer 


filler, J1. About %c, Pub. 
Interna 1 Blue Printer, 506 S. Wabash Ave., Chicago. 
(M-50) Illustrated technical articles on blue printing, photo 


copying mechanical and constructive engineering, 2000 or less. 

J. Griffith. 1c, photos $1, Pub. 

Jewelers Circular-Keystone, 100 E. 42nd St., New York. 
(M-25) Illustrated stories on window display, advertising, sil- 
verware, watch merchandising, based on experience of some 
be rated jeweler, 1200-1500. F. V. Cole. 40c inch, photos $3, 
ub 

King Coal, Castania Bldg., Asheville, N. C. (M) Illustrated 
articles on modern retail coal handling plants and domestic 
service work, from southeastern states only. enry Brown. 
Rates not stated. 

Laundry Age, 9 FE. 38th St., New York. (M-25) ‘“‘How’”’ ar- 
ticles on power laundry operation and selling; also dry cleaning 
production and selling. Ed. J. Vincent. Yc up, Pub. 

Laundryman’s-Cleaner’s Guide, Commercial, Exchange Bldg., 
Atlanta, Ga. (M-50) Articles on merchandising, advertising, 
production, selling, management, delivery fleets maintenance, 
layout of production line, etc., in modern steam laundry and dry 
cleaning plants, 750-1200. %c, photos 50c to $1, Pub. 

Linens & Domestics, 1170 Broadway, New York. (M-35) 
Trade and feature articles on linen goods, bed spreads, blankets 
and towels; interior or window display photos. Query on any- 
thing special. Julien Elfenbein. 4c, photos $1, Pub. 

Liquor Store and Dispenser, 205 FE. 42nd St., New York. 
(M- 30) Illustrated merchandising articles 800 for_wine_ and 
liquor retailers, taverns and restaurants; cartoons. Frank Har- 
ing. 1%ec, photos $1.50, Pub. 

Luggage and Leather Goods and Handbag Buyer, 1170 Broad- 

way, New York. (M) Successful merchandising plans, depart- 
ment store handbag and luggage departments. Unusual window 


displays and interior layout. News about buyers. Arthur 
Mellin. %4c, Pub. 
Magazine of Light, The, Nela Park, Cleveland, O. (8 times 


year-20) Feature articles of modern ‘lighting installation with 
a merchandising and engineering appreciation, 1000. J. L. Tug- 
man. lc, Acc. 

Meat, 2244 Calumet Ave., Chicago. (M) Query on features, 
based on interviews with meat-packing officials on production 
methods, merchandising ideas. M. L. Samson. %c, Pub. 

Men’s Wear, 8 E. 13th St., New York. News, features on 


ae wear departments, stores. H. J. Waters. Good rates, 
Mida’s Criterion, 155 E. 44th St., New York. (M-25)_ Ar- 


ticles and news of wholesale and retail liquor and wine busi- 
ness. Query. A. B. Greenleaf. 1c, Pub. 

Mill & Factory, (Conover-Mast Corp.) 205 E. 42nd St., New 
York. (M-35) Query editor for copy of pee and instruc- 
tions. Hartley W. Barclay. 1c up, usually Acc. 

_Modern Hespital, 919 N. Michigan St., Chicago. (M-35) Hos- 
= subjects, 750-1500, from experts only. Alden B. Mills. 

ub. 


Modern Packaging, 122 E. 42nd St., New York. (M-50) Illus- 
trated articles on package production, merchandising window 
4 counter display, on assignment. Browne. 1 to 4c, 


Modern Pharmacy, 12 E. 41st St., New York. (M) Crack 
business longs and shorts with photos, human interest articles, 
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concerning actual pharmacists. Allen Klein. Approx. 2c, 3 
weeks after Acc. 

Modern Plastics, 122 E. 42nd St., New York. (M-50) Articles 
on plastic materials, plastic products, uses, adaptations, on as- 
signment only. Wm. T. Cruse. 

Modern Retailing, 250 5th Ave., New York. (Q) Illustrated 
short articles detailing successful sales ideas, methods and 
stunts of small stores selling stationery, office —- school 
needs, novelties, etc. Photos. David Manley. ic, Pub 

Modern Stationer, 250 5th Ave., New York. (M-25)  Illus- 
trated dealer stories. David Manley. Ic, photos, space rate, 
Pub. (Overstocked. ) 

Monumental World, 75 3rd St., N. W., Atlanta, Ga. _(M) 
Stories of successful monument dealers and their business 
methods, spot news. Ray Warwick. 20c¢ col. inch, Pub. 

Motor, 572 Madison Ave., New York. (M) Articles on mer- 
chandising, service and management for new car dealers, repair- 
or operators, automotive jobbers. Neal G. Adair. Good rates, 

Motor Service, 549 W. Washington Blvd., Chicago, (M) Ar- 
ticles and photos of interest to automotive repair shop service 
managers. Send for detailed instruction sheet. 

Motorship and Diesel, 192 Lexington Ave., New York. (M-25) 
News items on Diesel powered boats and short articles on 
marine Diesel performance. L. R. Ford. 1c, Pub. 

Music Trades, 113 W. 57th St., New York. (M-25) News 
and features of the music business. W. J. Daugherty. Low 
rates, Pub. (Slow to report.) 

National Bottlers’ Gazette, 80 Broad St., New York. (M-50) 
Features and photos of interest to the bottled soft drink indus- 
try. W. B. Keller, Jr. $7.50 page, Pub. 

National Carbonator & Bottler, Commercial Exchange Bldg., 
Atlanta. (M-50) Illustrated articles on merchandising, adver- 
tising, production, selling, management, delivery fleets for soft 
drink industry, in actual use, 750-1250; news items 50-100. % 
to le, photos 50c to $1, Pub. 

National Cleaner & Dyer, 305 E. 45th St., New York. (M-25) 
Short detailed articles and illustrations on unusual production 
and sales methods in the dry cleaning field. Paul C. Trimble. 
Special rates. 

NJ, 531 S. LaSalle St., Chicago. (M-25) Limited market 
for illustrated jewelry articles with news and merchandising 
slant, 250 to 500. Francis R. Bentley. % to lc, Acc. 

National Provisioner, 407 S. Dearborn St., Chicago. (W) 
News and features on modern meat packing plants. John B. 
Grey. Pub. 

News, The, 1900 Prairie Ave., Chicago, (M-25) Articles on 
firms selling automatic heat and air conditioning equipment, to 
1500. R. L. Bradley. 1c, Pub. 

Northwestern Miller, 118 S. 6th St., Minneapolis, Minn. 
(W-5) Merchandising articles about or of interest to millers 
and wholesale distributors; illustrated articles on new wholesale 
groceries, grocery warehouses; super markets, co-op. establish- 
ments. Carroll K. Michener. “%c, Acc. 

Notion and Novelty Review, 1170 Broadway, New York. News 
of notion department buyers. Merchandising features. <A. I. 
Mellin. %c, Pub. 


Office, 270 Madison Ave., New York. (M) Articles of inter- 
est to commercial stationers and office equipment dealers; 
method articles of interest to office managers. W. G. Single- 
ton. %c up, Acc. 

Office Appliances, 20 N. Wacker Dr., Chicago. (M-25) Articles 
on selling office equipment 1200. Wa Iter S. vennartson, Assoc. 
Ed. 2 col. pages 30c inch; 3 col. pages 20c inch, Pub. 


Pacific Drug Review, Woodlark Bldg., Portland, Ore. (M-25) 
Articles on drug merchandising, window and inside display, ad- 
veitising. F. C. Felter. Nominal rates, Pub. 

Pacific Road Builder and Engineering Review, 639 New Call 
Bldg., San Francisco, (M) Illustrated features of interest to 
engineering and roadbuilding contractors and engineers, from 
Western states only. W. Netherby. $15 minimum, includ- 
ing photos, Pub. 

Packing & Shipping, 30 Church St., New York. (M-25) Items 
of interest. to large industrial companies, railroads and other 
transportation agencies, on packing, loading, hauling, distribu- 
tion, loss and damage in shipping, etc., 1000. C. M. Bonnell, 
Ir. % to le, photos 50c to $1, Pub. 

Picture and Gift Journal, 537 S. Dearborn St., Chicago. 
(M-20) Merchandising articles on picture shops, photos. ae Se 
Raleigh. About “%c, photos 50c to $1, Pub. 

Plumbing and Heating Journal, 515 Madison Ave., New York. 
(M-25) | Articles covering current trends in plumbing and heat- 
ing business; unusual merchandising, management methods of 
successful pertinent high-grade human-interest 
illustrations, 1000. . J. Moffett. 1c, Pub. 

Plumbing and 2736 Grand Central Terminal, 
New York. (M-15) Articles, usually on assignment, covering 
plumbing, heating contracting; trade news. 1%c, Pub. 

Power, 330 W. 42nd St., New York. (M-35) Technical ar- 
ticles on power generation by engineers or power executives, up 
to 1500. $10 to $12 page, 1000 words, Pub. 

Power Plant Engineering, 53 W. Jackson Blvd., Chicago. 
(M-25) Articles on — plant operation, appliances and use, 
500-1500. Ralph E. Turner. %c, Pub. 

Power Wagon, 536 Lake Shore Drive, Chicago. (M) Articles 
on operation and maintenance of large fleets. A. W. Stromberg. 
lc, Pub. (Slow to use.) 

Practical Builder, 59 E. Van Buren St., Chicago. (M-10) 
Correct technical articles on residential and smaller business 
building, with ‘“‘how-to-do-it’’ stardpoint, 300. Herbert 
Kaeppel, Ex. Ed. Indefinite rates, Pub. 

Printing, 41 Park Row, New York. (M-25) Printing plant 
and sales management articles up to 1200, trade news of em- 
ploying printers and their plants. Charles C. Walden, Jr., Ed.; 
Ernest F. Trotter, Mng. 30c inch, photos $1 to $2, Pub. 

Progressive Grocer, 161 6th Ave., New York. (M-20) IIlus- 
trated idea articles 100-200; grocery trade articles, especially 
success stories, 1200-1500; photos, Remus Harris. 1 to 2c, Acc. 
Original jokes with grocery slant, $1 each. Attractive photos of 
food window and interior displays, meat displays, $3 to $5 each. 

Publishers’ Weekly, The, 62 W. 45th St., New York. (W-15) 
Articles about and of interest to book trade, 1500-2 Frederic 
G. Melcher, Mildred C. Smith. ic, 10th of mo. following Pub. 


| 
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Radio-Television Journal & Talking Machine World, 1270 6th 
Ave., New York. (M) _ Trade news and features. Limited mar- 
ket. Daniel Webster. Fair rates, Pub. 

Radio and Television Retailing, 330 W. 42nd St., New York. 
(M) Illustrated features on radio merchandising, 100-500. W. 
McDonald. lc up, Acc. 

Radio and Television To-day, 480 Lexington Ave., New York. 
(M) News and features of trade. Dr. Orestes H. Caldwell. 
le up, Pub. 

Radio and Television Weekly, 99 Hudson St., New York. 
(W) Correspondents in principal cities provide news coverage. 
Low rates, Pub. 

Tie 4 Mechanical Engineer, 30 Church St., New York. 
a 35) ailroad shop kinks, photos. Roy V. Wright, 50c inch, 


il Estate Record, 119 W. 40th St., New York. (W-50) 
Articles on building management (office and apartment build- 
ings). Norbert Brown. lc, Pub. 

Refrigeration, 1070 Spring St., N. W., Atlanta, Ga. (W-10) 
Name and fact stories on ice refrigeration, merchandising of ice 


and ice refrigerators, and refrigerated locker plants. R. Wesley 
Baxter. $4 column, Pub. 
Retail Bookseller, The, 55 5th Ave., New York. (M-20) Ap- 


proved articles of practical interest to booksellers and rental 
library proprietors, 1500-2500. Francis Ludlow. Ic, Acc. 

Retail Management, 260 Tremont St., Boston, Mass. (M) 
Concise, full-of-fact articles on department and furniture mer- 
ees: management, promotions. Wm. C. Pank. % to Ic, 


Retail Tobacconist, 1860 Broadway, New York. (M-15) Ar- 
ticles on business methods of successful tobacconists 500-1500. 
Wm. H. Small. %c, Pub. 

Rock Products, 309 W. Jackson, Blvd., Chicago. (M) Articles 
on cement, lime, gypsum quarries, sand and gravel plant oper- 
ations, etc. Indefinite rates, Pub. 

Rough Notes, 222 E. Ohio St., Indianapolis. (M) Business- 
getting ideas of interest to automobile, casualty, fire and ma- 
rine insurance salesmen. Irving Williams. Fair rates, Pub. 

Rubber Age, 250 W. 57th St., New York. (M-25) Articles 
of interest to manufacturers of rubber products up to 2 
M. E. Lerner. $8 page, Pub. 

Seed World, 211 W. Wacker, 
growing and merchandising seeds. elgeson. “ec, Pub 

Service, 19 E. 47th St., New York. (M-25) Technical or 
semi-technical articles of interest to professional radio oe 
man, and distributor of radio parts and accessories. Ro 
Herzog. Ic, 


Chicago. (2M) Articles on 


Sh 425 4th Ave., New York. (M-25) Ar- 
ticles of interest to shippers of leading manufacturing, whole- 
saling, and retailing firms. Earl K. Collins. 1c, Pub. 


Shoe Repairer and Findings Dealer, 111 Summer St., Boston. 
(M-20) News of shoe repairers and findings dealers; features 
on progressive methods of outstanding repair shops. ion 
Hitch. $4 per 1000, Pub. 

Seda Fountain & Quick Food 420 Lexington Ave., 
New York. (M-25) Illustrated articles on business-building 
methods for scda fountains, soda lunches, to 1000. Duncan 
Ross. lc, Pub. 

Southern Fi Director, 1070 Spring St., N. W., Atlanta, 
Ga. (M-25) Articles of interest to southeri) morticians; mer- 
chandising in display rooms, collections, advertising, illustrated 
articles on new funeral homes costing $25,000 or more, public 
relations. J. C. Edwards, % to 1%c, Pub. 

Southern Hardware, 1020 Grant Bldg., Atlanta, Ga. (M-25) 
Illustrated articles on management and merchandising methods 
in southern hardware stores. T. W. McAllister. 1c up, Pub. 

Southern Printer, 75 3rd St., N. W., Atlanta. (M) Illustrated 
factual articles, 1000-1500, based on actual experiences of 
peters in 14 southern states. Ray Warwick. 20c col. inch, 

ub. 

Southern Stationer & Office Outfitter, 75 3rd St., N. W., At- 
lanta, Ga. (M) Business-building articles based on interviews 
with Southern stationers and office outfitters. Ray Warwick. 
Low rates, Pub. 

Southwestern Baker, 542 M. & M. Bldg., Houston, Tex. 
(M-20) News and features cf Arkansas, Louisiana, Mississippi, 
So. Carolina, Tennessee, Texas, Alabama, Florida, Georgia, 
No. Carolina, Oklahoma and New Mexico, baking industry. 
Charles Tunnell. % to lc, photos $1, Pub. 

Southwestern Bottler, P. O. Box 1922, San Antonio, Tex. 
(M-25) Practical merchandising articles based on interviews 

with specific bottlers in New Mexico, Oklahoma, Louisiana and 
pg Laney McMath. %c up, Pub. 

Spice Mill, The, 106 Water St., New York. (M-35) Feature 
articles on tea, coffee, spices, condiments and flavoring, espe- 
cially dealing with practical manufacturing and merchandising 
problems. % to lc, Pub. 

. Spirits, 30 Rockefeller Plaza, Articles 


New York. (M-25) 


on activities of wine and spirit wholesalers, distributors and 
their salesmen. 


Harry Schwarzschild. 


C—JUVENILE LIST 


GENERAL FIELD 


BOYS AND YOUNG MEN 
Air Youth Horizon, 30 Rockefeller Plaza, New York. (M) 


Articles of youth’s activities in aviation, 1,000. Russell 
Newcomb. Ic, Pub. 

American Boy, 7430 2nd Blvd., Detroit, Mich. (M-20) 
Boys, high-school and college age. Short stories up to 4 


Western, mystery, sports, detective, etc. Humor. Non-fiction 
to 2500. Fillers 300, with action photos on achievements of 
boys; picture ge Geo. F. Pierrot. 2c up, Acc. 

American Farm outh M agazine, Jackson at Van Buren, 
Danville, Ill. (M- rural, modern agricultural ar- 
ticles 100-1000, adventure, mystery, action short stories 1000- 
4000, adventure novelettes 6000-12,000, jokes; short stories 100- 
350. Robert Romack. %c up, photos 50c to $2, Pub. 


American Newspaper Boy, 416 N. Marshall St., Winston- 


The Author & Journalist 


Sporting Goods Dealer, The, 10th and Olive Sts., St. Louis, 
Mo. (M) Illustrated interviews on sporting goods merchan 
dising, store arrangement, news. H. G. Heitzeberg. ‘“%c up, 
Pub. 


Starchrocm Laundry Journal, 305 E. 45th St., New York 
(M-25) Short trade stories, well illustrated. Noel Grady. Spe- 
cial rates, Pub. 

Super Market Merchandising, 45 W. 45th St., New York. (M) 
Illustrated articles, and news items, on management and opera- 
tion of super markets, 2500. M. M. Zimmerman. '%c, Pub. 


Surgical Business, 369 Lexington Ave., New York. (M-25) 
Articles of interest to manufacturers, wholesalers, dealers and 
salesmen of surgical supplies, instruments, equipment and or- 
thopedic appliances, to 1000. Dramatic or pattern photos for 
front cover. lec up, Pub. 

Syndicate Store Merchandiser, 79 Madison Ave., New York. 
(M-20) Interior and exterior photos of outstanding 5 and 160 
cent store displays; news of personnel changes, with photos; 
and stores with photos. Preston J. Beil, % to ic, Acc. 

Telegraph Delivery Spirit, 356 S. Spring St., Los Angeles. 
(M-50) Staff written except for monthly short short story 850- 
900 dealing with florist business, and one authoritative article 


tor ‘‘Helptul Ideas for Your Business’”’ department, 900-950. 
J. Nevin Kunkle. “%c, Pub. Cartoons, $2.50. 
Tire Rebuilders News, 381 4th Ave., New York. (M-20) 1000 


2000 word features, short news items, photos. Pen Man in 
ractical ideas for retreading, vulcanizing and tire repair shops 
Jouglas W. Clephane. ™% to lc, Pub. 

Tire Review, 31 N. Summit St., Akron, Ohio. (M) 
tire trade; merch andising articles on tire retailers, 
etc. Edward S. Babcox. Ic, Pub. 

Tires Magazine, 420 Lexington Ave., New York. (M-25) 
Merchandising and servicing articles on tire retailers and super- 
service station operators 1500-2000. Jerome T. Shaw. % to le, 
news items 25c inch, fillers “4c, photos $2, Pub. 

Tool Engineer, The, 2842 W. Grand Blvd., Detroit. (M) 
Technical articles on mass manufacturing methods, new proc- 
esses, new types of fixtures, etc., up to 1200. Roy T. Branson. 
$10 page (3 col. 10 in. 10 pt.), Pub. 

Toys and Novelties, 307 N. Michigan Ave., Chicago. (M) 
Special assignments only. Corena Daugherty. %c, Pub. 

Venetian Blind Dealer, 431 S. Dearborn St., Chicago. (M) 
Articles on merchandising of Venetian blinds; also photos and 
items showing interesting and unusual applications. M. B. 
Pendleton. lc, Pub. 

Venetian Blind News, St. Louis Ave., Ft. Worth, Tex. 
(M-Free) Short articles on Venetian blind plant cpegations, 
ideas on blind installations, etc. Tom Murray, 20c inch, Pub 


News of 
retreaders, 


Voluntary and Cooperative Groups Magazine, The, 114 E. 
32nd St., New York. (M) Constructive articles for heads of 
voluntary and cooperative organizations 1000-2000. Gordon 
Cook. %c, photos $1, Pub. 

Wallpaper Magazine, 41 Union Sq., New York. (M-25) Sales 
promotion, success stories, new ideas in dealer display. Up to 
1000, trade news. C. M. Wieland. Approximately ic, Pub. 

Welding Engineer, 506 S. Wabash Ave., Chicago. (M-25) 


Technical and practical articles of interest to welding depart- 
ments and shops. T. Jefferson. Ic, Pub. 

Western Brewing World, 304 S. Broadway, Los Angeles. (M) 
News and features of brewing industry of West. Geo. F. 
Haines. Query on features 

Western Confectioner Ice Cream News, 304 S. Broadway, Los 
Angeles. (M-25) Successful merchandising methods of candy 
and ice cream manufacturers and manufacturing retailers in the 
West. Query. Geo. F. Haines. 25c inch, Pub. 

Western Construction News, 333 Kearney St., San Francisco. 
iM: 25) Articles on all phases of Western civil engineering. 
J. Il. Ballard. Varying rates. 

Western Flying, 304 S. Broadway, Los Angeles. (M) Prac- 
tica) articles on aviation sales, service,  eigag mages or aircraft 
operation. Query on features. Selby Calkins. lc and up, Pub. 

Western Plumbing & Heating Journal, 3665 S. Vermont Ave., 
Los Angeles. (M)_ Trade news and features from west of the 
Rockies. John B. Reeves. Indefinite rates, Pub. 

Wholesaler’s Salesman, 330 W. 42nd St., New York, (M-25) 
Query editor oh experiences of wholesalers’ salesmen in selling 
electrical products. O. Fred. Rost. $10-$25 article, Pub. 

Wine & Liquor Retailer, 220 E. 42nd St., New York. (M-25) 
Illustrated merchandising features on wine and liquor package 
stores (no bars). Lew Schwartz. %c up, Pub. 

Wine Review, 1355 Market St., San Francisco, Calif. (M-25) 
Articles on effective wine merchandising, etc. News items. 
Victor C. Boisseree. 25c¢ inch, Pub. 

Women’s Apparel Journal, 215 Fourth Ave., New York. 
(M-50) Articles on dress and sportswear manufacturing and 
manufacturers; style trends; fabrics; novel merchandising plans, 
etc. S. L. Simons. $6.00 per 1000, Pub. 

Wood Construction, Xenia, O. (2M-20) News articles on re- 
tail lumber and building supply dealers, based on specific inter- 
views. Findley M. Torrence. 16c inch, including art, Pub. 


(M) Adventure short stories, newspaper carrier 


Salem, N. C. 
odern news- 


boy characters, by authors familiar with work of m 


paper boys; also other adventure stories of appeal to young 
— and older boys, 2000-3000. Bradley Welfare. $10 per story, 
ce. 


Boys’ Life, 2 Park Ave., New York. (M-15) Boy Scouts pub- 
lication, ages 14 to 18. Outdoor adventure, sport, semeremes 
short stories 2000-4000; serials 2 to 4 installments of 
Irving Crump. 1%c up, Acc. (Well stocked.) 

Open Read for Boys, 729 Boylston St., Boston. (M-10 except 
Jan. and Aug.) Older boys interests. Aviation, sport, Army 
and Navy, adventure, humor. Short stories 2000-3500; serials 
up to 40,000; articles 1000-1500. Unusual photos. Clayton H. 
Ernst. “c up, Pub. or Acc. (Somewhat overstocked.) 


GIRLS 


merican Girl, (Girl Scouts, Inc.) 14 W. 49th St., New York. 
Ave 15) Girls, ages 10 to 18. Action short stories 2500-3700; 
articles 1500-3000. Anne Stoddard. 1c up, Acc. 
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BOYS AND GIRLS 

Child Life, (Rand, McNally & Co.) 536 S. Clark St., ———- 
(M-25) Ages up to 12. Short stories, articles, poems. usually 
planned with editor, to 1800. ji le up, Ace. 
(Overstocked. ) , 

Children’s Activities, 1018 So. Wabash, Chicago. (M) All 
types of articles and stories of interest to children from 3 to 
10, up to 1800. G. C. Myers. % to 1%c, Pub. 

Children’s Play Mate Magazine, Cleveland, Ohio. (M-15) 
Mystery, adventure, historical, foreign short stories for boys 
and girls 10 to 14, 1800 wds.; nursery stories for children 
5 to 9, 500-1000; cartoons. Esther Cooper. Fiction usually Ic, 
Pub. 

Jack and Jill, (Curtis) Independence Sq., Philadelphia. (M-25) 
Juvenile short stories, 1200, serials (installments not over 
1000), articles 600, verse. Ada C. Rose. Rates not stated, Acc. 

Juvenile Story Pub. Co., 5 Colt St., Paterson, N. J. Short 
stories, 750-1000, for children of pre-school age. J. L. Brown. 
$5 per story, Pub. 

Young America, (Eton Pub. Corp.) 32 E. 57th St., New York. 
(W-5) eo people, 10 to 16. Short stories 1200, broadly 
educational background. Morris Weeks, Jr. 2c, Acc. 


COMIC AND CARTOON MAGAZINES 
Ace Comics, King Comics, Magic Comics, (David McKay Co.) 
604 S. Sa., Philadelphia, Pa. (M-10) Cartoon 
strips chiefly obtained from King Features Syndicate; some 
original wor Feature pages; juvenile serial stories, 6 parts, 
2500 words each, and ome, yart stories, 2500; excitement; ad- 
venture; varied subjects. orence Cooke. 2c, Acc. 

Best Comics (Q-10), Comics (Bi-M-10), and Excit- 
ing Comics (Bi-M-10). (Thrilling) 10 E. 40th St., New York. 
Purchase continuities for strips. Write giving details before 
submitting. State price desired. Acc. 

Champion Comics, (Worth Pub. as 1 E. 42nd St., New York. 
2-Page story synopsis for boys, to 16; original comic 
(write for directions). eo $10 per story, 

cc. 


Crackajack Funnies, Super Comics, (Whitman Pub. Co.) 
N. Y. (M-10) comics, principally from 
syndicates, adventure serials. 

Famous Funnies, 500 5th Ave., New York. (M-10) Cartoon 
strips obtained from regular sources; considers original work. 
Harold A. Moore. Action short stories, 1500. $25 each, Pub. 

Feature Comics, (Comic Favorites), 322 Main St., Stamford, 
Conn. (M-10) Comic strips, chiefly of syndicated origin, Ed- 
ward C. Cronin. 

Funny Picture Stories, Little Giant Comics, Little Giant 
Movie Funnies, Funny Pages, (Centaur Pubs.) 461 8th Ave., 
New York. Cartoons, comics, mystery and adventure short 


Wilma McFarland. 


stories. Payment on Acc. 
Popular Comics, The Funnies, (Dell) 149 Madison Ave., New 
_ (M-10) chiefly furnished by syn- 


Comic- strip material, 
ao or staff artists. Larry Wolfe. 
The Comic Weekly, 959 8th Ave., New York. Jokes, 
cpttets, humorous stories. Rates not at hand. 
Shadow Comics, (S. & S.) 79 7th Ave., New York. (M-10) 
Comics for children. Indefinite rates, Acc. 
Silver Screen Comics, 114 E. 32nd St., New York. Cartoons, 
comics, etc. Rates not at hand. 
Sparkler Comics, (United Features Synd.) 
42nd St., New York. (M-10). Comics on Parade (2-10). 
Comic strips, cibenk: and cartoon ideas, juvenile jokes. Gerald 
De Mott. 
True Comics, 9 E. 40th St., New York. (Bi-M) Strips in 
full color dealing with events of past and present history. 
Rates not available. 


RELIGIOUS PUBLICATIONS 


SENIOR AGE (16 years up) 
(Boy and Girl) 


ion, hs (Presbyterian Pubs.) 73 Simcoe St., Toronto, 
Canada. (W-3) Young people, 16 years up. Adventure, achieve- 
ment, moral short stories 2500-3000, articles 500-1000, fact 
items, fillers. N. A. MacEachern. Varying rates, Pub. 

Classmate, (Methodist Pub. House) 420 Plum St., Cincin- 
nati. (W-5) Young people 18 and over. Seasonal short stories 
(4 months ahead), 2500-3600. A. D. Moore. 

Epworth Herald, 740 Rust St., Chicago. (2-M-6) Articles 
and short stories of interest to young Methodists, high school, 
college ages, 800; serials 5000; nature, religious verse up to 
20 lines; photos. 'W. E. Gratz. About verse about 12%c 
line, Pub. 

Forward, (Presbyterian Bd. of Christian Education) 910 
Witherspoon Bldg., Philadelphia. (W) Young people, 18 to 23 
years. Short stories 3000; serials 6 to 10 chapters, 3000 each; 
illustrated articles 1000; editorials about 300; young viewpoint, 
interesting style. Park Hays Miller. 50c per 100 words, Acc. 

Front Rank, The, (Christian Bd. of Pub.) Beaumont and 
Pine, St. Louis, Mo. (W) Young people and adults. Moral short 
stories 2500-3500; illustrated articles; poems; fillers; photos. 
Herbert L. Minard. $3.50 per M, Acc. 

Onward, (United Church Pubs.) 229 Queen St., W., Toronto. 
(W) Young people. Short stories, articles, serials, verse, na- 
ture and science material. Archer Wallace. Yc, Acc. (Over- 
stocked. ) 

Onward, Box_ 1176, Richmond, Va. (W-3) Presbyterian 
young people. Character building short stories, serials, articles, 
editorials. Miss Clarabel Williams. Rates not stated. (Over- 
stocked. ) 

Our Young Posgie. (Brethren Pub. House) 16-24 S. State St., 
Figin, Ill. (W) Young people 13 to 20 and older. Low rates, 
ce. 


Sunday Com 320 Broadway, New York. (W) 
Catholic juvenile for parish schools. Fiction; current events, 
miscellany. Rates not stated. 

_Try, (Baptist Sunday School Board) 161 8th Ave., N., Nash- 
ville, Tenn. (W) oung people, 17 years up. Adventure, 
achievement, short stories 1500-3500; ‘serials 8-10 chapters, 
2500-3000 each; descriptive, biographical, travel articles to 2000 


(authorities must be cited); verse; short editorials 200-500. 


Wallace Greene. %c, verse $1 to $2.50, Acc. 
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ord, The, (United Brethren Pub. House) 240 W. 5th 
St., Dayton, O. (W) Young people. Short stories 1800-2800; 
gee miscellany. E. E. Harris. $1.50 to $2 per M, Acc. 
Pub. Soc.) 1701-1703 Chestnut 
St... Young people over 15. Clean, whole- 
sonie_ short 3000" serials 4-8 chapters, 2500-3000 
each; fact, hobby, how- to-do articles, 


preferably illustrated, 
100-500; news articles about young people; verse, high liter- 
ary standard. Stanley A. Gillet. 


Watchw 


$3 and up per M, according 
to nature and quality of material, Acc. 

Young People’s Paper, (Am. Sunday School Union) 1816 
Chestnut St., Philadelphia. (W) Late teen ages. Interde- 
nominational feature and inspirational articles, short stories up 
to 2500; serials 13,000; fillers 200-800. $4 to $5 per M, Acc. 

Young People’s Weekly, (D. C. Cook Pub. Co.) Elgin, IIL. 
(W) Ages 18 to 25. Short stories 2500; short stories 1000; 
popular articles with 6-8 photos 800. Good rates, Acc. 

Youth, Huntington, Ind. (W) Short stories 1900; articles of 
general interest to young people 16 to 25 yrs. 700. Cartoons, 
cartoon ideas. Paul Manoski, Tess Marie Gorka. “ec up, Pub. 


INTERMEDIATE AGE (12 to 18) 
(Boy) 


Boy Life, (Standard Pub. Co.) 8th and Cutter Sts., Cincin- 
nati. COT ters 13 to 17. Wholesome short stories 1800-2000; 
serials, articles, miscellany. %c up, Acc. 

Boys’ World, (D. C. Cook Pub. Co.) Elgin, Ill. (W) Boys 
13 to 18. Sort stories, 2200-2500; also short sports, 1000; 
scientific and vocational news items with humorous articles 
on etiquette, conduct and behavior, 800; verse photos; youth 
opportunity articles 1000 words with several photos, jokes. 
Good rates, Acc. 

Canadian , (United Church Publications) 299 Queen St., 
W., Toronto, Canada. (W) Teen-age boys. Short stories, 
serials, verse, photos. Archer Wallace. Mc, Acc. (Over- 
stocked. ) 

Catholic Boy, The, 1300 Foshay Tower, Minneapolis, Minn, 
(M-10) Wholesome action short stories 2500-2800; educational 
and general interest articles. J. S. Gibbons. % to lc, Pub. 

Pioneer, (Presbyterian Bd. of Christian Education) 910 
Witherspoon Bldg., Philadelphia. (W) Boys 11 to 15. Short 
stories 2500-3000; serials 4 to 10 chapters, 2500-3000 each; 
illustrated articles 700- 1200; non-preachy editorials; cartoons; 
occasional verse. Park Hays Miller, $5 per M., photos 50c up, 
Acc. 

Target, (Methodist Pub. House) 420 Plum St., Cincinnati. 
(W-2) Boys 12-17. Alfred D. Moore. 


(Girl) 


Canadian Girl, (United Church Publications) 299 Queen St., 
W., Toronto, Canada. (W) Teen-age girls. Short stories, 
serials, verse, photos. Agnes Swinarton. 4c, Acc. 

Girlhood Days, (Standard Pub. Co.) 8th and Cutter Sts., 
Cincinnati, Ohio. (W) Girls 13 to 17._ Wholesome short stories 
1800-2000; serials; miscellany. Maud V. Rouse. %c up, Acc. 

Girls’ Companion, (D. C. Cook Pub. Co.) Elgin, Til, (W) 
Girls 14 to 17. Short stories 2000-2500; illustrated occupation 
articles 200-750; editorials 50-150. Good rates, Acc. 


Portal, (Methodist Pub. House) 420 Plum St., Cincinnati, 
Ohio. (W-2) Girls 12-17. Short stories 1500-3 Martha 
Keegan. 


ueens’ Gardens, (Presbyterian Bd. of Christian Education) 
o18 Witherspoon Bldg., Philadelphia. (W) Girls 12 to 15. 
Short stories 2500-3000; serials 4-8 chapters, 3000 each; illus- 
trated articles, editorials, verse, cartoons. Park Hays Miller. 


$5 M, Acc. (Overstocked.) 
(Boy and Girl) 
» The, (Baptist Sunday School Board) 161 8th 
Ave., N., Nashville, Tenn. (W) Ages 13 to 17. Short stories 
of present-day life, school, mystery, 2500-3500; illustrated 
vocational, travel, topographical articles 1500- 2000; poems up 
to 4 stanzas. (Give source on factual material.) Novella Dillard 


Preston. Me, 

Christian Youth, 325 N. 13th St., Philadelphia. (W) Teen- 
ages; interdenominational. Wholesome short stories with Chris- 
tian teaching and uplift. 1500-2000; serials 5000-10,000; fillers; 
nature, fact, how-to-make-it articles, 200-500. Bible puzzles. 
John W. Lane, associate. $8 a story, fillers $1 to $4, puzzles 
50c to $1, Acc. 

Friend, The, (United Brethren Pub. House) Dayton, Ohio. 
(W) Boys’ and girls’ moral, educational short stories 1000-2500; 
serials 2 to 8 4 ‘informational, inspirational articles 
100-800; short verse. . W. Owen. $1 to $5 per story, poems 
50c to $2, Acc. 

Highway, (Christian Bd. of Pub.) Beaumont and Pine Sts., 
St. Louis, Mo. (W) Boys and girls, 12-18. Short stories not 
over 2500; serials, 8-12 2500-word chapters; poems up to 20 
lines; lilustrated articles 100-1000. Frances Woolery. $3.50 
per M, Acc. 

Quest, (Lutheran Pub. House) 1228 Spruce St., Philadelphia. 
(W) Boys and girls 12-17. Illustrated descriptive articles; short 
stories 3000-3500; serials 6-12 chapters. Linda C. Albert, As- 
sistant Ed. Fair rates, 

Sunday School Messenger, (Evangelical. Pub. House) 3rd and 
Reily Sts., Harrisburg, Pa. (W) Young people, 12 to 17. 
Short stories 1800; serials; nature, science, religious articles; 
verse, editorials 300. WwW. &. Pefiley. $1.25 per M, Acc. 


"Teens, (Am. Baptist Pub. Soc.) 1701 Chestnut St., Philadel- 
phia. (W) Boys and girls, high school age. Clean, wholesome 
short stories 1500-3000, boy and girl characters; serials 4-10 
chapters, 2500 each; inspirational, fact, hobby, how-to-do 
articles, preferably illustrated, 100-1500; news articles abount 
young people; verse, high literary standard. Stanley A. Gillet. 
$3 and up, per M, Acc. 

Venture, (Evangelical & Reformed Church) 1724 Chouteau 
Ave., St. Louis, Mo. (W) Good general articles, with or with- 
out illustrations, 800-1506, $2.50; verse, 5c a line. Fr E. 
McQueen. 

Young Canada, (Presbyterian Publications) 73 Simcoe St., 
Toronto, Ont., Canada. (W-20) Junior, teen-age boys and girls, 
Short stories 2000; short articles on invention, popuier science, 
achievement, nature, foreign a etc., up to 500. N. A. Mac- 
Eachern, M.A. Varying rates, Pub 
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Young Catholic Messenger, 124 E. 3rd St., Dayton, Ohio. 
(W) Boys and girls, junior high age. Short stories up to 
1200; serials up to 1000 words per installment. Cartoon ideas. 
Mrs. Mary Pflaum Fisher. lc, Acc. 

Young People, (Augustana Book Concern) Rock Island, 
Ill, (W) Artes and short stories, serials, Christian ideals for 
children 11 to 16; photos. Low rates; payment quarterly. 
Submit Mss. to Rev. Emeray Johnson, 317 W. Broadway, Little 
Falls, Minn. 

Young People’s Friend, (Gospel Trumpet Co.) 5th and Chest- 
nut Sts., Anderson, Ind. (W) Moral, character-building, re- 
ligious short stories 1000-2500; serials 8 to 1s chapters; verse 
3 to 8 stanzas. Ida Byrd Rowe. $3 per M, Pub. 

Y People’s Standard, (Nazarene Pub. House) 2923 Troost 
Ave. Koneas City, Mo. (W-5) Short stories up to 2500, ar- 
ticles up to 1200; verse up to 16 lines, fillers. Sylvester T. 
Ludwig. $2.50 per M, verse 10c line, Acc. (Overstocked. ) 

Youth’s Comrade, The, (Nazarene Pub. House) 2923 Troost 
Ave., Kansas City, Mo. (W-5) Boys and girls. teen ages. 
Short stories 2500, also 800-1000; serials, verse, news items, 
art work, religious and out-of-door subjects. Miss Edith Lantz. 
$2.50 per M, Acc. 


JUNIOR AGE (9 to 12) 
( and Girl) 


s’ Trumpet Co.) 5th and 
Chestnut, Anderson, Ind. Ages 9 to 15. Stories of char- 
acter building or nae my no 1000 to 2000; serials 5 to 10 
chapters; verse 2 to 6 stanzas. Ida Byrd Rowe. $3 per M, 
photos 50c to $2, ime 

Children’s Friend, sburg Pub. House—Lutheran) 
425 S. 4th St., Rae —— (W) Articles, stories for 
ages 9-12 religious note liked; re to illustrate. John 
Peterson. | $2.50-$3 per M, 10th of Mo. after Acc. 

Explorer, T! (United Church Publications) 209 Queen St., 
W., Toronto, Canada. ( Boys and girls A to 11. Short 
stories, serials, verse. Agnes Swinarton. “%c, Acc. 

Institute Leaflet, (Gen’l Bd. of Rel. Ed.) 604 Jarvis St., 
Toronto, Canada. (W) Boys and girls, 9 to 11. Short stories 
1200, serials, verse. Rev. D. B. Rogers. “%c, payment quar- 


terly. 

Juniors, (Am. Baptist Pub. Soc.) 1701 Chestnut St., Phila- 
delphia. (W) Boys and girls 9-12. Short stories, Christian 
point of view, boy and girl character, 900-2500; serials 6-10 
chapters, under 2 words each. Educational ‘articles 1000. 
Some poetry. Approx. $4.50 per M, Acc. 

Junior Catholic Messenger, 124 E. 3rd St., Dayton, Ohio. 
(W) Boys and girls 3rd, 4th and 5th grade age. Short stories, 
simple vocabulary 600-800; articles 600, serials up to 
short fillers, jokes, verse, i2 lines. James J. Pflaum. % to lc, 
photos $1 to $3, Acc. 

Junior Life, (Standard Pub. co) 8th and Cutter Sts., Cin- 
cinnati, Ohio. (W) Children 9 to olesome short stories 
1200-1500, shorter articles. Maud v Rouse. %c, Acc. 

Junior W: (Methodist Pub. House) 420 Plum St., Cin- 
cinnati, Ohio. Children 9-11. 

Junior World, (Christian Bd. of Pub.) Beaumont and Pine 
Sts., St. Louis. (W) Children 9 to 12. Short stories up to 
2100; serials 8 to 12 2100-word chapters; poems up to 20 lines; 
illustrated informative articles 100 to 1800. Hazel A. Lewis. $3 

4 per M, Acc. 

Lutheran Boys and Gite, (Lutheran Pub. House) 1228 
Spruce St., Philadelphia. (W) Ages 9 to 14. Short stories, 
articles. Low rates, Acc. 

Olive Leaf, (Augustana Book Concern) Rock Island, Ill. (W) 
Boys and girls, 8 to 11. Religious, adventure short stories 600; 
articles 500; verse 8 to 12 lines. Submit MSS to Mrs. Clara 
Karlson, 1004 Lillian St., Hobart, Ind. %, Pub. 

Our Boys and Girls, (Evangelical Pub. House) 3rd and Reily 
Sts., Harrisburg, Pa. Juniors, 9 to 11. Poems, articles. Low 
rates, Acc. 

_ Our Boys oo, (Brethren Pub. House) 16-24 S, State 
St., Elgin, i (W) Boys and girls 9 to 12. Stories; verse; 
photos. Low rates, Acc. 

Picture World, (Am. Sunday School Union) 1816 Chestnut St., 
Philadelphia. (W) Children under 12. Short stories and inci- 
dents impressing moral and religious truths 400-800, verse. 
$5 per M, verse 50c stanza, Acc. 

Sentinel, (Baptist Sunday School Board) 161 8th Ave., 
N., Nashville, Tenn. Boys and girls 9 “ 12. ystery, camp- 
ing, adventure, humorous short stories 1500-2000; articles on 
birds, animals, gardening, games, things to —_ and do, 500- 

; verse. Novella Dillard Preston. “%c, Acc. 

What to Do, (D. C. Cook Pub. Co.) Elgin, Ill. (W) Boys 
to 12. Entirely staff-written. 

Crusader, The, 1730 Chicago Ave., Evanston, II. 
35) W.C.T.U. paper. emperance, health, char- 
acter-building short stories up to 1000. A. M. Langili. “ve, 
Acc. Verse, no payment. 


TINY TOT AGE (4 to 9) 
(Boy and Girl) 


Child’s Own, The, (General Bd. of Religious Education) 604 
Jarvis St., Toronto, Const. (W) Children under 8. Short 
stories 250; verse. D. B. Rogers. “%c, payment quarterly. 

Dew Drops and Little Learners, (D. C. Cook Pub. Co,) 
Elgin, lll. (W) Children 4 to 8. Short stories 500-900; short 
articles, editorials 50-200; verse up to 12 lines. Mary Lou 
Taber. lc up, Acc. 

Jewels, (United Church Publications) 299 Queen St., W., 
Toronto, Canada. (W) Material for small children. %c, Acc. 

Little Folks, (Augsburg Pub. House—Lutheran) 425 S. 4th 
St., Minneapolis, Minn. (W) — = to 400-450, moral, re- 
ligious note, for ages 5-6; verse, 4, 6, 8 lines. John Peterson. 
¥% to Me, Acc. 

Our Children, (Brethren Pub. House) 16-24 S. State St., 
Elgin, Ill. (W) Children 6 to 8. Low rates, Acc. 

Our Little Folks, (United Brethren Pub. House) Dayton, 
Ohio. (W) Children 4 to 9 years. Short stories 600. 
J Up to %ec, Acc. 

ittle Messenger, 124 E. 3rd St., — ton, Ohio. (W) 2nd 
gale a. Short stories up to 400; things to do; poems. 
end MSS to Pauline Scheidt, 434 W. 120th St., New York. 
lc, Poetry 25c a line, Pub. 
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Picture Story P. Pub. House) 420 Plum St., 
Cincinnati, Ohio, hildren 4 to 8. 
Shining Light, (Gospel Protects Co.) 5th and Chestnut Sts., 


Aimiersoe. Ind. (W-4) Children 5 to 9. Moral, character- 
building, religious short stories 300-500; nature, religious verse: 
photos of nature. children. Ida Byrd Rowe. $3 per M, b. 


Stories for Primary Children, (Presbyterian Bd. of Christian 
Ed.) 910 Witherspoon Bldg., Philadelphia. (W) Children, 6 to 8 
Character-building short stories 500-800. Stories of world friend- 
ships and religious appreciation. Things to make and do. Park 
Hays Miller. “ec, verse 25c for 4 lines, Acc. 


Storyland, (C beiation, Bd. of Pub.) Beaumont and Pine Sts., 
St. Taale, Mo. (W) Children under 9. Short stories 300-1000; 
poems up to 20 ~ vb handicraft articles 300-500; drawings or 
photos, child or animal subjects; simple puzzles. Hazel A. 
Lewis, $3 to $4 per M, Acc. 


Storytime, (Baptist Sunday School Bd.) 161 8th Ave, N., 
Nashville, enn. (W) Children 6 to 8 Short stories 400-650: 
articles and suggestions for playthings children can make, 
100-300; verse. Agnes Kennedy Holmes. No. MSS. purchased 
during July, August. %c, Acc 

Story World, (Am. Baptist Pub. Soc.) 1701 Chestnut St., 
Philadelphia. (W-2) Children under 9; short stories 500- 700: 
simple a ae articles up to 400; short verse. Approx. 
$4.50 per M, 


LATE MARKET TIPS 


American Rifleman, 1600 Rhode Island Ave., 
Washington, D. C., has a new editor, W. F. Shadel. 
It is no longer overstocked on authentic illustrated 
articles pertaining to gunsmithing, shooting, ammuni- 
tion, ballistics, or on hunting stories. About 1 cent a 
word is paid on publication. 

Army Laffs, formerly at 70 6th Ave., New York, 
is now located at 1790 Broadway. Editor M. R. Reese 
wants lots of short humorous stuff on army training 
life. 

Railroad Magazine, 280 Broadway, New York, is 
temporarily overstocked. Writes Freeman H. Hub- 
bard: “Not in the market for material of any kind 
except fact articles on model railroading written by 
men who have seriously followed this hobby them- 
selves. Query us for assignments.” 


Welcome News, 404 W. 9th St., Los Angeles, 
sends this outline of requirements: “The main type 
of material we desire is fact articles on outdoor life 
and sports, travel and short biographical features, 
hobbies, etc. We use very little fiction or long ar- 
ticles on political subjects; but like short fact ar- 
ticles on cooperative ventures by active participants. 
Payment is made by arrangement, generally on accept- 
ance. Preferred length of articles is 1,500 to 2,000 
words; of social cooperative essays, 1,000 to 2,000 
words. A limited amount of short verse, short fact 
items and fillers, is also used.’”” T. G. Mauritzen is 
editor. 

Puck, the Comic Weekly, should be addressed at 
959 Eighth Ave., New York, instead of to 326 W 
Madison Ave., Chicago, as the latter is the advertis- 
ing office of the magazine. 


Junior Joys, (Nazarene Pub. House) 2923 Troost 
Ave., Kansas City, Mo., is being removed from our 
Quarterly Market List at the request of Mrs. Elizabeth 
Hodges, editor. ‘I am being flooded with free lance 
= Mrs. Hodges reports, ‘but I can buy very 
ittle.”’ 

The Actor, formerly at 208 Golden Gate Bldg., 
San Francisco, is now located at 49 Geary St. Pay- 
ment for articles, art and cartoons is made, accord- 
ing to Louis R. La Fonteese, editor, “on publication 
as per contract.” 

Terror Tales and Horror Stories (Popular), 205 
East 42nd St., New York, have been discontinued. 


THOUGHTFUL TYPING 


Manuscripts carefully and neatly typed on quality paper, 
one carbon. Minor corrections made. Mailed flat. Rates: 
35e per 1,000 words; 30c per 1,000 if more than 10,000; 
discount for book manuscripts. 


MANUTYPISTS 


1157 East 62nd Street Chicago 


= 
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LATE CHICAGO MARKET NEWS 
By A. & J.’s Chicago Reporter 


About the most exciting news around Chicago is 
the change that has come over Coronet, 919 No. 
Michigan Ave., (Oscar Dystel, assistant editor) in 
the last six months. The cover has been brightened; 
the previously heavy art emphasis has given way to 
articles of general interest. More name writers are 
being used but there is still opportunity for others. 
Present needs are suggested by such recent articles as 
the one on the Keeley Institute, and the one on the 
American Armament Works that manufactures arms 
for private sale only. Other requirements are for ar- 
ticles of local interest, in cities of 200,000 and over— 
Ratskreig in Chicago (fight against rats); what New 
York is doing to protect itself against bombing. 

Each issue will carry an article of vital interest to 
women—child adoption, better living, medical subjects 
written by authorities, etc. Important personalities in 
the news (if there is a real story behind the person- 
ality); fillers (anecdotal, humorous, non-historical, 
more current in type) are also desired. 

Articles should not exceed 2,000 words; fillers 500 
to 750. Quality and name determine prices paid, 
stated to be $75 to $250. 

Formerly favored off-trail; now wants formula-type 
story . . . Not a market for boy-meets-girl story; 
neither for nor against O. Henry ending. Rumor is 
fiction may be eliminated entirely or cut to one story 
a month. 

Esquire, same address, but edited by Arnold Ging- 
rich, is overstocked on both fiction and articles, may- 
be for three months. Still reading scripts, however, 
so as not to overlook that superior story all editors 
hope for . . . Constantly trading up to quality. Con- 
tributors should avoid topics of only current interest, 
as forms close at least three months in advance of 
current writing date. 

Raymond Palmer, editor, Fantastic Adventures and 
Amazing Stories, (Ziff-Davis, 608 So. Dearborn) in- 
forms “‘overstocked’”” on both, except for shorts un- 
der 10,000. Keep to natural and human backgrounds 
with the every day emotions of love, hate, fear, etc. 
(no rocket ship types) for the former; make yarns 
for Amazing, science-fiction . . . 1c and up, on ac- 
ceptance. 

Flying and Popular Aviation (also Ziff-Davis), 
Max Karant, editor, uses only non-fiction of interest 
to private aeroplane flyers and owners . . . Unusual 
flying experiences, personalities in the field, how men, 
despite handicaps, fly their planes. 2,500 words top 
. . . photos to prove contentions . . . query editor 
first. 114c word up within 10 days or two weeks. 

Popular Photography (Zift-Davis), Andrew B. 
Hecht, managing editor, wants articles, illustrated, 
that are new slants on an old idea . . . how to make 
better pictures; personal discoveries of operators. In 
the spring, interested in summer subjects; in fall, win- 
ter scenes. 1,500 to 2,000 words with six or seven 
good illustrations from which four or five may be 
chosen. 

Eileen O’Hayer, editor, Extension, 360 N. Michigan 
Ave., has been getting too many 6,000 to 7,000 length 
stories wants more 3,500 to 5,000. Stories 
should be neither pious nor too sophisticated; defi- 
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nitely must not justify immorality nor violate prin- 
ciples of Catholic religion . . . May be young love, 
adventure, mystery, even good detective if murderer 
is not vindicated. Pays $35 to $100 within two or 
three weeks. Leaning more to name writers, with gen- 
eral fiction of Collier’s and American Magazine type. 
Articles may cover a wide range of subjects—Com- 
munism, how an old U. S. Battleship was modernized 
for Canada, typical. Acceptance of latter depends 
upon agreement of three associate editors. So-o-o, 
query and do a good writing job if favored with a 
“will consider” reply. 

All material for Official Detective, 731 So. Ply- 
mouth Court, must be based on true detective stories. 
. . . 5,000 to 7,000. 2c a word. 

Movie and Radio Guide, same publishers, almost 
100 per cent staff work. Printed words giving way 


to captioned pictures. rs 
oooo 


Fox Publications, Inc., Abner J. Sundell, editor, is 
interested in the purchase of second serial rights of 
mystery and other novels of current interest for one- 
time reprint use in books that are to be sold on the 
newsstands. Mr. Sundell explains that the type of 
books will be similar to those that are now appearing 
on the newsstands in which a complete novel is re- 
printed on pulp paper stock with a colored cover. 

Sex Guide has removed from 67 W. 44th St., New 
York, to 114 E. 32nd Street. 

America, a Catholic publication using articles on 
current social and political problems, has changed its 
address from 53 Park Place, New York, to 329 W. 
108th Street. Editor is Francis Talbot, S.J. Rate 
averages about 11/4 cents a word, on publication. 

Refrigeration and Southern Funeral Director, At- 
lanta, Ga., have removed from 711 Glen Street, S.W.., 
to 1070 Spring St., N.W. 

Future, 134 N. La Salle St., Chicago, Felix B. 
Streyckmans, editor, announces, effective immediately, 
that all material will either be staff written or done 
on assignments, with the exception of contributions 
to the ‘Today's Young Men” department, which 
contains write-ups of young men between 21 and 35 
who have achieved national distinction in their fields. 
Thus, the publication becomes no longer an open 
market for free lance writers. 


SELL IN THREE MONTHS 
OR MONEY BACK 


IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES. 


x * 


In the past three years I have sold some 
3000-3500 stories ... articles... serials 
. series. Now, I’m teaching it. 


AND SELL WITHIN THREE MONTHS. 


x 
Write for terms to: 


WILL HERMAN 


766 Hippodrome Bldg. Cleveland, Ohio 
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THE OLDEST WRITER’S SERVICE 


Short stories, books, articles, essays, verse, criti- 
cised, revised, typed, marketed. Juvenile work 
skillfully handled. 


Write for catalogue. 


Dept. J. 
Agnes M. Reeve Franklin, Ohio 


5 My new book. A com- 
WRITERS ---HERE $ HOW! plete course, $1.00 
IF—you are seeking aCRITICISM and SALES SERVICE. 
IF—you'd like all minor REVISIONS made on your MSS. 
IF—you desire PLOTS, need TYPING or Ghost vk 
IF—you vans a | PERSONALIZED course in ANY TYP. 
WRIT . (4 months, $30.00. 
——— ll give oe the chance, I'll help you too. Low 
rates. Free Writing classes in 
sago Loop (.50). 111 W. Jackson, Wed., 10:30-6:45 


MILDRED 1. REID 
Author and Techn: 
213114¢ Ridge Blvd. Chicago), 


WRITE STORIES FOR PAY? 


Editors seek writers who can write their 
kind of copy. Learn the type you can write 
best—and sell! Send for professional writers 
FREE Market Test which shows the way to 
write for pay. Act now, while you have 
this opportunity. No obligation. Mail post- 
card for test—FREE. 


Comfort Writer’s Service, Dept. 692, St. Louis, Mo. 


NON-PROFESSIONAL WRITERS 


whose stories are not selling need expert revision of 
their scripts. Twenty years’ editorial experience quali- 
fies me_ to render that assistance. Agents welcome 
stories ‘‘doctored’’ by me. Editors, agents and clients 
praise my _ work. EXTREMELY MODERATE 

. FREE office report on one story if you men- 
tion the Author & Journalist. 


MAITLAND LEROY OSBORNE 


23 Green Street Literary Consultant Wollaston, Mass. 


1k Write to Sell 


HE 
epitoR SUCCESS IN WRITING 
Success in writing may be largely 
—-eA a matter of psychological condition- 
ing. The Author & Journalist way, through 
David Raffelock’s personal course, PRAC- 
TICAL FICTION WRITING, enables you to 
progress steadily and definitely to your goal 
of writing salable stories. You learn to rec- 
ognize story material, to construct it solidly 
so that it will be entertaining and market- 


ble. 
OUTSTANDING RECORD 


A. & J. training is responsible for students’ 
sales to almost every magazine published. 
A. & J. students sell their work, for they are 
trained to sell. Learn today about this pro- 
fessional training that is highly recommend- 
ed by leading editors and authors. 


FREE STORY REPORT 


We will gladly send you complete informa- 
tion about the course and our important 
booklet, “The Way Past the Editor,” free. 
Write us promptly and we will send you a 
free coupon for a manuscript report. 0 ob- 
ligation to you. 


A. & J. SIMPLIFIED TRAINING COURSE 
1839 Champa Street, Denver, Colo. 
Please send me your booklet and all informa- 


tion about your course. And include the free 
coupon. AJ—June, '41 


ADDRESS. .... 
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LOS ANGELES MARKET LETTER 
By A. & J.’s Los Angeles Reporter 


There are 82 magazines of all types published in 
Los Angeles and three book publishers. Of the maga- 
zines, 34 are trade journals, six are motion picture 
with circulation limited to the studio professionals, 
and 31 are scientific, technical, or special-interest 
magazines offering no market for the writer. 

Of the remaining handful, some are actively in the 
market for material and the writer who can fill the 
order is certain of a warm welcome. 

Western Woman, 1144 So. Grand Ave., is a new- 
comer to be distributed twice-monthly through Certi- 
fied Grocers . . . Will run to 24 pages, use lots of 
fiction up to 4,000 words, pay a good rate. Editor 
Ruth Waterbury informs she wants the domestic- 
problem, young-love, and home-mother type of fiction 
appearing in the slick paper women’s magazines . . . 
Says her standards will be as high as these national 
publications. A Western locale will help but don’t 
take that to mean the Ranch Romance type of story 
because few, if any, cowboy yarns will be used... 
Also a market for fillers on household management 
and personality articles on career-woman with particu- 
lar emphasis on West Coast people. Keep them short. 

A few Los Angeles writers have caught on to the 
weekly Home Magazine published each Sunday with 
the Los Angeles Times, but Editor Stella Brockway 
informs she is wide open for articles on home activity, 
both inside and outside the house. Query first on any- 
thing over 1,000, but your 350-750 ‘“‘how to do it” 
tr “how to make it” articles will have ready accept- 
ance if meaty and well illustrated . . . Miss Brockway 
is buying a raft of these. 114c a word or better if 
copy is good. Slant everything toward that informal 
style of living which is supposed to characterize the 
West. 

Westways, 2601 S. Figueroa, P. T. Hanna, editor, 
is in the market for short-shorts—the shorter the bet- 
ter—if they have a California or ‘‘adventure in Mex- 
ico” setting. Everything else wanted is on California— 
features up to 2,000 and shorts up to 500, illus- 
trated if possible. 


Sea, The Pacific Coast Yachting Magazine, 844 
Wall St., H. B. Warren, editor, will pay 30c a 
column inch for short humorous poems about yacht- 
ing. . . . Pictorial California will buy photographs 
from elsewhere and is particularly interested in stuff 
on the National Parks. . . . Harold A. Smith, new 
editor of Tailwagger is loaded to the guards and 
won't be in the market for some time to come. 

That's “30” for this time on the magazines. 

Ward Ritchie (The Ward Ritchie Press, 1936 Hy- 
perion Ave.) has published on a number of subjects 
but is at present actively interested only in Western 
Americana. . . . Might try a piece of fiction if it were 
sufficiently authentic but is more interested in book- 
lengths such as his recently published “Cattle, Horses 
& Men of the Western Range’ by Jack Culley. 
Harper & Davis have opened up their “Oxford Press 
of the West” with headquarters at 159 South Western 
and are looking at book-length manuscripts, all types 
except the esoteric and the pulp. 

In closing, a word or two from our little neigh- 
boring village of Hollywood. The boys around the 
Hollywood Chapter of the League of American 
Writers where your reporter occasionally hangs his 
inhibitions are all excited about the possibilities of 
selling some Latin or South American scripts that 
regard the people to our south as something more 
than punching bags for James Cagney. Seems some 
of these “good neighbor” films which Hollywood 
has been producing are causing riots south of the 
Border; so Hollywood maybe will learn that if it 
wants to sell down there it had better stop making 
all South American women easy and all the men 


June, 1941 


greasy. If you have some ideas for “treatment,” send 
them along to those studios mentioned in these pages 
from time to time as ‘open.’ 


Tomorrow, 11 E. 44th St., New York, offers $50 
up for articles, 1,500 to 3,000 words in length, on 
psychology, religion, metaphysics, and the creative 
arts; $5 and $10 for verse. Eileen J. Garrett is editor; 
Florence Brobeck, managing editor. 


Courier-Journal Syndicate, Louisville, Ky., has 
gone out of business, according to a report recently 
received from Louisville Times which also states that 
the Carlile Crutcher Syndicate is not in the market for 
fiction. 

The following magazines are no longer being pub- 
lished: 

Live, 1947 Broadway, New York. 

Fashion, 420 Lexington Ave., New York. 

Illustrated Astrology, 149 Madison Ave., New 

York. 

Healthkee ping, 72 5th Ave., New York. 

New England Gardens, 99 Chauncey St., Boston. 

Fresh, 480 Lexington Ave., New York. 

Independent Salesman, 22 E. 12th St., Cincinnati, 

Ohio. 

Youth Today, 250 Park Avenue, New York. 

Occident Flour Merchandiser, Minneapolis, Minn. 

Pocket Sketch, Phoenix Bldg., Minneapolis, Minn. 

Radio Service Dealer, 11 W. 42nd St., New York, 
reports it is not in the market for material from 
free-lance writers. 


The Old Editor 


FACTS BEFORE FICTION 


Frank Gruber, that young author who has 
climbed to the top in the mystery field during 
the past few years, came into my office yesterday. 
He showed me proof of a new mystery book re- 
view he is doing on the side for a Chicago news- 
paper and others in the syndicate. (He gives four 
guns to the best books, and so on down to one 
gun for those not so good.) 

Frank has two outstanding qualities which have 
brought him success—originality and an analytical 
mind. He is that kind of a human encyclopedia 
who, when he picks an original subject, knows 
everything that can be known about that subject, 
before he starts to write it. 

In other words, you can’t pick flaws in Frank’s 
work; he has facts before fiction. This is a 
quality every fiction writer should develop. Too 
many writers take too much for granted. Editors 
can't trust them—and their stories don’t tick. The 
late John Siddall used to advise: ‘Write on things 
you know.”” Frank Gruber does just that. 

Gruber has one of the best reference libraries 
in the country. He has paid hundreds of dollars 
for rare books which contain the real facts on 
important subjects. When he writes on old coins, 
we'll say, he becomes an authority on coins before 
he starts the first paragraph of his story. He reads 
six books a week. 

After all, the background, characterization and 
subject matter of fiction must be factual. You 
can’t be vague in your own mind and expect your 
reader to get the illusion. 

By having facts before fiction, Frank Gruber 
has reached a high position in his chosen field. 
Young authors, if wise, will follow his example. 
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35,000. 


Street & Smith, 79 7th Ave., New York, is pre- 
paring several army magazines. For further informa- 
tion not available as we go to press, write Ruth 
Miller, editor. 

Munsey, 280 Broadway, New York, reading for re- 
vived Sea Novel Magazine, wants salty stories around 
sailing ships, 2,000-4,000 words, and novelettes up to 


POETS: Send self-addressed stamped enve- 
lope for 1941 PRIZE PROGRAM; 
Quarterly prizes, $25; Poetry Book Contest, etc. 
You will receive also description of HELP 
YOURSELF HANDBOOKS ($1 each) contain- 
ing 999 PLACES TO SEND POEMS. 
KALEIDOGRAPH, A National Magazine of Poetry 
(Published monthly since 1929; 25c a copy; $2 a year) 


624 N. Vernon Ave. Dallas, Texas 


MANUSCRIPT ENVELOPES 


An author says, ‘“‘Your prompt service is remarkable; 
the quality of your material the best I have found.” 
30 9x12 and 30 91¢x121¢ $1.00 
40 6x 9 and 40 6iox 916. 00 
65 No. 10 and 65 No. 11 1.00 
STATIONERY SPECIAL: 200 single sheets Ivory Laid 
Paper, 100 envelopes, Brown, Green or Blue Ink, $1. 
Request complete list sup lies and used Writers Books. 

West of Rockies or Canada add 10% to prices. 


LEE E. GOOCH, Box 202 (AJ), Hernando, Miss. 


BIG DIME’S WORTH! 
Here’s something new for writers! 


Take your choice of any of these four new 
brochures by Wycliffe A. Hill, author of PLOT 
TENIE and ARTICLE WRITING MADE 
EASY—for a dime each! 

1—GENIE Formula for Radio or Stage Play Plot 

2—The Article Writing Formula 

3—How To Syndicate What You Write 

4—How To Criticize Your Own Story 

5—How To Protect Your Story — 

6—How To Write A Book In Six ys 

7—Plot Ideas From The iamnow Mind. 

Send stamps or coin. 


THE GAGNON COMPANY, Inc. 


Dept. 31, 541 S. Spring St., Los Angeles, Calif. 
(Please state if you own PLOT GENIE) 


FOUR POINT SERVICE FOR WRITERS 


Give YOUR SCRIPT its MARKET CHANCES 


CRITICISM and MARKETING: $1 each script un- 
der 8000 words; $2 from 8000-20,000; $3 over 
20,000; plus 10% commission on sale. INITIAL 
FEE applies on TYPING of editorial copy at 40c-30c 
per 1000 word rate. See MARCH AD. Return post- 


age and fee with Ms please. 


DOROTHY REYNOLDS 


93 Monhagen Avenue 


IF YOU REALLY 
WANT TO SELL 


ne for my 44 page a. booklet, ‘‘THE TRUTH 
OUT LITERARY AS ANCE.” My clients are 


in virtually the magazines, ‘‘smooth- 
paper,’’ ‘‘quality,’”’ and ‘“‘pulp.’”’ Established some 
17 years, I have developed perhaps more writers 
than anyone in miy field—for my own work has ap- 

eared in leading magazines, and I am able te do 


or myself what I offer to do for others. 
sales representatives in New a 


FREE TO YOU 

My little paper, ‘‘D’ORSAYGRAM,” which I pub- 
lish from time to time, contains some 60,000 words 
of articles on writing, selling, plotting, etc. Copies 
of the last issue (November) still available, and 
sent gratis on request. 


LAURENCE R. D’ORSAY 


102 Beaudette Bidg. Beverly Hills, Calif. 


Middletown, New York 


STORY SALES 


Are the result of application of definite rules 
and methods developed by constant testing and 
research. A post card will bring you details of 
how you may become a successful writer. 

A dollar with your manuscript will bring you 
details as well as a 17-point analysis and re- 
port on your script. 


DES MARAIS Box 33a, Sta. E. Cincinnati, Ohio 


YOU CAN PAY MORE, But - ! 


can you get even as much SPECIFIC HELP? Your in- 
structor will have sold his own work to nearly a hundred 
publications from the book publishers and Esquire, 
through the pulps, his clients in some instances making 
higher markets. Outline your writing stage in a let- 
ter enclosing stamp, or submit short story and $1.00 for 
sales consideration reading. Detailed treatment charged 
for separately. 


RICHARD TOOKER, Writing Coach 
Box 148 (Express 741 E. Culver St.) Phoenix, Ariz. 


Typing @ Revision @ Verse Criticism 
“Your work is beautifully done.’’ 

Careful typing, 30c per 1,000*°words. Revision (rearrange- 
ment of ineffective phrasing; correction of grammati- 
cal errors, unintentional repetition, faulty punctuation 
and unclimactic paragraphing), 30c per 1,000. Both, 
Special rates on book-lengths. Verse: typing, loc per 
line; criticism, 2c. One carbon. 


AGNES C. HOLM 


The Author & Journalist 


Hotel Management, Restaurant Management, and 
Hotel World Review, (Ahrens Publishing Co., Inc.) 
are now located at 71 Vanderbilt Ave., New York. 
Former address was 222 E. 42nd Street. 

The Albing Publications, 19 E. 48th Street, New 
York, announce their editorial situation at present as 
follows: Stirring Science Stories, Donald Wollheim, 
editor—in the market for science-fiction and fantasy- 
fiction, 2,000-20,000 words; Stirring Detective Stories, 
Jerry Albert, editor—adult detective fiction, 3,000- 
6,000 words; Red Hood Detective Stories, same as 
preceding publication; Cosmic Science-Fiction, Donald 
Wollheim, editor—science-fiction, preferably adult 
and off-trail; Movie Love Stories, Leslie Perri, edi- 
tor—straight love-fiction, fairly sophisticated, and 
Movie Western, Jerry Albert, editor—Western ac- 
tion, romance; no heavy melodrama; prefer casual, 
adult treatment. Payment is the same for all—l, 
cent and up, on acceptance, to known writers, on 
publication to unknown. 

The American Mercury, 570 Lexington Ave., New 
York, is paying approximately 3 cents a word for 
serious, political debunking articles. One short story 
is used a month, and five or six poems. Eugene Ly- 
ons is editor. 


1711-J Spring Street Racine, Wisconsin 


FRANCIS ARTHUR JONES 


63 Fifth Avenue, New York, N. Y. 
LITERARY AGENT 


SERIALS, SHORT STORIES, BOOKS 
(Representing Mazo de la Roche and other well- 
known writers) 


NO READING FEES 


Q. and A. Department 


MANUSCRIPTS WANTED 


Talent Scout Seeks New Writers 


Short stories, articles, books, plays wanted for 
leading markets. Small reading fee covers thor- 
ough study of your material by author and edi- 
tor of many years’ experience. If it is salable, 
it is sold, my ten per cent commission deducted, 
and the reading fee returned with the check. 
If it falls short of marketable quality, the read- 
ing fee covers a complete criticism, pointing 
out where the material is at fault and showing 
you clearly just what you must do to put it in 
acceptable shape. 

This is a practical service for practical writ- 
ers. I will go to any length to aid and encour- 
age ambitious workers. If you feel you can 
write—if you have written something you be- 
lieve should sell—send it along at once. I'll 
sell it, or show you to your own satisfaction 
what is wrong and how to make it right. 

Reading fee and return postage must accom- 
pany all manuscripts: Short stories, fifty cents 
per thousand words to 6000; three dollars to 
15,000; five dollars to 30,000; ten dollars for 
book lengths. Ask for folder, “Money For 
Your Manuscripts.” It’s free. And send that 
story in today! Address it to 


CHRISTOPHER CARR 


Literary Talent Scout 
3636 Chestnut St., Philadelphia, Pa. 


I am surprised that Nelson Bond and yourself should 
ballyhoo a method of writing as you do in the first fea- 
ture in the May issue. You surely know that dictating 
machines are beyond the means of many writers, ar- 
rived and unarrived. 

{f not, why not give us some real facts and figures? 

Suppose writers rushed to buy them, and put off pay- 
ing the landlord to meet the instalments, then they 
would probably have to take a course in how to use 
them.—-A. M., Spokane, Wash. 

> Mr. Bond's dictating machine equipment was bought 
second-hand. So was the unit on which the Question 
Man dictates this reply to A. M. We paid, back in 
1924, $110 for a complete outfit—dictator, transcriber, 
and shaver. It is still in effective and inexpensive 
use. We would hesitate to estimate the millions of 
words of articles, sold for cash, we have produced on 
it. It immediately doubled our daily output. 

Changing from typewriter to dictating machine, any 
writer confronts a period of readjustment. We know 
of writers who have found this task too great; they 
have quit in disgust. The first dictating machine pur- 
chased by A. & J., back in 1930, had been the prop- 
erty of a well-known writer of pulp westerns. His 
market had boomed; he wanted to increase output. 
But the dictating machine was no go. 

The writer getting an outfit should reflect, ‘The 
first weeks will be rather difficult. I'll get discour- 
aged, and want to go back to the typewriter. But I 
realize that by sticking at it I'll condition myself 
anew, make talk-writing easier than writing on a 
typewriter. The stenographer will probably have 
trouble getting used to my voice. Her first transcrip- 
tions will be awful. But eventually she will master 
my dictation. Summing up—what’s a troublesome 
few weeks, if, thereafter, I write with a degree of 
ease I'd never before thought posible?” 

We know a number of writers whose second-hand 
dictating machines cost them $50 to $150. In almost 
any market of any size, it is possible to pick up for 
such figures. New outfits cost a lot more, of course. 

Ordinarily, if a writer has plenty of time in which 
to typewrite the material he has a market for, there 
is nO purpose in acquiring a machine. Dictating equip- 
ment is for writers who are pressed for time in which 
to produce the manuscripts they know they can sell. 
A. & J. recommends this method for the professional, 
rather than the amateur, writer. 


June, 1941 


THE A. & J. 
MARKET PLACE 


(Personals) 


Reputable advertisers of miscellaneous products and 
services are welcome in this department. Rate is four 
cents a word first insertion, three cents subsequent, cash 
with order; box number counts as five words; add ten 
cents per issue if checking copy is wished. Literary 
critics and agents, correspondence schools, typists, and 
stationers, are not admitted to this column. All copy is 
subject to approval by the publishers, and readers are 
requested promptly to report any dissatisfaction with 
treatment accorded them by advertisers. 


INCREASE YOUR INCOME. Reporting. Selling 
articles, stories, photos, publicity, names. Con- 
testing, clipping, postals, etc. “Oppor- 
tunity Flasnes” tells how. Quarter brings it, 

guaranteed. Hinkle Press, J-907, Joplin, Mo. 


SAID-TIMESAVER—Solves “Said” problem. Neat, 
handy. (Copyrighted.) 50c. TIMESAVER, 2102 
Grove St., Roanoke, Va. 


YOUR BOOK beautifully hand-set, hand printed, 
hand-bound by a master craftsman. Sample 
pages and terms on request. Write fully. 
Brandt, 3417 Garret Road, Drexel Hill, Pa. 


“PORTY DOLLARS A MONTH WRITING FILL- 
ERS.” Facts, Figures, Methods, Markets, 25c. 
Press, 192614-C Bonsallo, Los Angeles, 

alif. 


HOW TO WIN PRIZE CONTESTS—32 | 10c, 
Bison Research, Buffalo-B3, Minneso 


“EARN AS YOU LEARN WRITING,” by Dorothy 
Banker, tells how to write and market stories 
and articles. $1 postpaid. Saunders Press, Dept. 
A, Claremont, Calif. 


WRITERS, PHOTOGRAPHERS, MAKE MONEY 
in one of these clever ways. -five proven 
plans for a quarter. B. N. Kentner, 363 Alex- 
ander St., Rochester, N. Y. 


SELF-HELP BOOKS, courses. Printing. Ralph 
Underhill, Beebe, Arkansas. 


RESEARCH, CONGRESSIONAL LIBRARY, gov- 
ernment bureaus, penny per minute. Six lan- 
guages. Experienced. John Crehore, Washing- 

ton Grove, Md. 


300 POETRY MARKETS, $1. Jeanette Nourland, 
125% East Ave. 26, Los Angeles, Calif. 


$10 A WEEK writing poems. Full instructions and 
50 best markets sent for 25c. Charles Olive, 
Willmar, Minn. 


100 HINTS FOR BEGINNING WRITERS, by M. 
A. de Ford. Manuscript preparation, marke 
miscellaneous. Tested, concise, simple, inclusive. 
Sent postpaid. Mail name and address with 
(cash only) to Dept. A, Gene Publishing Co., 
2127 Union St., San Prancisco. 


SELL JUVENILES. “Shortcuts,” dime, stamp. 
Brown, 1226 47th, San Francisco. 


2000 MARKETS FOR PHOTOS, HUNDREDS for 
articles, detailed needs, addresses, etc., latest 
edition PHOTO-MAREETS, 136 pages, 50c post- 
paid. A. & J., Box 600, Denver, Colo. 


PROFITABLE! EASY! EDUCATIONAL! Make 
over five dollars per day writing short, fact 
articles. Be well paid for your efforts while you 
learn. Send stamp to DeWitt Crawshaw, Free 
Lance Writer, Box 126, Wetumka, Okla. 


WIN IN CONTESTS by spend less mon to 
send more entries. Yes, we f h genuine 
tops and labels for all current contests at very 
low cost. Rush stamped return envelope for 
complete price-list. A. J. Eggleston, Milford, N.Y. 


HOW TO WRITE PUBLICITY RELEASES— 
25c. Goldaj, 145 East 21st St., New York. 
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OUT-OF-PRINT and Hard-to-Find Books sup- 
plied; also family and town histories, magazine 
back numbers, etc. All subjects, all languages. 
Send us your list of wants—no obligation. We 


report promptly. Lowes 


t prices. 


(We also supply current books at publishers prices 
post paid) 


AMERICAN LIBRARY SERVICE 


117 West 48th St. 


Dept. J New York City 


(We buy old books and magazines.) 


WRITERS SELL YOUR SCRIPTS 


Take advantage of the Authors’ Service rendered by 


Consolidated Radio Artists, 


Inc., whose clients require 


material for Radio, Stage, Screen, Television, and Pub- 
lications. Small analysis fee. 


Address— B. C. ANTHONY 
Consolidated Radio Artists, Inc. 
3 No. Michigan Ave., Chicago, III. 


(OFFICES) New York Chicago Hollywood San Francisco 


e ED BODIN e 


Ed Bodin. age 46, author, editor —and 
agent for past eleven years, formerly with 
publishers of Collier’s, American and Wom- 
an’s Home Companion, sells to all markets, 
slick or pulp or book. He has three classi- 
fications of clients. He averages more than 
100 sales a month with few clients, per- 
sonally handled. 

He sells no course. His percentage of sales 
of manuscripts handled is the highest in the 
field. Your manuscript will be either submitted 
to editors, or returned to you with s nape 
to revise or hold, with reasons why. rite be- 
—_ submitting, outlining your record or aspi- 
rations. 


105 West 40th St. New York City 


ADJECTIVE-FINDER 


_ VERB-FINDER 
ADVERB-FINDER 


Fifteen years ago the man who conceived 
this book began collecting better-than-aver- 
age adjectives which attracted his attention. 
When the number he had gathered reached 
over 50,000 he assigned a trained group of 
readers to search the works both of old 
masters and the better writers of modern 
times for additional forceful adjectives. 


These words were collated with the nouns 
which they modify into this easy reference 
reasury of the world’s choicest adjectives. 
This epoch-making word book should be 
part of your library for easy reference 
whenever you cannot find just the right 
word to express your thought. 


NOTE: A companion volume is the equal- 
ly valuable VERB FINDER. Thousands 
have already become adept in the use of 
dynamic verbs with the assistance of this 
extraordinary book. The Boston Evening 
Transcript has termed it “INGENIOUS 
AND THOROUGHLY WORKABLE.” 
ADJECTIVE-FINDER (439 pages) ...... $2.50 
VERB-FINDER (512 pages) -............. 2.50 
ADVERB-FINDER (148 pages) .......... 1.50 


ALL THREE POSTPAID $5.90 
RODALE PRESS 


Dept. A-6, Emmaus, Pa. 


THE | 
STORY-MARKET 
CLINIC 


offers to writers what has long been recognized 
as essential in nearly every other field: THE 
POOLING OF SPECIALIZED KNOWLEDGE! 
We offer not only thorough and expert criticism 
of your story’s structure and style, but we also 
secure, when the story is close to market require- 
ments, a Secret Service report, from an editor or 
editorial reader, on what your story lacks and 
needs for that market. There is no additional 
charge for this secret market report. 

If you have difficulty in planning the romantic 
(any except mystery) Short story, you will be 
interested in the ABC COURSE. This inexpensive 
Course, based upon the techniques developed 
(1933-37) at Louis DeJean’s famous School of 
Authorship in Berkeley, California, is helpful to 
professional as well as beginning writers. 


Send for Circular. 


/, N 


VIRGIL MARKHAM 
LOUIS DEJEAN 
ED BODIN 


THE STORY-MARKET CLINIC 


155 West 20th Street 


New York City 


Write Stories That Sell 


The A. & J. Staff Will Help You 


Supplementing the editorial columns of THE 
AUTHOR & JOURNALIST, containing practical 
information and instruction, the Magazine Staff 
gives direct personal service to writers. Quality 
of service, rather than volume, always is 
stressed. Thoroughly competent assistance is 
rendered through two departments. 


EXPERT COACHING 


An A. & J. Staff Critic expertly analyzes 
your manuscript, returns to you with a detailed 
written report. Fee: $2 for the first 1,000 
words, then 50c a thousand to 10,000, then 40c 
a thousand. Return postage should accompany. 
Address: Criticism Department. 


THE SALES AGENCY 


Prompt handling. 10% commission (mini- 
mum, $4). Critical opinion prepared for 
manuscripts not considered salable. Reading 
fee (waived for writers who have sold more 
than $1,000 of material in past year): $1.25 
for first 1,000 words, then 35c a thousand. 
Return postage should accompany. Address: 
Sales Agency Director. 


Send in Your Manuscripts Today 


The Author & Journalist 
Box 600, Denver, Colo. 


Special Pre-Publication Offer 


89 WAYS TO MAKE MONEY 
BY WRITING 


New, Revised 1941 Edition 


The Author & Journalist Staff has completely 
revised this Special Report, first issued in 
1935. Original title has been retained, but 
more than 100 different fields of writing op- 
portunity are covered. Publication date is 
June 15; price will be $1.50. 

89 WAYS is frankly for writers who ask 
only, ‘“‘How can | cash in on my writing 
talent?’’ The Special Report is a practical, 
down-to-date survey, covering fiction, ar- 
ticles, verse, and many types of miscellaneous 
writing. Treatment is terse, with formulas, 
taboos, length, rate and other information. 
Duplicated form. App. 14,000 words. 


Special Pre-Publication Price, $1. prepaid. 


The Author & Journalist, 

Box 600, Denver, Colo. 

Please send me a copy of 89 WAYS as soon as 
edition is ready, at special pre-publication price, 
$1, which I enclose (dollar bill, stamps, check). 
[1 Please send C. O. D. 


Name 


Address 


YOU CAN WIN! 


Shepherd Students are winning cash and cars in 
prize contests. Their 1940 Major Prizes in- 
cluded 9 $5,000 Prizes. 

Their 1941 Major Prizes already include 15 of 
the 25 Nash Cars to be awarded in the Old 
Dutch Cleanser Contest and over 100 Govern- 
ment Bonds—$1,000 to $25—in the Super 
Suds Contest. 

You, too, can win! My PERSONAL COACH- 
ING COURSE IN CONTEST TECHNIQUE 
will bring you the Secrets of Winning that are 
winning for America’s biggest Winners. These 
big Winners voted the Shepherd School best— 
3 to 1—in the 1940 Willets Poll. You will 
want the best! 


FREE HELP! 


I'll help you win, without cost or obligation! 
A penny postal will bring you a gift copy of 
my newest “CONFIDENTIAL CONTEST 
BULLETIN” containing a unique CONTEST 
CALENDAR of current prize offers, the finest 
winning help procurable for the big Palmolive 
Soap and Palm Beach Suits Contests, and over 
100 recent, timely WINNING ENTRIES. 


Write NOW! Simply ask 
for “the free Bulletin.” 


WILMER S. SHEPHERD, JR. 
Dept. A, 1015 Chestnut Street 
Philadelphia Pennsylvania 


